JfiN-24-ig96    14:05        FROM  KPMG  PEAT  MflRUICK  TO  91201S010441  P. 

Sheetl 


INDUSTRIAL  EQUIPMENT 

3829 

MEA  SURING  &  CONTROLLING  DEVICES,  NEC 

INDUSTRJAL  EOUJPKfENT^ 

3999 

MANUFACTURING  INDUSTRIES.  NEC 

AUT0M07TVE 

5012 

AUTOMOBILES  &  OTHER  MOTOR  VEIf  ICIJJS 

AUTOMOTIVE 

50)3 

MOTOR  VEHICLE  SUPPLIES  &  NEW  PARTS 

AUTOMOTIVE 

S0I4 

TIRES  &  TUBES 

AUTOMOTTVE 

SOIS 

MOTOR  VEHICLE  PARTS,  USED 

METALS 

5051 

METAI^  SERVICE  CENTERS  &  OFFICES 

INDUSTRIAL  EQUIPMENT 

5063 

ELECTRICAL  APPARATUS/EQUIP/WIRING  SUPPLIES&CONSTRUCTN  EQUIP 

nroysTRiAL  equipment 

5082 

CONSTRUCTION  &  MINING  (EXCEPT  PETROLEUM)  MACH  A  EQUIP 

INDUSTRIAL  EQUIPMENT 

5083 

FARM  &  GARDEN  MAOTINERV  &  EQUIPMENT 

INDUSTRIAL  EQUPMENT 

5084 

INDUSTRIAL  MACTINERY  &  EQUIPMENT 

INDUSTRIAL  EQUIPMENT 

7353 

HEAVY  CONSTRUCTION  TiQUIPMEKT  RENTAL  &  LEASING 

Page  4 


11 


I 


■i. 


JfiN-24-1996    14:05        FROM  KPMG  PEAT  MfiRUICK  TO  912018010441  P 

Sheen 


rNDUSTRlAL  EQUIPMENT 

iSHf, 

MEASURING  &  DISPENSING  PUMPS 

INDUSTRIAL  EQUIPMENT 

3589 

SERVICE  INDUSTRY  MACHINERY,  NBC 

n<DUSTRlALEQUIPMP,NT  ^ 

3592 

CARBURETORS,  PISTONS,  PISTON  RINGS  &  VALVES 

INDUSTRIAL  EQUIPMENT 

3593 

FLUID  POWER  CYLINDERS  &  ACTUATORS 

nWUSTRIAL  EQUIPMENT 

3594 

FLUID  POWER  PUMPS  &.  MOTORS 

INDUSTRIAL  EQUIPMENT 

359fi 

SCALES  &  BALANCES,  EXCEPT  LABORATORY 

INDUSTRIAL  TiOUrPMENT 

3599 

INDUSTRIAL  &  COMMERCIAL  MACT^  &  EQUIP,  NEC 

INDUSTRIAL  EQUIPMENT 

3612 

POWER,  DISTRIBUTION  &  SPECIALTY  TRANSFORMERS 

INDUSTRIAL  EQUIPMENT 

3621 

MOTORS  &  GENERATORS 

INDUSTRIAL  EQUIPMENT 

3624 

CARBON  &.  GRAPHITE  PRODUCTS 

INDUSTRIAL  EQUIPMENT 

362S 

RELAYS  &  INDUSTRIAL  CONTROLS 

INDUSTRIAL  EQUIPMENT 

3629 

ELECTRICAL  INDUSTRIAL  APPARATUS,  NEC 

INDUSTRIAL  EQUIPMENT 

3643 

CURRENT-CARRYING  WIRING  DEVICES 

INDUSTRIAL  EQUIPMENT 

3644 

NONCURJIENT-CARRYING  WIRING  DEVICES 

INDUSTRIAL  EQUIPMENT 

3646 

COMMERCIAIJTNDUST/INSTITUTIONAL  EI^TRIC  LIGHTING  FIXTURES 

AUTOMOTIVE 

3647 

VEHICULAR  LIGHTING  EQUIPMFJ^T 

INDUSTRIAL  EQUIPMENT 

3648 

LIGHTING  EQUIPMENT,  NEC 

INDUSTRIAL  EQUIPMENT 

3671 

ELECTRON  TUBES 

INDUSTRIAL  EQUIPMENT 

3675 

ELECTRONIC  CAPAOTORS 

INDUSTRIAL  EQUIPMENT 

3676 

ELECTRONIC  RESISTORS 

INDUSTRIAL  EQUIPMENT 

3677 

ELECTRONIC  COILS,  TRANSFORMERS  &  OTHER  INDUCTORS 

INDUSTRIAL  EQUIPMENT 

3678 

ELECTRONIC  CONNECTORS 

INDUSTRIAL  F^UPMENT 

3679 

ELECTRONIC  COMPONENTS,  NEC 

INDUSTRIAI-  EQUIPMENT 

3691 

STORAGE  BATTERIES 

INDUSTRIAL  EQUIPMENT 

3692 

PRIMARY  BATTERIES,  DRY  &  WET 

AUTOMOTIVE 

3694 

ELFXTRICAL  EQUIPMENT  FOR  INTERNAL  COMBUSTION  ENGINES 

INDUSTRIAL  EQUIPMENT 

3699 

ELFXTiyCALM^^       

MOTOR  VEHra^    

TRUCK* BUS  BODIES 

AUTOMOTIVE 

371 1 

AUTOMOTIVE 

3713 

AUTOMOTIVE 

3714 

MOTOR  VEHICLE  PARTS  &  ACCESSORIES 

AyroMOTiyE  

AUTOMOTIVE 

J7I_5  

3716 

TRUCK  TRAn^ERS 

rfApjoRHoms    

MOTORCYCLES,  BICYCLES  &  PARTS 

AUTOMOTTVE 

3751 

INDUSTRIAL  EQUIPMENT 

3761 

GUIDED  MISSLE8  &  SPACE  VEHICU-S 

INDUSTRIAL  EQUIPMENT 

3764 

GUIDED  MJSSILE&SPACE  VEHICLE  PROFUI^N  UNITS/PROPULSN  UNIT  PRTS 

INDUSTRIAL  EQUIPMENT 

3769 

GUIDED  MISSILE&SPACE  VEHICLE  PARTS&AUXILIARY  EQWPMENT,  NEC 

AUTOMOTTVE 

3792 

TRAVEL  TRAILERS  &  CAMPERS 

INDUSTRIAL  EQUIPMENT 

3795 

TANKS  &  TANK  COMPONENTS 

INDUSTRIAL  EQUIPMENT 

3812 

SEARCH/DETECT/NAVIGAT/GUIDE/AERONAUTIC/NAUTICALSYSTEM/INSTRM 

INDUSTRIAL  EQUIPMENT 

3821 

LABORATORY  APPARATUS  &  FURNITURE 

INDUSTRIAL  TiQUIPMENT 

3822 

AUTOMATIC  CNTRLS  FOR  RF^UI-ATG  RES/COMM  ENVIRONMENTS/APPLIANCES 

INDUSTRIAL  EQUIPMENT 

S^PysTW^^L  E9y?!l'iJENT 

INDUSTRIAL  EQUIPMENT 

 3823  

 ,^,,38.?* 

3825 

INDUST INSTRMNTS  FOR  MEAS/DISP/CNTRI-  PROC  VARJABLES/RELATD  PROD 

TOTALIZING  FLUID  METERS  &  COUNTING  DEVICES 

INSTRUMENTS  FOR  MEAS  &  TESTING  ELECTRICITY  &  ELECTRICAL  SIGNALS 

3826 

LABORATORY  ANALYTICAL  INSTRUMENTS 

INDUSTRIAL  EQUIPMENT 

3827 

OPTICAL  INSTRIMENTS  A  LENSES 

Page  3 


JfiN-24-1996    14:04        FROM  KPflG  PEAT  MflRUICK  TO  912018010441  P 

Sheetl 


METALS 

3483 

AMMUNITION,  EXCEPT  FOR  SMALL  ARMS 

METALS 

3489 

ORDNANCE  &  ACCESSORIES,  NEC 

METAI-S 

3491 

INDUSTRIAL  VALVES 

METALS 

3492 

FLUID  POWER  VALVES  &  HOSE  FITTINGS 

METALS 

3493 

STEEL  SPRINGS,  EXCEPT  WIRE 

METAI.S 

3494 

VALVES  &  PIPE  FimNOS,  NEC 

METALS 

3495 

WIRE  SPRINGS 

METALS 

3496 

MISCELLANEOUS  FABRICATED  WIRE  PRODUCTS 

METALS 

3498 

FABRICATED  PIPE  &  PIPE  FITTINGS 

METAJ^ 

3499 

FABRICATED  METAL  PRODUCTS,  NEC 

INDUSTRIAL  EQUIPMENT 

3511 

STEAM/OAS  &  HYDRAUIJC  TURBINES/TURBINE  GENERATOR  SET  UNITS 

INDUSTRIAL  EQUIPMENT 

3519 

INTERNAI,  COMBUSTION  ENGINES,  NEC 

INDUSTRIAL  EQUIPMENT 

3523 

FARM  MACHINERY  &  EQUIPMENT 

INDUSTRIAL  EQUIPMENT 

3531 

CONSTRUCTION  MACHINERY  &  EQUIPMENT 

INDUSTRIAJ-  EQUIPMENT 

3532 

MINING  MACH  &  EQUIP,  EXCEPT  OIL  &  GAS  FIELD  MACH  &  TiQlJlP  j 

INDUSTRIAL  EQUIPMENT 

3533 

OIL  &  OAS  FIELD  MACHINERY  &  EQUIPMENT 

INDUSTRIAL  EQUIPMENT 

3534 

ELEVATORS  &  MOVING  STAIRWAYS 

nroySTTUAL  EQUIPMENT 

3535 

CONVEYORS  &  CONVEYING  EQUIP. 

INDUSTRIAL  EQUIPMENT 

353G 

OVERHEAD  TRAVELING  CRANES.  HOISTS  &  MONORAIL  SYSTEMS 

INDUSTRIAL  EQUIPMENT 

3537 

INDUSTRIAL  TRUCKS,  TRACTORS.  TRAILERS  &  STACKERS 

INDUSTRIAL  EQUIPMENT 

3541 

MACHINE  TOOLS,  METAL  CUTTING  TYPF^ 

INDUSTRIAL  EQUIPMENT 

3542 

MACHINE  TOOI-S.  METAL  FORMING  TYPES 

INDUSTRIAL  EQUIPMENT 

3543 

INDUSTRIAL  PATTERNS 

INDUSTRIAL  EQUIPMENT 

3544 

SPFiClAL  DIES  &  TOOLS,  DIE  SETS,  IIGS  &  FIXTURES  &  INDUSTRIAI.  MOLDS 

INDUSTRIAL  EQUIPMENT 

3545 

CUTTING/MAaj  TOOLS  ACCESS&MACHINISTS'  PRECISN  MEASUIUNG  DVCS 

INDUSTRIAL  EQUIPMENT 

3547 

ROLLING  MILL  MACHINERY  &  EQUIPMENT 

INDUSTRIAL  EQUIPMENT 

3548 

ELECTRIC  &  GAS  WELDING  &  SOLDERING  EQUIP 

INDUSTRIAI.  EQUIPMENT 

3549 

METALWORKING  MACHINERY,  NEC 

INDUSTRIAL  EQUIPMENT 

3552 

TEXTILE  MACHINERY 

INDUSTRIAL  PiQUIPMENT 

3553 

WOODWORKING  MACHINERY 

INDUSTRIAL  EQUIPMENT 

3554 

PAPER  INDUSTRIES  MACHINERY 

INDUSTRIAL  EQUIPMENT 

3555 

PRINTING  TRADES  MACHINERY  &  EQUIPMENT 

WpySTRIAL  EQUIPMENT 

3556 

FOOD  PRODUCTS  MACHINERY 

INDUSTRIAL  EQUIPMENT 

3559 

SPECIAL  INDUSTRY  MACHINERY,  NEC 

INDUSTRIAL  EQUIPMENT 

3561 

PUMPS  &  PUMPING  EQUIPMENT 

INDUSTRIAL  EQUIPMENT 

3562 

BALL  &  ROIXER  BEARINGS 

INDUSTRIAL  EQUIPMENT 

3563 

AIR  A.  GAS  COMPRESSORS 

I>roUSTRlAL  EQUIPMENT 

3564 

INDUSTRIAI,&COMMERCIAL  FANS&BLOWERS&AIR  PURIFICATION  EQUIPMENT 

INDUSTRIAL  EQUIPMENT 

3565 

PACKAGING  MACHINERY 

INDUSTRIAL  EQUIPMENT 

3566 

SPEED  CHANGERS,  INDUSTRIAL  HIGH-SPEED  DRIVES  &  GEARS 

INDUSTRIAL  EQUIPMENT 

3567 

INDUSTRIAL  PROCESS  FURNACES  &.  OVENS 

INDUSTRIAL  EQUIPMENT 

3568 

MECHANICAI.  POWER  TRANSMISSION  EQUIPMENT,  NEC 

INDUSTRIAL  EQUIPMENT 

3569 

GENERAL  INDUSTRIAL  MACHINERY  &  EQUIPMENT,  NEC 

INDUSTRIAL  EQUIPMENT 

35(!J 

AUTOMATIC  VENDING  MACHINES 

INDUSTRIAL  EQUIPMENT 

3582 

COMMERCIAL  LAUNDRY,  DRY  CLEANING  &  PRESSING  MACHINES 

INDUSTRIAL  EQUIPMENT 

3585 

AIR  COND/WARM  AIR  HEATING  EQUIP  &  COMM  &  INDUST  REFRIO  EQUIP 

Page  2 


JfiN-24-1996     14:03        FROM  KPMG  PEAT  MflRLdICK  TO  91201S010441  P 

Sheetl 


IP&A  SIC  Segment  Cut 





-  ^ 

AUTOMOTIVE 

2451 

MOBILE  HOMES 

AUTOMOTrVE 

301 1 

TIRES  &  INNER  TtJBES 

INDUSTRIAL  EQUIPMENT 

3264 

PORCELAIN  ELECTRICAL  SUPPLIES 

METALS 

3312 

STEEL  WORKS,  BlJVST  FURNACES  ONCL  COKE  OVENS)  &  ROLLING  MOXS 

METAI-S 

3313 

EI,ECTROMETALLURGICAL  PRODUCTS,  EXCEPT  STEEL 

METALS 

3315 

STEEL  WIREDRAWING  &  STEEL  NAILS  &  SPIKES 

METALS 

3316 

COLD-ROLLED  STEEL  SHEET.  STRIP  &  BARS 

METALS 

3317 

STEEL  PIPE  &  TUBES 

METALS 

3321 

GREY  &  DUCTILE  IRON  POUfTORIES 

METALS 

3322 

MAU-EABLE  IRON  FOI/NDRIES 

METALS 

3324 

STEEL  INVESTMENT  FOUNDRIES 

METALS 

3325 

STEEL  FOUNDRIES,  NEC 

METALS 

3331 

PRIMARY  SMELTING  &  REFINING  OF  COPPER 

METAI-S 

3334 

PRIMARY  PRODUCTION  OF  AI.UMINUM 

METALS 

3339 

PRIMARY  SMELTING/REFINING  OF  NONFERROUS  MTLS.EX  COPPR&AHiM 

METALS 

334] 

SECONDARY  SMELTING  &  REFINING  OF  NONFERROUS  METALS 

METALS 

33SJ 

ROLLING,  DRAWING  &  EXTRUDING  OF  COPPER 

METAI^S 

3353 

AI.UMINUM  SHEET,  PLATE  &  FOIL 

METAI-S 

3354 

ALUMINUM  EXTRUDED  PRODUCTS 

METAI.S 

3355 

ALUMINUM  ROLLING  &  DRAWING,  NEC 

METALS 

335fi 

ROLLINO/DRAWINC/EXTRUDING  OF  NONFERROUS  MTLS,EX  COPPR&ALUM 

METALS 

3357 

DRA  WING  &  INSULATING  OF  NONFERROUS  WIRE 

METALS 

3363 

AI-UMINUM  DIE-CASTINGS 

METALS 

3364 

NONFERROUS  DIE^CASTINGS,  EXCEPT  ALUMINUM 

METALS 

3365 

ALUMINUM  FOUNDRIES 

METAI-S 

3366 

COPPER  FOIJNDRIES 

METALS 

3369 

NONFERROUS  FOUNDRIES,  EXCEPT  AI,UMINUM  &  COPPER 

METAI^S 

339« 

METAL  HEAT  TREATING 

METALS 

3399 

PRIMARY  METAL  PRODUCTS,  NEC 

METALS 

3411 

METAL  CANS 

METALS 

3412 

METAL  SHIPPING  BARRELS,  DRUMS,  KEGS  &  PAILS 

METALS 

3441 

FABRICATED  STRUCTURAL  METAL 

METALS 

3443 

FABRICATED  PLATE  WORK  (BOILER  SHOPS) 

METALS 

3444 

SHEET  METAL  WORK 

METALS 

344S 

PREFABRICATED  METAL  BUILDINGS  &  COMPONENTS 

METALS 

3449 

MISC  STRUCTURAL  METAL  WORK 



METALS 

3462 

IRON  &  STEEL  FORCINGS 

METALS 

3463 
3465 

NONFERROUS  FORCINGS 

AUTOMOTIVE 

AUTOMOTIVE  STAMPINGS 

METALS 

3466 

CROWNS  &  CWSURES 

METALS 

3469 

METAL  STAMPINGS,  NEC 

METALS 

 3471  „ 

3479 

ELECTROPLATING,  PLATING,  POLISHING,  ANODIZING  &  COIJDRING 

METALS 

COATING.  ENGRAVING  &.  ALLIED  SERVICES,  NEC 

Page  1 


JflN-24-1996    14:03       FROM  KPMG  PEAT  MfiRLJICK 


TO 


91201B010441        P. 01 


Peat  Marwick  LLP 

1010  Market  Street  •  St.  Louis,  MO  63101  •  (314)  444-1400 


FAX  COVER  SHEET 


DATE: 
FAX  TO: 


FAX  #: 


FROM: 


SUBJECT: 


January  24, 1996 


PAGES: 


(Including  Cover  Sheet 


Mr.  Tom  O'Flaherty 
INPUT 

201-801-0050 


201-801-0441 


Kathy  Piercy 


KPMG  Peat  Marwick  LLP 
1010  Market  Street 
St.  Louis,  MO  63101 
(314)444-1400 
Fax#:  (314)444-1523 


(314)  444-6790 


Industrial  Products  &  Automotive  SIC  Code  Subsegment  List 

Per  our  conversation  this  morning,  attached  is  our  SIC  code  list  itemized  by 
subsegments.  I  think  this  will  help  you  determine  the  aspects  of  the 
proposal. 

Call  me  if  you  have  questions.  Even  though  I  am  out  of  town,  I  will  check 
my  voicemail  throughout  Thursday  and  Friday. 


1' 


fiPR-12-1996  15:00 


KPMG  PEflT  MflRUICK 


612  305    5041      P. 01/07 


Peat  Marwick  llp 


4200  Norwest  Center 
90  South  Seventh  Street 
Minneapolis,  MN  55402 
612-305-5000 


Fax  Transmission  from  612-305-5041 

Please  contact  612-305-5550  IMMEDIATELY  if  not  legible. 


Date: 
To: 

Location: 
Fax  number: 
From: 
Subject: 


lope's- 


'z-iii  9:)! 


U 


Number  of  pages  following: 


0. 


Comments: 

The  information  contained  in  this  facsimile  message  is  privileged  and  conf  idsntial  information  intended  for  the  use  of  the 
addressee  listed  above.  If  you  are  neither  the  intended  recipient  nor  the  employee  or  agent  responsible  for  delivering  this 
message  to  the  intended  recipient,  you  are  hereby  notified  that  any  disclosure,  copying,  distribution  or  the  talcing  of  any  action 
in  reliance  on  the  contents  of  the  telecopied  information  is  strictly  prohibited.  If  you  have  received  this  telecopy  in  error,  please 
immediately  notify  us  by  telephone  to  arrange  for  the  return  of  the  original  document  to  us.  KPMG  Peat  Marwidt  llp 


41st  Floor     Rev.  11-95 


Originator:  Please  connplete  information  on  reverse  side 


flPR-12-1996  15:00 


KPMG  PEftT  MPlRLJICK 


612  305    5041      P. 02/07 


PROPOSAL 


Submitted  to 


KPMG 


October  31.  1995 

Prepared  by 
INPUT 

Atrium  at  CHenpoinie 
400  Frank  W.  Burr  Boulevard 
Teaneck,NJ  07666 

201-801-0050 
Fax:  201-801-044). 


800/C00l2j 


TWO  108  102®         62  .'91  S6/TC/0T 
i^iin  i.op  in?,  :woHd        9661  t-s-^i  lE/OL 


PPR-12-1996    15:01  KPMG  PERT  mRUIICK  612  305    5041      P. 03/07 


IT-RELATED  MARKETS  AND  OPPORTUMTIES 
IN  THE  FOOD  EVDUSRTY 

L  OBJECTIVES 

The  principal  objectives  of  the  proposed  study  are: 

•  To  size  the  software  and  services  market  in  the  U.  S .  food  industry  from  1 995  to 
2000. 

•  To  identify  high  priority  applications. 

•  To  assess  the  position  of  major  suppliers 


H.  SCOPE 

The  following  issues  will  be  addressed  in  the  course  of  the  study: 

•  What  is  the  size  of  the  overall  raaiket  in  1995?  "What  will  be  the  major  factors 
behind  its  changes  and  growth  to  2000? 

•  What  are  the  size  and  growth  of  the  major  delivery  se^ents  in  ±e  same  time 
period?  Segments  include  (subject  to  potential  redefinition  and  adjustment); 

IT-rdated  consulting  services 

System  developrnent  Mrvices 

Systems  integration 

Applications  software  products 

Software  product  customization  and  installation 

Applications  management/maintenance 
Con?)uterMetwork  operations  management  ("outsourcmg") 
Related  buaness  advisory/consulting  services  (not  necessarily  direcdy 
linked  to  the  above  IT  services) 

•  What  are  the  major  applications  bemg  replaced  or  receiving  significant  up^ades? 
What  is  the  average  spending  anticipated  by  ^plication,  taking  company  size  into 
account? 

•  Are  there  significant  differences  (eg.,  applications  or  expected  market  growth) 
between  different  parts  of  the  food  industry. 

For  example,  consumer  products  suppliers  may  have  a  different  set  of 
needs  than  companies  that  perform  intermediate  steps  In  food  processing. 

Note:  During  the  analysis  phase  of  the  project,  data  will  be  analyzed  from 
this  standpoint. 
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•  When  looking  ai  an  outside  suppUer,  what  are  the  key  selection  fectors  by 
customers? 

•  How  are  the  maor  suppliers  0ncluding  KPMG)  rated  by  customers  and  projects? 
What  can  supphers  do  to  improve  their  chances  for  selection? 

m.    METHODOLOGY  AND  CONDUCT  OF  WORK 
A.      Approach  and  Methodology 

INPUT  will  use  market  data  and  analysis  already  in  Its  possession  as  the  foundation  fbr 
this  study.  In  addition,  INPUT  will  inter^ew  100  food  companies  by  telephone  for  their 
applicadons  plans  aiul  views  on  vendors. 

Based  on  discussions  with  KPMG,  INPUT  defines  the  universe  of  the  food  industry  as 
follows: 

•  Food  processors/manufacturers  (SIC  group  20)  o-lac  ■. 

•  Tobacco  manufecturers  ^    C<&«s<A  s*-roi 

•  Warehousing/Wholesale  operations  supporting  the  above  ^^^'^^  ^ 

Exclusions  include: 

~  Qfocery  imd  utbct  retail  cstabliohmftht^ 
Agiicuitural  producers 

•  Direct  marketing  (as  separate  entities) 

Note;  Given  the  patterns  and  changes  in  the  producer/retail  sectors,  there  will  be 

overlaps  and  fluay  areas  between  companies/flanctions  included  and  excluded. 

These  mdusions  and  exduaons  can  be  discussed  further  before  research  and  analysis 
begins. 

INPUTS  analysis  and  research  will  divide  the  market  into  two  size  groups: 

•  Medhim-sized  companies  (revenues  between  $250-999  million) 

•  Large  companies  (revenue  over  $1  billion) 

If  KPMG  has  other  size  cut-offs,  these  can  be  discussed  prior  to  project  initiation  and,  if 
feasible,  incorporated  into  the  study, 

INPUT  will  review  its  questionnaire  with  KPMG,  INPUT  will  test  the  questionnaire  and 
make  modifications  as  required.  After  the  intendews  are  completed,  the  resuhs  will  be 
reviewed,  tabulated  and  analyzed. 
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In  preparing  its  overall  analysis,  INPUT  will  take  into  account  information  coUeaed  for 
otiier  studies  (both  subscription  studies  and  the  non-proprietary  parts  of  custom  research 
studies).  Examples  of  tHs  kmd  pf  infonnation  induce: 

•  Impact  of  technology  on  business  and  applications. 

•  Custom  vs.  semi-custom  vs.  packaged  software 

•  Di&reDt  types  and  flavors  of  outsourcing 

•  The  impact  of  electronic  commwce 

•  Direct  roaiiceting  and  promotion  initiatives 

•  Supply  chain  maoagement 

•  Integrated,  distnbuted  accounting  systems 

INPUT  will  prepare  a  written  report  of  its  findings.  INPUT  will  answer  questions 
involving  clarifications  of  this  research  and  analysis  for  60  days  after  deliveiy  of  the  report. 

INPUT  win  make  a  presentation  of  its  findings  in  the  New  York  area.  If  KPMG  wishes  a 
presentation  made  in  another  location,  INPUT  will  quote  a  separate  price. 


B.  Schedvle 

This  study  will  take  8  weeks  to  complete,  from  the  time  of  initiation  to  the  delivery  of  the 
written  report.  The  major  activities  and  thdr  timing  are  summarized  below. 


Week  Activity  . — . 

1  Project  initiation:  Define  coverage  in  terms  of  industry  definition,  company 
size  groups,  delivery  mode  coverage  and  definition 

INPUT  prepares  and  KPMG  reviews  the  draft  questionnaire 

2  Questionnaire  tested  and  modifications  made  as  necessary 
3-5  Food  industry  interviews 

6  ■  Data  review,  tabulation  and  analysis 

7  I^ort  prepared 

8  Report  delivered 

9  INPUT  dehvers  presentation 


INPUT  can  be^  work  within  one  week  of  authorization. 


800/900ia 
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KPMG  PERT  nnRLJICK 


612  305    5041      P. 06/07 


IV.  QUALIFICATIONS 

INPUT  brings  several  umque  qualifications  to  this  project: 

•  INPUT  is  the  only  research  firm  with  a  subscription  program  coy«ing  all  vertical 
markets  from  a.  software  and  IT  services  perspective.  (See  Exliibit  1.) 

•  INPUTS  market-focussed  analysis  is  based  on  primary  research.  This  primaiy 
research  is  generally  based  on  personal  interviews  (either  face-to-fece  or  by 
telephone). 

•  INPUTS  services  are  both  technology-aware  and  market-focussed. 

•  INPUT  regulariy  extends  its  subscription  research  by  means  of  targeted  research 
and  analysis  to  nil  the  needs  of  specific  clients. 

Exhibit  2  describes  INPUTs  research  methodology. 

Exhibit  3  contwns  summaries  and  profiles  of  projects  whose  scope  was 
similar  to  this  project 

The  project  will  be  directed  by  Thomas  O'Flaherty,  Vice  President,  who  has  managed 
many  similar  studies. 


/ 


800/iOOia 


:  ariwj 


lll<IMI  TftO  T08  TOZO        0C:9T  S8/TC/0T 

:n.i         ifrt-n  inn  lo?.  -novd      seei  9s:sL  le/oi 
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V.  FEES 


INPUTS  fee  for  the  project  will  be  $22,000.  One-half  of  the  amount  ($1 1,000)  is  due  and 
payable  upon  authonzation.  The  remainder  is  due  upon  submission  of  the  report. 

This  fee  includes  all  inddental  projea  expenses.  Other  costs,  such  as  a  presentation 
outside  of  the  New  York  area,  will  be  quoted  separately. 


VI.  AUTHORIZATION 

To  authorize  the  project  as  spedfied,  please  sign  and  return  one  copy  of  this  proposal, 
along  with  the  initial  fee.  Upon  acceptance  by  INPUT,  a  counterogoed  copy  of  the 
proposal  wfll  be  returned  to  KPMG. 

AUTHORIZED  BY:  ACCEPTED  BY: 

KPMG  INPUT 

Name  Name 


^in^c^pj)    

TSie  Title 

Date  '■  Date 


800/800@ 


5 


Tfr^O  T08  TOZ©        TC:9T  96/TC/OT 

TOTAL  P. 07 


Project  Work  Statement 


Prepared  by  (print): 


3?1 


Project  Title:  fpoA  Udtjj^  fiy^l^M, 
Client  Name*:  j^PAl^^ 


Project  Code:  j^/^y 


Project  Manager: 


Project  SourceiD  Program  □  Multi-Client     0^stom    □  Other 


Project  Type:  J^_Beport    □  Presentation  □  Other 


Initiation  Date:  i// 1 L  ( ^  (c^ 


Midpoint  Review: 


First  Draft  Due: 


Begin  Production: 


Shipping  Date:     ^      /jo  /^^ 


Resources  Required: 


Level  of  Effort  (number  of  days):    Consultant      ^         R/A  '2^0 


Source-\;;lntem^/External  (specify): 


Contract  Value:(^£  ¥ 


o 


Reimbursable  Expenses:      0%)      □  Yes 


Expense  Budget:  $  £  ¥ 
To  Cover:  Travel: 
Report  Preparation: 


Telephone: 
Other: 


Project  Description:      /Ylk^  S 


*  Attach  list  for  Multi-Clients      **For  Custom  and  Multi-Client  Projects  

ACCOUNTING  USE  ONLY:  Entered  on  current  project  list  □ 
RES241A  6^3  lofl  Confidential  /  Proprietary  to  ^^P^'^ 


PROJECT  SCHEDULE 


Activity 


Namel 


Act. 
Days 


Factor 


ESD 


0*^ 


3 


2^ 


Pro).  Code;  

Proj.  Manager: . 


Pro].  Name: 


3 


n3  I  I 


7^ 


Dale: 


Prepared  by: 


Page  1  of 


4-. 


* 


ORDER/INVOICBFULFILLMENT 


Inv. 
Comp, 


By: 


Date: 


Client* 


ORIGINATOR  (Signature) 


Order  # 


Inv.  # 


Company. 
Name  ^Ms._ 
Position 


Address  ^2^0    A^cK  Vyst  (jJ^ 

9n  -S,  7^  ^1- 


City. 
Province. 
Phone. 


CA  Tax  Rate 
CT  Tax  8% 
Salutation 
State 
Zip 
Country 


M  l\J 


Fax  ^11-  'io^  Sh^( 
Tlx   


Multi-Invoicing 
of  


APPROVALS 


VP  Sales/Res. 


Date 


Controller 


Date 


Special  instructions  for  invoicing,  progress  billing,  or  delayed  payments,  etc. 


Contract  Year  Beg. 

End 


□  New  Order  (N1) 

□  Renewal  (N2) 


□  Prior  Yr 

□  Cancel 


{N3) 


Invoice  □  Fulfillment  Only 
Type    □  W/Order  (OR) 

□  Monthly  (MO) 

□  Quarterly  (QT) 

□  Pending 


Employee  # 
Sold  by: 

7^    /^/° 


_% 
% 


Employee  # 
Commission  to: 


_% 
_% 
% 


P0#  

Attach  all  authorizing  documents  to  white  (contract)  copy. 


INPUT  Contract 


Letter  □ 


Verbal  □ 


Company. 
Name  Mr./I^._ 


Position   (/ 

Address   ^^S'  ^    U/^cW  Or 


City  CMmj^^^^^ 


Province. 
Salutation_ 
State. 
Zip_ 
Count  ry_ 
Phone- 


Subscription  (SB) 

Custom  (YC/ZC/KC)VC 

Multiclient  (MC) 

Reports  (RP) 


Copies  (CP) 
Consult/Present  (PR) 
Newsletter  (NL) 
Reimbursed  Costs  (EX) 


•  Merger/ Acq.  (ME) 

•  Exec  Overview  (EO) 

•  Conf/Seminar  (CN) 


indicate 
US,  UK, 
FR,  VA 


Prod.  ID/Year 


item 
Type 
Code 


Item  Description  or  Title 


Quantity 


Price 


Shipped 
By 


Date 


U5 


Fulfillment  to  be  completed  in:  □  Corporate    □  London    □  Virginia    □  France     □  Other. 


■  White  -  Contract  •  Green  -  Fuifiiiment  •  Yeiiow  -  invoice  •  Pink  -  Originator  •  Goidenrod  -  Sales  Manager 
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MAJOR  CRITICAL  APPLICATIONS  STUDY 


My  name  is  .  I'm  with  E^UT,  a  research  and  consulting  firm  in  Teaneck, 

New  Jersey.  We  are  conducting  a  study  on  why  and  what  cycle  companies  replace  their  major 
applications.  All  the  information  you  provide  will  be  kept  confidential,  as  well  as  your  name  and 
your  company's  name.  In  return  for  your  assistance,  we  will  send  you  a  summary  of  the 
completed  study  at  no  charge. 


1  a.      First  of  all,  what  are  your  five  most  important  applications  today?  (in  order  of  importance) 


lb.      How  will  this  list  change  in  five  years,  either  in  terms  of  their  order  on  the  list,  or  by  the 
adding  of  new  applications? 


1996  2001 


1.  _ 

2.  _ 

3.  _ 

4.  _ 
5. 


1  c.      What  are  the  reasons  for  these  changes? 


2.       Next,  I  would  like  to  understand  more  about  four  of  these  applications.  (Select  the  top 
four  in  2001.) 

Use  one  of  the  attached  "Applications,  Questions  Attachment"  for  each  application. 


1 
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3.       Now  I  would  like  to  ask  a  few  more  general  questions. 

A.      What  would  you  say  is  the  relative  weight  of  the  decision  making  authority  between  IS 
and  users  when  replacing  or  changing  applications  software?  (Must  add  to  100%) 

IS   %  Users   Vo 


B.       What  do  you  see  as  the  relative  weight  of  technology  requirements  versus  business  needs 
when  replacing  or  changing  application  software?  (Must  add  to  100%) 

Technology   %  Business   % 


4:       Could  you  give  me  a  breakdown  of  your  expenditures  for  the  following  outside  services? 
(Check  the  box  that  applies.) 


Outside  Expenditure 

<100K 

100- 
250K 

250- 
500K 

500K 
-  IM 

>1M 

Amt. 

IT-related  consulting  services 

Systems  development  services 

Systems  integration 

Application  software  products 

Pkg.  software 
customization/installation 

Applications 

management/ maintenance 

Computer/network  operations 
mgmt.  (outsourcing) 

Related  business  advisory/consulting 
services  (not  necessarily  linked  to  IT 
services  above) 

Total  budget  for  outside  services 

2 
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1^ 


■t 


5.       Would  you  rate  the  importance  the  following  criteria  in  terms  of  selecting  an  outside 
vendor  for  your  IT  projects,  using  a  scale  of  1  -  5? 


Criteria  

Knowledge  of  the  latest  technology 


Rating 


On-time  delivery 


Performance  guarantees 


Application  experience 


Industry  knowledgee 


Contract  flexibility  &  risk  sharing 


^■4ftdnstT^=1arowtedge, 


Skills  to  complement  in-house  staff 


Other 


6.       On  a  scale  of  1  -  5,  how  would  you  rate  the  following  vendors  of  IT  services  in  terms  of 
being  able  to  successfully  complete  a  project  for  you?  (  l=Low,  5=High) 


Vendor 

Ability  rating 

No  experience 

Booz  Allen 

Andersen  Consulting 

Digital  Equipment  Corp. 

BM/ISSC 

AT&T  SolutioifS* 

CSC 

Deloitte  &  Touche 

Price  Waterhouse 

KPMG  Peat  Marwick 

EDS 

Ernst  &  Young 

Coopers  &  Lybrand 

Unisys 

Other  vendors 

What  do  think  will  be  the  major  trends/issues  in  the  IT  market  over  the  next  few  years? 


8.       Do  you  have  any  other  comments  on  the  trends  of  major  applications,  either  in  your 
organization  of  generally? 


Confidential  -  INPUT 


Application: 


Questions  Attachment 


A. 


What  is  the  source  of  this  application? 


In-house  developed 

Custom  developed 

A  commercial  software  package 
(Name  -  


.) 


Other  (e.g.,  combination  of  above,  developed  by  parent  company) 
[describe] 

B.  What  year  was  it  installed? 

C.  Approximately  how  much  were  the  implementation  costs?  [Use  ranges  below  as  prompts, 
if  necessary.] 

Under  $100,000   $1-5MM  

$100K-  500K    $5-10MM  

$500-$  1  MM    Over  $10MM  

Does  this  amount  include/exclude  hardware?  If  included,  about  what  percent  was  for 
hardware?  % 

D.  How  well  were  initial  expectations  for  this  application  met?  (Use  a  scale  of  1  to  5,  with  5 

being  highest)  ^Why?  How  would  you  rate  the  performance 

of  the  application  now?  Why? 

E.  Do  you  expect  to  replace  or  make  major  modifications  to  this  application  in  the  next  five 
years? 

No     (go  to  the  next  application  sheet  or,  if  this  is  the  last  application,  go  to  question  3) 
Yes 

•  Will  this  be  a  replacement  or  a  major  modification  1 

•  When  do  you  expect  or  want  to  make  this  change? 
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Application: 


Questions  Attachment 


F.  Why  are  you  making  the  change? 

G.  What  type  of  hardware,  software  and  communications  envdronments  do  you  expect  to 
use? 

•  Hardware  environment[s]  (e.g.,  Intel,  Sun,  Alpha,  etc.): 

•  Software  environment[s]  (e.g.,  UNIX,  NT  OS/2,  ETC.) 

•  Communications/network  environment[s]  (e.g.,  Novell,  DCE,  Worldwide  Web,  etc.) 

•  Do  you  plan  to  use  object  technology?  If  yes,  in  what  way? 

•  What  other  new  technologies  do  you  expect  to  use? 

H.  How  do  you  expect  to  implement  this  application  change,  that  is,  will  you  use 

•  Custom  software  development 

Using  in-house  staff"  

Using  vendor  staff  

Using  a  mixture  of  in-house  and  vendor  staff  

•  Software  package 

Off-the  shelf,  with  few  modifications   

With  many  modifications   

Which  packages  are  being  considered? 

•  Systems  integration  (i.e.,  where  an  outside  supplier  supplies  a  fiiU  business  solution) 

•  Outsourcing 

•  Other 

I.  Approximately  how  much  do  you  expect  this  new/revised  application  to  cost?  [Use  ranges 
below  as  prompts,  of  necessary.] 

Under  $  1 00,000   $  1 -5MM   

$100K-500K   $5-10MM   

$500-  SIMM   Over  $10MM   

Does  this  amount  include/exclude  hardware?  If  included  about  what  percent  would  be  for 
hardware?  % 

Go  to  next  application  or  Question  3 


Confidential -lUPUT 


IT  Intelligence  Services 


400  Frank  W.  Burr  Blvd. 
Teaneck.  NJ  07666 
Tel.  (201)801-0050 
Fax  (201)  801-0441 


Date: 

To:  Name: 
Tel/Location: 
Co.: 
Fax  No: 
Prom:  Name: 
Subject:   


FAX  TRANSMITTAL  FORM 


1 


Coiifidentiairx;/N 
Urgent(Y5N 


Page:  1  of  . 

File:  COiron 
Contact 
Othen 


ADM  341/05  6(33 


If 


09/17/96      10:58        ®201  801  0441  INPUT  IgOOl 


t  $  4  ■ 

ACTIVITY  REPORT  *** 

TRANSMISSION  OK 

TX/RX  NO. 

7009 

CONNECTION  TEL 

15083668030 

CONNECTION  ID 

START  TIME 

09/17  10:57 

USAGE  TIME 

OO'Sl 

PAGES 

1 

RESULT 

OK 
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Exhibit  V-2 


Perceived  Vendor  Ability  to 
Successfully  Complete  a  Project 


Vendor 

- 

No  Experience 
with  vendor 

IBM/ISSC 



45% 

Digital  Equipment  Corp. 

h 

4^ // 

^E©  ^  /' 

81% 

AT&T  Solutions 

/V 

72% 

Deloitte  &  Touche 

6 

/O 

82% 

Price  Waterhouse 

7 

1  1 
I  1 

82% 

Unisys 

<r 

3 

9 
7 

86% 

KPMG  Peat  Marwick 

/ 

87% 

Booz  Allen 

c— ■ — 

S' 

93% 

Andersen  Consulting 

/( 

67% 

Ernst  &  Young 

s 

(o  ^ 

86% 

Coopers  &  Lybrand 

7 

83% 

EDS 

7 

17/ 

92% 

CSC 

i 

/ 

95% 

V-4 
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1 

Perceived  Vendor  Ability  to 
Successfully  Complete  a  Project 


/ 


IBM/ISSC 


2- 


Andersen  Consulting 


,   

f  p^&itaJ  Equipment  Corp.  ^^JH 

y   I  Price  Waterhouse  -7  ] 


r5~ 


"7 

Unisys 

8 

KPMG  Peat  Marwick 

? 

Coopers  &  Lybrand 

Ernst  &  Young 

/' 

Booz  Allen 

EDS 

/3 

CSC 

an 


ri 


^7 


1 

V 
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■^^  ^ 
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INPUT 


Critical  Applications  by  Industry 
Group 


pter  breaks  out  INPUT'S  findings  by  industry  group,  or  subsegment: 
ood  processors/manufacturers  XO'^ 
^    Food  wholesalers      /  V 

•  Food  retailers 

For  each  subsegment,  the  following  information  is  provided: 

•  Critical  application  replacement  rates 

•  Reasons  for  replacement 

•  Spending  by  year 

•  Sources  of  applications 

•  Expected  spending  (total  and  by  project  size) 


YNKP2 
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IT  Intelligence  Sen/ices 


400  Frank  W.  Burr  Blvd. 
Teaneck.  NJ  07666 
Tel.  (201)801-0050 
Fax  (201)  801-0441 


FAX  TRANSMITTAL  FORM 


Date: 

To:  Name: 
TeliLocation: 
Co.: 
Fax  No: 
From:  Name: 
Subject:  _ 


mi 


47^ 


Confideiitial;X(N 
Urgealt:  y)n 


Page:  1  of 

File:  Chron 
Contact 
Other. 


ADM3<lA)5a«! 


1^- 


Fax  Date:    5/21/96  Page:  1 


^^mi^g  mltu  Curd' 


Fax-Back  Restaurant  Directory  Listing 

!!!  =  Indicates  a  restaurant  that  has  been  added 
within  the  last  thre«  months. 
 *  =  Send  in  Receipts  


Restaurant   Directorij   for:    1 1 1  ino  i  s  /  Douin  t  ouin   C  h  icaq  o  (  1  00  7  ) 


■  Affair  212 

^fllunni  Club,  The  150 

!!  BaJa  Beach  Club  ><01 

!!  BaJa  Beach  Club  101 

!!  BaJa  Beach  Club  ><0I 

Bacino's  on  Hacker  ,  75 

^   Bice  RistoranteCC()v^aN«- 158 

•H!!  Big  Chill  Bar  S  Grille,  The  343 

-^lue  Frog  676 

^  Boss  Bar,  The  420 

/Y\  Bridges  222 

Bridges  222 

Bridges  222 

Bukhara  2  E 

^Cafe  De  Casa  >tOO 

—  Cafe  on  Grand  300 

-  Cafe  on  Grand  300 
^!!!  Dao  Thai  Restaurant  230 

dearborn  Street  Oyster  Bar  NOS 

Hlearborn  Street  Oyster  Bar  109 

— tioHard's  Bar  and  Grill  152 

Howard's  Bar  and  Grill  152 

!!!  Khyber  Restaurant  623 

■^'Lindas  Margaritas  17 

Lindas  Margaritas  '(7 

'-^agnun's  Steak  and  Lobster  225 

^Hagnun's  Steak  and  Lobster  225 

!!!  Haraschino  511 

0-^  —Hare,  The  311 

vMart  Anthony  Restaurant  155 

Michael  Jordan's  -  The  Restaurant  500 

\V)     Old  Carolina  Crab  House  165 

Old  Carolina  Crab  House  165 

Old  Carolina  Crab  House  165 

^Peapod  710 

Hv'  Russian  Palace  21 

^Salvatore  Parrinello  535 

Salvatore  Parrinello  535 


Canal  St. 
Hichigan  Ave. 
Illinois  St 
Illinois  St 
Illinois  St 
E.  Hacker  Or. 
Ontario  St. 
Erie 

LaSalle  St. 
Clark  St. 
Merchandise  Hart  Plaza 
Merchandise  Hart  Plaza 
Merchandise  Hart  Plaza 
Ontario  St. 
N.  State 
Grand 
Grand 
Ohio  St. 
Dearborn  Ave. 
Dearborn  Ave. 
Ontario 
Ontario 
U.  Randolph  St. 
U.  Polk  St. 
U.  Polk  St. 
U.  Ontario 
Ontario 
Uells 
Superior 
Aberdeen 
LaSalle  St. 
Illinois  St. 
Illinois  St. 
Illinois  St. 
Rush 
E.  Adans 
N.  Uells 
N.  Uells 


Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
.'hicago 
'Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 


VJltJvL/  till 

f  f » 

r  rtnt 1 nant 1 1 
I  lllcil  la  1 

□  na  r 1 ^ in 

nllcL  iCdn 

\b\L]  LLL   \  lit 

HneLiCdn 

Hnerican 

;7ni990  1  OQO 

Anerican 

tt 

Anerican 

;  74 n  >  ecu   \  i|7|| 

ttt 
f»» 

Italian 

(SlzJZoU-lOoi 

tt 

Anerican 

Anerican 

Oriental 

ttt 
?»♦ 

Steak  &  bearood 

/ 71 0  ^  000  nflOQ 

ttt 

Steak  &  bearood 

ttt 

bteak  tt  searood 

/7io^r')7  niQQ 

ttt 

lidian 

Anerican 

Anerican 

A  BkA      1  A  ^  1^ 

/ 7101 777. Anno 

Thai 
1  nd  i 

ni91Q99-1917 

tt 
♦f 

{  ?191Q99-1917 

tt 
*f 

C  a  3  f  A  A  n 
dcd 1 UQQ 

(?1917fl7-S9ftQ 

A  fia  r  1  r  3  n 

{ ?1917fl7-^?fi<l 

Q  np  r  1  r  a  n 
niiCL  1  If  all 

ft 
f  f 

TnHian/PsIri  <£tani 
iiiUidiirroKiikdiii 

tt 
f  f 

Ma  V 1  ran 

(3121939-6600 

tf 

MpYi ran 

flu  A  X  \f  a  II 

{312)337-8080 

$$$ 

Steak  S  Seafood 

(312)337-8080 

Steak  S  Seafood 

(312)661-1306 

Continental 

(312)612-3810 

\\\ 

French 

(312)121-3177 

Italian 

(312)611-3865 

$$$ 

Anerican 

(312)321-8100 

Anerican/Seafood 

(312)321-8100 

Anerican/Seafood 

(312)321-8100 

Anerican/Seafood 

(512)911-7100 

Oriental 

(312)629-5353 

Russian 

(312)527-2782 

)$ 

Italian 

(312)527-2782 

Italian 

-  SsDil-Novi 

!!!  Signature  Roor  at  the  95th,  The 
— !!!  Signature  Roor  at  the  95lh,  The 
^Singha 
["i5-Stjr  of  Siai 
Star  of  SLai 
1^  T.  J.  Coslello's 

—  Taste  of  Siai 
Taste  of  Siai 

^^Tiiolhy  O'Tooles 
-Tulips  Cife 
Tuttaposto 
-Victory  Bar  i  Grill 
Victory  Bar  i  Grill 
Victory  Bar  i  Grill 
\\^  Uaterfronl  Restaurant 
Uaterfront  Restaurant 
-^Hest  Egg  Cafe 
Uest  Egg  Cafe 
— ^  Uidou  Neuter's  Tavern 
pj\  Uidou  Neuton's  Tavern 
Uidou  Neuton's  Tavern 
~  Vvette  Hintergarden 
Yvette  yintergarden 
Zaven's 


157  E.  Ohio 
875  N.  Hichigan 
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October  31,  1995 

Liz  Thompson 

KPMG 

90  S.  7th 

Minneapolis,  MN  55402 
via  fax  612-337-9457 
Dear  Liz: 

Attached  is  a  proposal  describing  INPUT'S  marlcet  study  on  the  Food  industry  for  KPMG. 
We  will  be  happy  to  adjust  the  scope,  if  that  will  meet  KPMG's  needs  better. 
I  have  also  sent  general  information  about  the  firm  by  separate  cover. 
Please  call  me  with  any  questions  and  comments. 


Sincerely, 


Thomas  O'Flaherty 
Vice  President 
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IT-RELATED  MARKETS  AND  OPPORTUNITIES 
IN  THE  FOOD  INDUSRTY 


I.  OBJECTIVES 

The  principal  objectives  of  the  proposed  study  are: 

•  To  size  the  software  and  services  market  in  the  U.S.  food  industry  from  1995  to 
2000, 

•  To  identify  high  priority  applications, 

•  To  assess  the  position  of  major  suppliers 


II.  SCOPE 

The  following  issues  will  be  addressed  in  the  course  of  the  study: 

•  What  is  the  size  of  the  overall  market  in  1995?  What  will  be  the  major  factors 
behind  its  changes  and  growth  to  2000? 

•  What  are  the  size  and  growth  of  the  major  delivery  segments  in  the  same  time 
period?  Segments  include  (subject  to  potential  redefinition  and  adjustment): 

IT-related  consulting  services 

System  development  services 

Systems  integration 

Applications  software  products 

Software  product  customization  and  installation 

Applications  management/maintenance 

Computer/network  operations  management  ("outsourcing") 

Related  business  advisory/consulting  services  (not  necessarily  directly 

linked  to  the  above  IT  services) 

•  What  are  the  major  applications  being  replaced  or  receiving  significant  upgrades? 
What  is  the  average  spending  anticipated  by  application,  taking  company  size  into 
account? 

•  Are  there  significant  differences  (e.g.,  applications  or  expected  market  growth) 
between  different  parts  of  the  food  industry. 

For  example,  consumer  products  suppliers  may  have  a  different  set  of 
needs  than  companies  that  perform  intermediate  steps  in  food  processing. 

Note:  During  the  analysis  phase  of  the  project,  data  will  be  analyzed  from 
this  standpoint. 


•  When  looking  at  an  outside  supplier,  what  are  the  key  selection  factors  by 
customers? 

•  How  are  the  major  suppliers  (including  KPMG)  rated  by  customers  and  prospects? 
What  can  suppliers  do  to  improve  their  chances  for  selection? 


III.    METHODOLOGY  AND  CONDUCT  OF  WORK 
A.       Approach  and  Methodology 

INPUT  will  use  market  data  and  analysis  already  in  its  possession  as  the  foundation  for 
this  study.  In  addition,  INPUT  will  interview  1 00  food  companies  by  telephone  for  their 
applications  plans  and  views  on  vendors. 

Based  on  discussions  with  KPMG,  INPUT  defines  the  universe  of  the  food  industry  as 
follows: 

•  Food  processors/manufacturers  (SIC  group  20) 

•  Tobacco  manufacturers 

•  Warehousing/wholesale  operations  supporting  the  above 
Exclusions  include: 

•  Grocery  and  other  retail  establishments 

•  Agricultural  producers 

•  Direct  marketing  (as  separate  entities) 

Note:  Given  the  patterns  and  changes  in  the  producer/retail  sectors,  there  will  be 

overlaps  and  fiazzy  areas  between  companies/functions  included  and  excluded. 

These  inclusions  and  exclusions  can  be  discussed  fiirther  before  research  and  analysis 
begins. 

INPUT'S  analysis  and  research  will  divide  the  market  into  two  size  groups: 

•  Medium-sized  companies  (revenues  between  $250-999  million) 

•  Large  companies  (revenue  over  $  1  billion) 

If  KPMG  has  other  size  cut-offs,  these  can  be  discussed  prior  to  project  initiation  and,  if 
feasible,  incorporated  into  the  study. 

INPUT  will  review  its  questionnaire  with  KPMG.  INPUT  will  test  the  questionnaire  and 
make  modifications  as  required.  After  the  interviews  are  completed,  the  results  will  be 
reviewed,  tabulated  and  analyzed. 
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In  preparing  its  overall  analysis,  INPUT  will  take  into  account  information  collected  for 
other  studies  (both  subscription  studies  and  the  non-proprietary  parts  of  custom  research 
studies).  Examples  of  this  kind  of  information  include; 

•  Impact  of  technology  on  business  and  applications. 

•  Custom  vs.  semi-custom  vs.  packaged  softw^are 

•  Different  types  and  flavors  of  outsourcing 

•  The  impact  of  electronic  commerce 

•  Direct  marketing  and  promotion  initiatives 

•  Supply  chain  management 

•  Integrated,  distributed  accounting  systems 

INPUT  will  prepare  a  written  report  of  its  findings.  INPUT  will  answer  questions 
involving  clarifications  of  this  research  and  analysis  for  60  days  after  delivery  of  the  report. 

INPUT  will  make  a  presentation  of  its  findings  in  the  New  York  area.  If  KPMG  wishes  a 
presentation  made  in  another  location,  INPUT  will  quote  a  separate  price. 


B.  Schedule 

This  study  will  take  8  weeks  to  complete,  from  the  time  of  initiation  to  the  delivery  of  the 
written  report.  The  major  activities  and  their  timing  are  summarized  below. 

Week  Activity  

1  Project  initiation:  Define  coverage  in  terms  of  industry  definition,  company 
size  groups,  delivery  mode  coverage  and  definition 

INPUT  prepares  and  KPMG  reviews  the  draft  questionnaire 

2  Questionnaire  tested  and  modifications  made  as  necessary 
3-5               Food  industry  interviews 

6  •  Data  review,  tabulation  and  analysis 

7  Report  prepared 

8  Report  delivered 

9  INPUT  delivers  presentation 

INPUT  can  begin  work  within  one  week  of  authorization. 
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IV.  QUALIFICATIONS 


INPUT  brings  several  unique  qualifications  to  this  project: 

•  INPUT  is  the  only  research  firm  with  a  subscription  program  covering  all  vertical 
markets  fi-om  a  software  and  IT  services  perspective.  (See  Exhibit  1 .) 

•  INPUT'S  market-focussed  analysis  is  based  on  primary  research.  This  primary 
research  is  generally  based  on  personal  interviews  (either  face-to-face  or  by 
telephone). 

•  INPUT'S  services  are  both  technology-aware  and  market-focussed. 

•  INPUT  regularly  extends  its  subscription  research  by  means  of  targeted  research 
and  analysis  to  fill  the  needs  of  specific  clients. 

Exhibit  2  describes  INPUT'S  research  methodology. 

Exhibit  3  contains  summaries  and  profiles  of  projects  whose  scope  was 
similar  to  this  project. 

The  project  will  be  directed  by  Thomas  O'Flaherty,  Vice  President,  who  has  managed 
many  similar  studies. 
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V.  FEES 


INPUT'S  fee  for  the  project  will  be  $22,000.  One-half  of  the  amount  ($11, 000)  is  due  and 
payable  upon  authorization.  The  remainder  is  due  upon  submission  of  the  report. 

This  fee  includes  all  incidental  project  expenses.  Other  costs,  such  as  a  presentation 
outside  of  the  New  York  area,  will  be  quoted  separately. 


To  authorize  the  project  as  specified,  please  sign  and  return  one  copy  of  this  proposal, 
along  with  the  initial  fee.  Upon  acceptance  by  INPUT,  a  countersigned  copy  of  the 
proposal  will  be  returned  to  KPMG. 


VI.  AUTHORIZATION 


AUTHORIZED  BY: 
KPMG 


ACCEPTED  BY: 
INPUT 


Name 


Name 


Title 


Title 


Date 


Date 
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Exhibit  1 


Pertinent  Subscription  Program  Information 


INPUT 


U.S.  Information  Services 
Industry  Sector- Vertical  Market 

Progrann 

Provides  detailed  analyses  and  forecasts  of  U.S.  markets  for 
information  services  in  both  vertical  (SIC-code  defined)  and 
cross-industry  market  sectors 


U.S.  Market  by  Industry  Sector 
1994-1999 


Discrete  Manufacturing 


Process  Manufacturing 


Transportation 


1994 
□  1999 


Identify  the  largest  and  fastest  growing  information  services  for 
better  understanding  of  product  and  service  opportimities 

Examine  the  major  issues,  trends  and  emerging  technologies 
driving  user  information  technology  and  information  services 
decisions  in  each  vertical  market 

Understand  the  forces  which  drive  or  inhibit  market  growth 

Track  the  leading  vendors  of  software  and  services  in  each 
vertical  market,  and  identify  vendor  strategies  and  market  shares 

Utilize  recommendations  for  strategic  action,  based  upon  industry 
expert  opinions,  INPUT  analysis,  extensive  user  surveys  and 
INPUT'S  proprietary  databases  and  industry  models. 


Continuous 
Information 
Services 


San  Francisco 

1881  Landings  Drive 
Mountain  View 
CA  94043-0848 
U.SA. 

Tel.  1  (415)  961-3300 
Fax  1  (415)  961-3966 


Program  Deliverables 


Market  Forecast  Reports 

Unique,  high-value  forecasts  and  analysis  for  fifteen  vertical  and  seven  cross- 
industry  markets  help  clients  understand  the  characteristics  of  industry-specific 
vertical  markets  and  non  industry-specific  cross-industry  markets  for  information 
services.  The  markets  analyzed  are: 


r-  Banking  and  Finance 

-  Business  Services 

-  Discrete  Manufacturing 

-  Education 

-  Federal  Government 

-  Healtli  Services 

-  insurance 

■  -  Miscellaneous  Industries 

-  Process  Manufacturing 

-  Retail  Trade 

-  State  &  Local  Government 

-  Telecommunications 

-  Transportation 

-  Utilities 

-  Wholesale  Trade 


[-  Accounting 

-  Education  &  Training 

-  Engineering  &  Scientific 
Human  Resources 
Office  Systems 

-  Planning  &  Analysis 

-  Sales  &  Mari<eting 


Each  report  includes  an  analysis  of  the 
specific  business  environment, 
information  technology  and 
information  systems  trends  and  issues 
and  leading  vendor  market  shares  and 
positioning. 

For  the  vertical  industries,  report 
granularity  provides  detailed 
estimates  of  user  spending  patterns  by 
seven  major  product/service  categories 
and  up  to  25  additional  subcategories. 

For  cross-industry  markets,  three 
product/service  categories  and  up  to 
nine  subcategories  are  analyzed. 


Support  Services 

■  Consultant  Access  -  Contact  INPUT 
consultants  for  answers  to  your 
specific  questions. 

■  On-Site  Briefings  -  Bring  INPUT 
executives  and  analysts  to  educate 
your  sales  and  marketing  staff,  help 
focus  strategic  plans,  speak  to  your 
clients,  investors,  etc. 


No  ottier  Information  services  program  offers 
such  a  complete  examination  of  U.S.  spending 
on  Information  services. 
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Information  Technology 
Intelligence  Services 

INPUTS  xuiique  market  segmentation,  models  the  way  users  buy  services,  software  and 
maintenance.  Five-year  forecasts  include  competitive  market  shares  and  an  analysis  of  the 
IT  revolution  impact  in  downsizing,  outsourcing,  re-engineering  and  networking. 


Mainframe 


Mainframe 


Equipment 


IS  Consulting 


Equipment 


Minicomputer 


Minicomputer 


Workstation 
/PC 


Workstation 
/PC 


Software 
Products 


Professional 
Services 


Business 
Process 
Re-engineering 


Education 
&  Training 


Software 
Products 


Professional 
Services 


Software 
Development 
Maintenance 


Ottier 


Platform 
Operations 


Applications 
Operations 


Desktop 
Services 


Syst 
Soft\ 
Proc 

ems 
fvare 
ucts 

Applic 
Soft 
Proc 

ations 

ware 

ucts 

Turr 
Syst 

ikey 
ems 

Professional 
Services 

Systems 
Integration 

Outsourcing 

Processing 
Services 

Netv 
Ba 
Serv 

>ed 
ices 

Transaction 


Utility 


Electronic 
Information 
Services 


Ottier 


Network 
AppTications 


Network 
Management 


Applications 
Management 


The  Millennium  Is  Almost  Here 


•  The  demands  on  corporate  IT  functions 
and  user  departments  become  more 
complex  and  time-critical. 

•  Vendors  must  have  an  impartial, 
knowledgeable  estimate  of  market 
potential  for  their  products  and  services. 


•  The  pace  of  technological  change  continues 
to  accelerate. 

•  Businesses  need  to  know  what  is 
happening  in  the  information  services 
marketplace — now,  and  in  the  future. 


INPUTS  IT2000  trademark  identifies  our  commitment  to  provide  this  information — now  and 
in  the  future.  IT2000— INPUTs  commitment  to  the  information  services  marketplace  in  this 
millennium  and  the  next. 


Frankfurt  *  London  •  New  York  •  Paris  •  San  Francisco  •  Tokyo  •  Washington,  D.C. 


Exhibit  2 


INPUT'S  Research  Methodology 
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IT  Product/Service 
Opportunity  Analysis 

One  of  the  primary  ciistom  research  services  which  INPUT  provides  is 
identifying  IT  product  or  service  opportunities  in  a  particular  market 
segment.  Examples  of  these  kinds  of  market  segments  include: 

•  Logistics  applications  in  the  oil  and  chemical  industry 

•  The  follow-on  systems  integratin  (SI)  market  to  strategic  consulting 
in  banking  and  finance 

•  SI  opportunities  in  local  exchange  central  office  switching 

•  Applications  management  decision  making  in  the  Fortvme  1000 

input's  historic  focus  on  industry  markets  and  specific  appUcations 
means  that  INPUT  can  often  apply  a  great  deal  of  preexisting  data  and 
imderstanding  going  into  a  particular  target  market. 

This  overview  lets  prospective  cUents  understand: 

•  What  general  business  objectives  are  clients  seeking  to  meet? 

•  What  concrete  deUverables  does  INPUT  provide? 

•  What  approach  and  methodologies  does  INPUT  use?  - 

Study  Objectives 

An  INPUT  custom  research  study  will  answer  the  following  types  of 
product/service  questions.  (The  exact  scope  of  issues  to  be  addressed  will 
be  defined  in  a  written  proposal.) 

•  Is  the  opportunity  large  and  attractive  enough  to  support  the 
investment  and  market  risk  involved  in  launching  a  new  oflFering? 

•  How  is  the  segment  being  served  now?  Are  there  significant  gaps? 

•  What  will  maximize  market  entry  success? 

•  What  featxire/fimctions  are  must  haves? 

•  What  are  the  trade-offs  between  make,  modify,  and  buy? 

•  Are  there  delivery  alternatives  to  reduce  costs  or  increase  margins? 

•  How  do  the  company  and  product  rate  against  the  competition? 

•  How  should  the  pix>duct  be  positioned  against  competitors? 

•  What  are  purchasing  criteria  and  processes?  Are  they  changing? 


One  of  INPUT'S 
Custom  ♦ 
Research 
Services 


INPUT 

400  Frank  W.  Burr  Blvd. 
Teaneck,  NJ  07666 
Tel.  (201)  801-0050 
Fax  (20 1)801-0441 
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IT  Product/ 
Service 

Opportunity 
Analysis 


For  more  information 
please  call 
(201)801-0050 


INPUT  Deliverables 

INPUT  combines  targeted  market  research  and  expert  assessment  to 
provide  information  and  recommendations  to  help  clients  meet  their 
business  objectives. 

The  following  are  examples  of  concrete  deliverables  provided  by  INPUT 
(the  exact  deUverables  will  depend  on  the  scope  of  work  agreed  to  by 
INPUT  and  the  chent): 

•  What  is  the  total  size  of  the  opportunity,  both  now  and  in  the  future? 
What  are  the  chief  growth  factors? 

•  How  is  the  market  subdivided?  Segments  include  (but  are  not 
Umited  to): 

-  Industry  segments/  -  Age  of  current  appUcations 

subsegments  .  Geography 

-  Size  of  customer  .  Source  of  software 

-  Technology  platfonns  .  Degree  of  openness/averseness 

-  Level  of  need  toward  technology 

•  What  are  critical  business/systems  needs?  How  well  are  these  being 
met? 

•  How  much  importance  do  customers  place  on  specific  features?  How 
is  the  relative  importance  of  features  changing? 

•  How  closely  do  current — or  conceptual — ^products  meet  feature 
requirements?  Are  there  exploitable  gaps  between  the  importance  of 
a  featiu«  and  product  ratings? 

•  What  are  customers'  criteria  for  acquiring  products?  How  well  do 
specific  vendors  and  their  products  meet  these  criteria? 

•  What  do  prospective  customers  see  as  the  strengths  and  weaknesses 
of  specific  products  and  vendors? 

•  What  level  of  people — and  which  organizational  units — are  involved 
in  the  acquisition  process?  Who  decides?  How  is  the  process 
changing? 
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NPUT  tabulates  the  data  and  analyzes  results. 

•  For  studies  with  more  than  40  interviews  the  results  are  available  in 
a  computer-readable  database;  smaller  samples  may  only  be  reported 
in  hard-copy  format. 

•  De^pending  on  sample  size  and  specifications,  the  analysis  also 
includes  demographic  cuts,  such  as  industry,  geography  and/or  size  of 
customer 

•  Crosstabs  are  performed  as  agreed  to  in  advance;  other  crosstabs  are 
added  as  required  by  the  analysis 


IT  Product/ 
Service 

Opportunity 
Analysis 


As  part  of  the  analysis,  INPUT  compares  the  results  of  client-specific 
research  being  undertaken  with  appropriate  program  research  and  also 
takes  advantage  of  the  knowledge  base  of  its  professional  staff. 

INPUT  keeps  the  client  informed  on  the  statiis  of  a  project  by  means  of 
progress  reviews,  which  may  be  face-to-face,  by  teleconference  and/or  by 
written  reports. 

At  the  completion  of  the  project,  a  complete  written  report  is  prepared 
which  describes  and  analyzes  aU  pertinent  data  and  contains  conclusions 
and  recommendations. 

There  is  usually  a  presentation  of  results  using  overhead  transparencies  or 
35mm  slides.  This  is  often  an  interactive  work  session  in  which  the  cHent 
and  INPUT  discuss  how  the  findings  are  appUcable  in  other  situations, 
effects  of  alternative  scenarios,  etc. 


INPUT  is  available  for  telephone  consultation  after  the  dehvery  of  the 
report  and  presentation. 


For  more  information 
please  call 
(201)801-0050 
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IT  Product/ 

Service 
Opportunity 
Analysis 


INPUT 

400  Frank  W.  Burr  Blvd. 
Teaneck.  NJ  07666 
Tel.  (201)  801-0050 
Fax  (201)  801-0441 


I 


NPUT  provides  a  full  range  of  recommendations  based  on: 

•  Findings  from  customer-based  research 

•  Evaluations  of  competitors'  market  positioning,  product  strategies 
and  plans 

•  input's  senior  staff  experience  and  assessments 
INPUT  Methodology 

INPUT  has  a  flexible  research  methodology  which  allows  research  to  be 
tailored  to  meet  a  cUent's  specific  needs.  This  description  of  the 
methodology  shows  the  basic  template  that  can  be  modified  as  needed.  The 
exact  approach  is  spelled  out  in  a  written  proposal;  most  INPUT  projects 
are  performed  on  a  fixed  fee  basis. 

INPUT  typically  conducts  primary  interview  research  with  a  sample  of 
prospects  and/or  customers.  In  many  cases,  INPUT  will  also  conduct 
research  on  onrent  or  potential  competitors. 

Projects  start  with  a  kickoff  meeting,  generally  face-to-face,  which  includes 
reviews  of: 

•  The  Ghent's  pertinent  offerings,  plans  and  information  needs 

•  Questionnaires  and/or  interview  guides 

•  Interview  selection  criteria  and  supply  of  contact  lists 

•  Schedules  and  deliverables 

Normally,  INPUT'S  interview  process  is  double  blind: 

•  The  chent's  identity  is  not  revealed  to  interviewees 

•  Specific  data  and  findings  are  not  associated  with  the  name  of  a 
company  interviewed  (although  a  Ust  of  all  firms  interviewed  is 
provided  ia  the  report) 

This  procedure  helps  to  ensure  a  high  rate  of  participation  and  frank 
answers  to  questions.  As  a  further  incentive,  respondents  are  suppUed 
with  a  summary  of  findings  (which  is  reviewed  with  the  chent  before 
release). 

INPUT  generally  uses  its  own  interviewing  staff,  with  exceptions  involving 
foreign  languages  or  highly  technical  topics;  in  these  cases  INPUT  uses 
specialized  interviewers  with  whom  INPUT  has  an  ongoing  relationship. 
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Example  of  Assignments 


Custom 
Research  and 
Consulting  for 

the  Information 
Systems  and 

Service  Industry 


The  brief  descriptions  below  show  the  breadth  and  depth  of  INPUTs 
research  and  consulting  assignments.  More  detailed  descriptions  of 
assignments  in  specific  industries,  technology  areas  and  markets  are 
available  and  will  be  suppUed  on  request. 

IT  Strategy  and  Opportunities      Alliances  and  Acquisitions 


■  Reviewed  the  services  ofierings 
of  a  large  manufacturer 

■  Assessed  strategy  for  an 
innovative  health  care 
intermediary  business 

■  Developed  an  "Insourdng"  plan 
for  a  msgor  corporation 

Competitive  Analysis 

■  Analysis  of  consulting  and 
professional  services 
competitors 

■  An  analysis  of  leading  BPIt 
consultants 

■  Assessed  electronic  services 
offered  by  major  banks 

■  In-depth  analysis  of  niche 
outsourcing  vendors 

Vertical  Subsegments 

■  Assessed  changes  in  market 
needs  in  manufacturing  niches 

■  Studied  information  services 
vendor  selection  process  in  a 
major  vertical  market 

■  Developed  and  tested  concept 
for  an  innovative  property/ 
casualty  software  product 

■  Reviewed  products,  markets  and 
strategy  for  a  ms^or  provider  of 
public  safety  systems 


■  Outsourcing  strategy  analysis 

■  Leveraging  worldwide 
telecom  m  unications  capabiHties 

■  Repositioning  of  a  m^'or  imaging 
supplier 

■  Due  dihgence  analyses  of 
software  and  services  operations 
(multiple) 

New  Tectinology, 
Products  and  Sen^ices 

■  Planned  chent/server  support 
services 

■  Developed  an  innovative 
software  maintenance  business 

■  Discovered  opportxinities  in 
software  product  segments 
(mxiltiple) 

Customer  Satisfaction 

■  Comparative  customer 
satisfaction  of  the  top  vendors  in 
an  information  services  segment 
(multiple  studies) 

■  Analysis  of  market  acceptance 
and  comparative  importance  of 
four  leading  CASE  products 

■  Satisfaction  across  multiple 
customer  sets  for  a  leading 
DBMS  product 

■  Comparative  customer 
satisfaction  of  a  leading  SI 
vendor  and  competitors 
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Custom  Project  Summaries  and  Profiles 


CLIENT  CASE  STUDY 


Assessing  Changes  in  Vertical  Market  Applications 


The  Client 


One  of  the  largest  information  services  companies 


Client  Objectives 


The  cHent  required  benchmarks  on  the  rate  of  new  appUcations  installations  in  selected 
vertical  markets.  The  client  needed  the  following  information: 

Application  replacement  rates 

•  Source  of  applications  (in-house,  custom,  software  package) 
Apphcations  characteristics 

•  Impact  of  technology  on  the  rate  of  application  change 

•  End  user  involvement  in  selecting  new  applications 


INPUTS  Role 


INPUT  conducted  targeted  research  on  appUcations  plans  of  medium  and  large 
corporations.  Detailed  profiles  were  constructed  on  edmost  200  appUcations.  INPUT 
analyzed  and  aggregated  the  information.  INPUT  drew  conclusions  that  were  both 
segment-specific  as  weU  as  covering  the  applications  spectrum.  INPUT  presented  the 
material  in  several  detailed  work  sessions  and  also  summarized  the  findmgs  for  client 
management. 


Client  Benefits 


The  cUent  had  previously  not  been  sure  as  to  the  magnitude  of  application  variation 
between  customer  segments.  This  research  clarified  the  similarities  and  differences 
between  segments.  In  addition,  the  cUent's  previous  planning  had  not  fully  taken  into 
account  the  extent  to  which  end  user  involvement  was  also  segment-driven. 
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CLIENT  CASE  STUDY 

The  Vendor  Selection  Process  in  a  Major  Vertical  Industry 

« 

The  Client 

An  Industry  Marketing  Unit  of  a  Major  Supplier  of  Products  and  Services 
Client  Objectives 

This  vendor  had  been  quite  successful  in  selling  IT  products  and  services  into  a  particular 
vertical  market.  However,  its  growth  rate  had  fallen  and  there  was  a  perception  that 

•  Both  the  nature  and  the  location  of  the  customer  decision  making  process  was 
changing. 

•  Senior  user  department  executives  were  playing  a  major  role  in  these  changes. 
The  following  major  information  needs  were  required  to  change  their  strategy: 

The  relationship  of  the  sales  of  products  and  services. 
The  pull-through  effects  of  strategic  consulting 
The  vendor  selection  process;  award  criteria 
Strengths  and  weaknesses  of  the  client  and  its  competitors 

INPUT'S  Role 

INPUT  worked  with  the  client  to  develop  an  interview  guide  which  was  then  used  as  the 
foundation  for  face-to-face  interviews  with  senior  executives.  As  a  result  of  interim 
findings  the  scope  of  the  study  was  changed  appreciably.  INPUT  prepared  a  report  on  its 
findings  which  was  circulated  and  used  by  management  groups  in  the  client  organization. 

Client  Benefits 

The  study  addressed  all  of  the  client's  objectives.  The  study  delivered  several  value-added 
elements  not  in  the  original  scope: 

The  underlying  systems  plaiming  process  was  more  important  than  originally 
believed  by  the  client. 

The  client's  image  in  this  market  had  undergone  a  number  of  recent  changes. 
Several  sales  and  marketing  "quick  fixes"  were  identified. 
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CLIENT  CASE  STUDY 


Assessing  the  Position  of  Manufacturing 
Software  Vendors 

The  Client 

A  "household  name"  vendor  of  IT  products  and  services. 
Client  Objectives 

The  client  was  beginning  a  five  year  plan  to  develop  a  new  generation  of  software 
products  for  the  manufacturing  sector.  The  client  needed  to  understand  the  needs,  size 
and  direction  of  the  market,  and  also  an  assessment  of  current  and  future  competitors. 

INPUT'S  Role 

INPUT  conducted  a  series  of  research  studies  on  manufacturing  segments  and  discovered 
that  there  was  a  much  larger  untapped  market  than  previously  expected.  [This  has  been 
confirmed  by  SAP's  explosive  growth.] 

In  addition,  INPUT  provided  assessments  of  competitive  products  and  companies, 
comparing  the  client's  then/now  position  to  the  current  and  expected  positions  of 
competitors. 

Client  Benefits 

This  information  was  widely  used  in  developing  product  plans,  including  the  market's 
receptivity  to  different  forms  of  software  technology. 
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CLIENT  CASE  STUDY 


Changing  an  Applications  Management  Strategy 


The  Client 


A  Large  Information  Services  Vendor 


Client  Objectives 


The  client  had  begun  to  offer  applications  management  services  (i.e.,  primarily  long  term 
software  support  and  development)  based  on  its  understanding  of  the  market.  However, 
market  reception  was  unexpectedly  mixed.  The  client  realized  it  needed  further 
understanding  of  market  requirements,  the  market's  overall  maturity  and  the  buying 
process. 


INPUT'S  Role 


INPUT'S  first  step  was  to  work  with  the  client  to  define  explicitly  what  they  thought  was 
being  offered  and  not  being  offered. 


INPUT  designed  a  research  methodology  to  meet  the  client's  objectives,  using  multiple 
focus  groups  (with  IS  and  non-IS  executives)  across  the  country. 


INPUT  presented  its  findings  to  the  senior  executive  in  charge  of  the  applications 
management  initiative.  The  findings  (which  were  accepted  and  implemented): 


Called  for  a  much  higher  degree  of  integration  of  offerings  within  the 
organization  than  had  previously  been  planned. 


Have  resulted  in  a  major  change  to  marketing  the  offerings  and  how  the 
customer  is  approached. 


Focus  group  video  excerpts  were  critical  for  convincing  client  management  of  the  need  for 
changes. 


Client  BeneHts 


The  client's  prior  direction  had  been  logical  and  organizationally  comfortable.  However, 
the  offering  was  inconsistent  with  the  direction  and  needs  of  this  particular  market.  The 
unexpected  message  from  the  market  was  unmistakable  and  resulted,  in  the  client's  words, 
"avoiding  going  down  a  long  dead  end." 
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INPUT  EXPERIENCE 

MARKET  ANALYSES:  SOFTWARE  PRODUCTS 


Have  conducted  many  studies  on  market/product  opportunities  in  many  application 
software  product  segments.  Through  primary  research  identified  needs,  gaps, 
market  size,  growth,  special  opportumties,  competitive  environment,  vendor  ♦ 
strengths  and  weaknesses.  Bcamples  of  segments  studied: 

Manufacturing/distribution  (see  separate  Usting) 

Banking  (see  separate  listing) 

Insurance  (see  separate  listing) 

Federal  government  (see  separate  listing) 

State/local  government  (see  separate  listing) 

Financial  planning  and  analysis  software 

Payroll/human  resources 


Conducted  customer  satisfaction  studies  across  multiple  product  lines  for  one  of  the 
largest  producers  of  systems  software. 


•        Assessed  the  acceptability  of  UNIX  as  a  platform  for  a  software  company 
considering  extending  its  products  to  new  platforms. 


•        Studied  the  market  position  of  the  major  suppliers  to  the  real  time  operating  system 
and  tools  market. 


•        Performed  several  studies  on  current  and  future  networking  software  markets. 


•        Surveyed  the  needs,  directions  and  platform  ratings  of  IS Vs  for  one  of  the  largest 
manufacturers  of  specialized  platforms. 


Reviewed  the  current  and  future  competitive  environment  for  a  major  DBMS 
supplier. 


•  Conducted  primary  research  to  assess  the  acceptability  of  using  an  object  oriented 
software  platform  to  produce  maintainable/reusable  code. 

•  Performed  many  studies  in  the  CASE/apphcations  development  market  (see 
separate  listing). 
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INPUT  EXPERIENCE 
MANUFACTURING/DISTRIBUTION 


INPUT  has  conducted  many  studies  on  opportunities  for  new  services  and/or 
software  products  in  specific  manufacturing  sectors  and  niches.  Pnmary 
research  has  been  used  to  identify  needs,  gaps,  market  sizes,  growtii,  speaal 
opportunities,  the  competitive  environment,  and  vendor  strengths  and 
weaknesses.  Sectors  include:  Aerospace,  Automotive,  Consumer  goods,  Fo( 
Machinery,  Oil  &  Chemicals,  and  Pharmaceuticals. 


INPUT  was  engaged  by  a  major  manufacturer  to  assess  over  200  intemally- 
developed  software  and  service  capabilities  for  possible  commercial  exploitaton. 
INPUT  studied  each  market  area's  requirements;  the  state  of  competitive 
offerings/capabilities;  the  cun-ent  capabilities  of  the  client's  offering;  the  potential 
for  improvement  of  the  offering  and  the  depth  of  staff  and  knowledge. 


INPUT  assessed  the  commercial  viability  of  over  20  products  and  service 
capabilities  of  an  aerospace  firm.  Some  offerings  were  currently  targeted  at  a 
narrow  market  and  the  issue  was  the  potential  for  expansion.  In  other  cases 
there  was  a  raw  capability  that  had  to  be  assessed.  In  both  cases,  the  pnmary 
issue  was  the  strength  of  the  internal  capability  versus  market  needs. 


For  a  major  unit  of  a  pharmaceutical  company,  INPUT  was  called  in  by  the 
President  to  report  on  why  a  manufacturing  control  system  had  not  been 
successfully  implemented  by  their  international  division.  The  study  involved 
working  with  and  understanding  the  U.S.  manufacturing  organization,  the 
international  unit  and  the  IS  division.  INPUT  resolved  the  situation  by^dentifying 
systems  problems  as  well  as  a  series  of  management  and  communications 
issues. 


INPUT  has  conducted  analyses  and  presentation  of  developments  in 
distribution/logistics  for  several  software  and  services  vendors. 


INPUT  has  performed  several  analyses  of  the  flow  of  goods  and  services  across 
manufacturing  sectors,  including  a  number  of  studies  examining  specific  product 
and  distribution  sectors.  These  studies  have  highlighted  changes  occurring  in 
product  distribution  channels. 


iN02 

INPUT 


INPUT  PROJECT  EXPERIENCE: 

MARKET  ANALYSES:  SOFTWARE  PRODUCTS 


•  Conducted  customer  satisfaction  studies  across  multiple  product  lines  for  one  of  the 
largest  producers  of  systems  software. 

« 

Assessed  the  acceptability  of  UNIX  as  a  platform  for  a  software  company 
considering  extending  its  products  to  new  platforms. 

Studied  the  market  position  of  the  major  suppliers  to  the  real  time  operatmg  system 
and  tools  market. 

•  Performed  several  studies  on  current  and  future  networking  software  markets. 

•  Surveyed  the  needs,  directions  and  platform  ratings  of  IS Vs  for  one  of  the  largest 
manufacturers  of  specialized  platforms. 

•  Reviewed  the  current  and  future  competitive  environment  for  a  major  DBMS 
supplier. 

•  Conducted  primary  research  to  assess  the  acceptability  of  using  an  object  oriented 
software  platform  to  produce  maintainable/reusable  code. 

Performed  many  studies  in  the  CASE/appUcations  development  market  (see 
separate  listing). 

•  Have  conducted  many  studies  on  market/product  opportunities  in  many  appUcation 
software  product  segments.  Through  primary  research  identified  needs,  gaps, 
market  size,  growth,  special  opportumties,  competitive  environment,  vendor 
strengths  and  weaknesses.  Examples  of  segments  studied: 

Manufactiuing/distribution  (see  separate  Usting) 

Banking  (see  separate  hsting) 

Insurance  (see  separate  listing) 

Federal  govermnent  (see  separate  Usting) 

State/local  govenmient  (see  separate  Hsting) 

Financial  planning  and  analysis  software 

Payroll/human  resources 
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INPUT  CAPABILITIES: 

SOFTWARE  ENGINEERING/APLICATION  DEVELOPMENT 


Analyses  of  market  acceptance  and  comparative  importance  of  product 
features  of  four  leading  CASE  products  (four  of  top  five  worldwide) 

Reviewed  operations  of  two  CASE  product  companies  (separate  reviews); 
recommendations  were  implemented 

Conducted  due  diligence  investigations  of  the  product  and  market  position 
of  four  CASE  product  companies  (separate  studies;  conclusions  were 
adopted) 

Conducted  two  market  studies  for  a  European  CASE  company 

Perfonned  an  analysis  of  the  leading  vendors  and  their  positions  in  the  real 
time  application  development  market 

Conducted  research  of  maintenance  requirements  in  embedded  software; 
INPUT  developed  a  business  plan  which  was  implemented 

Advised  a  major  corporation  on  the  feasibility  and  options  for  setting  up  a 
subsidiary  to  address  applications  development  service  requirements 

Assessed  the  product  visibility  and  positioning  of  a  set  of  emerging 
application  development  products;  provided  recommendations 

Conducted  a  product  and  market  study  for  a  major  services  firm  to  help 
the  firm  chart  Its  application  development  strategy 

Analyzed  the  technical  and  market  position  of  a  potential  AD/ Cycle 
partner;  made  recommendations  for  successful  negotiations.  Client  is  now 
an  AD/Cycle  partner. 

Presented  special  briefings  on  CASE  and  systems  integration,  as  well  as 
CASE  and  downsizing 

Prepared  special  briefings  for  foreign  corporations  on  the  state  of  U.S. 
applications  development 

Presentation  to  conferences  and  professional  groups 

Advised  on  several  CASE-related  product  acquisitions 

Researched  metrics  supporting  best  software  development  practices. 
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INPUT  CAPABILITIES 

MARKET  ANALYSES:  STRATEGIC  CONSULTING  BUSINESS 


Prepared  analysis  of  leading  providers  of  business  process  re-engineering  (BPR) 
services,  including  size  of  core  business;  specialties  and  knowledge  bases; 
carryover  into  broader  consulting;  relation  to  IT  consulting;  relation  to 
downstream  project  management,  SI  and  outsourcing;  tools  and  methodologies 
used;  market  position;  strategic  direction. 


Interviewed  senior  managers  (largely  non-IS)  in  a  large  vertical  segment  to 
understand  (a)  how  systems  projects  were  initiated  (b)  relation  of  initial  strategic 
consulting  to  later  awards  for  IT  products  and  services.  Results  were  different 
than  initial  client  expectations  and  received  attention  at  the  highest  levels  in  the 
client  organization. 


A  review  of  leading  management  consultants'  business  and  its  current  and  future 
relationship  to  more  narrowly  defined  IT-related  consulting.  The  review  included: 
size  of  components  of  each  management  consultant's  business;  identification  of 
tactical  and  strategic  thrusts;  assessment  of  each  management  consultant's 
attitudes  toward  the  information  services  business. 


INPUT  conducted  in-depth,  high  level  research  for  a  leading  management 
consulting  firm  to  identify  the  receptivity  of  its  current  and  future  clients  toward  the 
management  consulting  firm  becoming  more  deeply  involved  with  IT-oriented 
services.  INPUT'S  analysis  and  recommendations  were  used  to  develop  a  new, 
successful  business  direction. 


For  a  large  internal  IS  group,  INPUT  made  recommendations  on  how  the  group 
could  become  more  like  an  outside  consulting  organization.  This  engagement 
involved  developing  group/individual  profiles  of  successful  firms,  including: 
organization  approaches;  compensation;  margins;  recruitment  and  training; 
business  specialties;  key  factors  in  their  success.  The  client  organization  was 
assessed  in  depth  and  compared  to  external  consultants.  INPUT  made  a  series 
of  detailed  recommendations  for  change. 


INPUT  has  conducted  a  number  of  studies  sizing  and  assessing  the  consulting 
business  in  a  number  of  niche  markets. 
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5091 

SPORTTNO  ft  RECREATIONAL  GOODS  ft  SUPPMES 

5711 

ltRTAn*ft  CQNBUMER  rROTTUCIB 

5092 

TOYS  ft  HORBY  OOODS  ft  SUPPIJES 

5711 

HIST  Ad,  ft  CONSUMER  PFOnUCTS 

CHOI 

9WP>iA>  flt  WAD  1  b  I^W*>tM 

5711 

RETAII*  ft-  COPlSUM  ER  rRUIAIV.  1 3 

5094 

leWELRY.  WATCHES,  PRECIOUS  STONES  ft  PRECIOUS  METAI*S 

375 

RliTAiL  A  CONWJMkR  PROPUCTS 

5099 

DURABI-K  OOODS  NEC 

S7« 

RBTAIL  ft  COWSUMER  MIOBUCTB 

<f  1 1 

1        1  mu  K        1  inu  rorn^ 

571 

RRTAn.  A  CONbuMkR  PkumUCTS 

5112 

RTATIOWRRV  A  OfTICfi  SUPPLTHS 

5H 

RIST All.  A  CONSUMIiK  PRODUCTB 

?i  1^ 

INDUSTRIAL  ft  PERSONAL  SERVICE  PATER 

S7I 

5)22 

raiUGS,DRUa  PROntlETARIES&DRUOISTS  SUNDRIES 

S7< 

nKTAn-  A  COrfBUMtlK.  rVAJfjyjt-^l  9 

5T3t 

PIECE  OOODS,  NOTIONS  ft  OTHER  DRY  GOODS 

sn 

kJsTAJi«  a  WWoiJWPS*'-  riuJiiUL.  1 9 

5t}4 

MEN'S  ft  nOYB'  CLOTHING  ft  FURNTSHINOS 

5711 

DTITAIT  A  ^/VMSinkiPft  rRODTJfTTS 
KJif  All'  A  I'UnDiyMJtffV  r  K*/I/VW  1  9 

5137 

WOMEN'S,  amjymts  ft  inpants-  clothing  *  accessories 

5711 

5139 

FOOTWEAR 

-  5711 

fu;  rAn«  A  iA/nsuniin.  i  kvi^ijv*  i  9 

5171 

PETROLEUM  BUMC  STATIONS  ft  TERMINAU 

'  571 

|U*T  All' A  wUnowMK'^  1  fu./l./ui,'!  0 

5172 

PUntOI-EUMftPBTROL  PROD  WHOUJSAIJJM,  EX  BUI*K  STATNS/TFJIMNU 

571 

5192 

BOOKS,  PERIODICAL  ft  NEWSPAPERS 

578 

■fiTAfr  A  ^/yMRTiiyfnft  products 

Mil  All'  *  tBit/nowiwiii^  1  RWJ/wvii  0 

5198 

PAINTS,  VARNISHES  ft  SUPPLIES 

BTTAn  ir  aiwRTJvnTR.  PIIDMJCTS 

5199 

NONDURABLE  OOODS,  NEC 

571 

■  i7Tftn  A  ^^lUBiTUBD  Honnrifn 

5211 

IJIMBER  ft  OTHER  BUII.I7ING  MATERIALS  DEALERS 

578 

PUS  1  All'    w/rrrHJUiip^  r^vi'*^^*  * 

5231 

PAINT,  GI.ASS  ft  WALLPAPER  STOR^ 

5711 

IU<  t        ni  ^w^9wi*icftv  r  f\wi^vv  *  v 

5251 

HARDWARE  STORES 

571 

ftFTATr  ft  CONSUMEIt  PKOMJCTS 

S2«l 

RETAII*  NURSERIES,  LAWN  ft  GARDEN  8UPPI*Y  STORES 

RTTAII  ft  OONiUMER  PRODUCTS 

5271 

MOBILE  HOME  DEALenS 

Ml 

37b 

Air  1  AJI*  •»  \J^nOvnn^  1  ^Wl'w^'  i  J 

5311 

I^ARTMENT  STORES 

57< 

■nriir  a /wwu tun&  MomiTTfl 
lUSTAJL  A  ClJr<»Wml*-K.  JT-WWl^l  0 

5331 

VARIETY  STORES 

57* 

JUiTAIItf  A  vL^vUncA  rHUjyUw  J  0 

5399 

MI8C  GENERAL  MERCHANDISE  STORES 

57* 

5411 

GROCERY  STORES 

571 

RTw  AlL  A  COnsljMER  rRODUCTB 

5421 

MP*ATftnSH  (SEAFOOD)  MARKETS,  INCIJJDINO  PItEEZCR  PROVtSIONERS 

57* 

RBTAIL  ft  wwSUMnA  rKOWJCTS 

5431 

PRUTT  ft  VECErABI.E  MARICET8 

sn 

RCTATL  Ac  CONBUMEH  PROPIJCTS 

<j4i 

CANDY,  NIH"  ft  CONPECTTONERY  STORES 

sn 

USTAIT'  A  CONBUMn^  WODIJCTS 

<A<i 

riAnV  PRODUCTS  STORES 

57« 

RETAH.  ft  CONSUMER  PRODUCTS 

imti 

ft  ATA  IT  nAITPJlIEfl 

57(1 

RCTAn,  ft  CONSUMER  PROWjCTS 

yvfy 

57» 

RETAIL  ft  COMBIJMER  PRODUCTS 

C<l  T 

\jiNTf\Ti  vpjnrr   tw^k\j^ha  INFW  ft  USED) 

571) 

K           ■  ^m           *  ■  I  ^  B  ■■■  a  'Alk  TlBI- l#^iV"A 

RETAJl,  ft,  C0N8UMBR  PRODUCTS 

«9I 

yAcrrm  VRMfWJ'  nRAfJ^Rfl  (UKHJCy  ONLYl 

571 

RJITAIL  ft  CON8UMI3R  PROWJCTS 

«ti 

Airm  jfr  HOMP  suppf  Y  STORES 

J  w  fit  rlWi»lrt  Bum' I  ^ivixiso 

5711 

RBTAjL  ft  CONBUMKR  PROI5UCTB 

<441 

OASOUNE  SERVICE  STATIONS 

57« 

RrtTAII-  A  CQFisUMliA  J'KIJlAiw  i  o 

5SS1 

BOATDEAIbCRS 

57» 

RBTAn>  ft  CONSUMER  PRODUCTS 

Rl^CREATION  VBHIQbF  DEALERS 

5711 

RJiTAn-  ft  CONSUMER  PROPUCTS 

5571 

MOTORCYCLP  DEALERS 

57* 

RBTAII*  ft  CONSUMER  PRODUCTS 

AtrrOMOnVE  DEALERS  NEC 

5711 

RCTAtr.  ft  CONSUMER  PROI7UCTS 

JQI 1 

uiTikTis  A.  nnvR^  riiTrtfMfl  A  ACCEICRORY  STORES 

5711 

Kit]  All*  IK  UUflBUmiJn  1  HAJiyu^  1  D 

5<7I 

WOMEN'S  cunmNC  STORnS 

57* 

RETAIt,  ft  CONSUMER  PRODUCTS 

5632 

WOMOf S  ACCE8Se»Y  A  SPBHALTY  STORES 

578 

RETAIL  ft  CONSUMPJl  PRODUCTS 

5<4I 

afll^DREWS  A  INFANTS'  WEAR  8T0RJJS 

S7« 

RETAIL  ft  CONSUMER  PRODf;CTS 

J«5I 

FAMILY  CLOTHING  STORP-S 

578 

RETAH.  ft  CONSUMPJt  PRODUCTS 

5661 

SHOE8TORF-3 

578 

RCTAII.  ft  CONSUMER  PRODUCT! 

5699 

MI8C  APPAREL  ft  ACCESSORY  STORES 

578 

RBTAfl*  ft  CONSUMER  PRODUCTS 

5712 

PURNTTURC  STORES 

578 

RRTAn.  ft  CONSUMER  PRODUCTS 

5713 

PUJOR  COVERING  STORES 

578 

RBTAIL  ft  CONSUMER  PRODUCTS 

5714 

DRAPERY,  CURTAIN  ft  UPKOI^RV  STORES 

NEC^M  ClMnhBT*  CknIM 
>S<*  lanlnBtB  M  p«S(  ll> 
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31* 

sn 


RPJAIf.  A  CONSUMER  FROfXJCTS 
WSTAir.  *  C0N8IWW  MIOTHICTS 
RBTAH.  i  CONSUMER  PRODUCTS 
RETAtr,  ft  CONSUMnR  PROrJUCTS 
RBTAB,  ft  CONBOMER  PRODUCTS 
RCTAtt.  ft  CONSUMER  PRODUCTS 
RfiTAn.  ft  COHSUMBl  PRODUCTS 
RCTAn,  ft  COHSUMBR  PRODUCTS 
RBTAII,  *  CONSUMER  PRODUCTS 
ROT  Air,  ft  CONSUMER  PRODUCTS 
RETAH.  ft  CONSUMER  PRODUCTS 
RETAir,  ft  CONSUMER  PRODUCTS 
RSTAft.  ft  CONSUMER  PRODUCTS 
RETAIL  ft  CONStWER  PRODUCTS 
RBTAn.  ft  CONSUMER  PRODUCTS 
RBTAn.  ft  CONSUMER  PRODUCTS 
RCTAn.  ft  CONSUMER  fRODUCTS 
RBTAn,  ft  CONSUMER  PRODfJCTS 
RCTAH.  ft  CONSUMER  PRODUCTS 
RBTArr,  *  CONSUMER  PRODUCTS 
RSTAII,  ft  CONSUMER  PRODUCTS 
RETAIL  ft  CONSUMER  PRODUCTS 
RETAH-  ft  CONSUMER  PRODUCTS 
RET  AH.  A  CONSUMER  PRODUCTS 
RETAIL  ft  CONSUMER  PRODUCTS 
RBTAH.  ft  CONSUMER  PRODIJCTS 
RETAIL  ft  CONSIMER  PRODUCTS 
RETAIL  ft  CONSUMER  PRODUCTS 
RETAIL  ft  CONSUMER  PRODUCTS 
RBTAE.  *  CONSUMER  PRODUCTS 
RCTAIL  ft  CONSUMER  PRODUCTS 
RHTAn,  ft  CONSUMER  PRODUCTS 
RCTAfL  ft  CONSI**ER  PRODUCTS 
RETAIT.  ft  CONSUMER  PRODIXHTJ 
RBTAn.  A  CONSUMER  PRODUCTS 
RETAn,  A  CONSUMER  PRODUCTS 
RBTAn.  ft  CONSIDER  PRODUCTS 
RETAIL  ACONSUMER  PRODUCTS 
MJTAIL  A  CONSUMER  PR<»>UCTS 
RETAH.  A  CONSUMER  PRODUCTS 
RETAIL  A  CONSUMER  PRODUCTS 
RETAn.  A  CONSUMER  PROJUCTS 
RETAE.  ft  CONSUMER  PRODUCTS 
RBTAn,  ft  CONSIDER  PRODUCTS 
RBTAn.  ft  CONSUMER  PRODUCTS 
RETAIL  ft  CONSIMER  PRODUCTS 
RBTAE,  ft  CONSUMER  PRODUCTS 
RETAIL  ft  CONSUMER  TOODUCTS 
RCTAn.  A  CONSUMER  PRODUCTS 
RETAII.  A  CONSUMER  PRODUCTS 
RBTAn.  *  CONSUMER  PRODUCTS 
RETAIL  ft  CONSUMER  PRODUCTS 
RBTAn.  ft  CONSUMER  PRODUCTS 
RETAIL  A  CONSUMER  PRODUCTS 
RBTAn.  ft  CONSt^MER  PRODUCTS 
RETAIL  A  CONSUMER  PRODUCTS 
RETAIL  ft  CONSIDER  PRODUCTS 
RBTAn.  ft  CONSUMER  PRODUCTS 
RBTAn.  ft  CONSUMER  PRODUCTS 
RETAIL  ft  CONSUMER  PRODtXTS 
RBTAE.  ft  CONSUMER  PRODUCTS 
RBTAn.  A  CONSUMER  PROWCTS 
RBTAn,  ft  CONSUMER  PRODUCTS 
RETAR.  A  CONSUMER  PRODUCTS 
RBTAn.  ft  CONSUMER  PRODUCTS 
RETAIL  ft  CONSUMER  PRODUCTS 
RBTAn,*  COIfflUMER  PROCTiCTB 
RETAIL  A  CONSUMER  PRODUCTS 


mi  SPBOALTY  CLEANING,  POUSHINQ  A  SANITATION  PREPARATIONS 

iMi  SURF  ACTIVE  AOBNTSCTflSHINa  AOBNT»Si;i.FONATED  OH  J/ASSrS 

IMi  PERFUMES,  COSMETICS  A  OTHER  TOnJJTPIiBrARATIONS 

2S5I  PAINTS,  VARNISHES,  LACQUERS,  1»AMEIJ  ft  AU,IED  PRODUCTS 

3IRI  RUDBBRftPLASnCS  FOOTWEAR 

3069  FABRICATED  RUBBFJl  PRODIKTS,  NEC 

J0»9  PLASTICS  PRODUCTS,  NEC 

Jill  IJJATHERTAWflNOtPINISinNa 

Jm  BOOT  ft  SHOE  CUT  STOCK  ft  FINDINGS 

3142  HOUSE  SLn>PERS 

Jl«  MEN'S  FOOTWEAR,  EXCEPT  ATHIXTIC 

31M  WOMEN'S  FOOTWEAR.  EXCEPT  ATHI.EnC 

3)49  FOOTWEAR.  EXCEPT  RtTOBER,  NEC 

JIJI  LEATHER  OIjOVBS  ft  MITTENS 

3t<l  LUOCAGE 

3tT)  WOMEKS  HANDBAGS  ft  PUR8P.S 

3172  PERSONAL  IJATHER  GOODS,  EXCEPT  WOMEN'S  HANDBAGS  ft  PURSP,S 

J199  LEATHER  GOODS,  NEC 

3221  CI.ASS  CONTAINERS 

32«l  VITREOUS  CHINA  PLMBOPDCT/CHlNAfliARTHNWARBFTTNOS/BATHACCS 

3i6l  VmUJOUSCanNATABUlftWTCI^ENARTiajJS 

JMJ  FINE  P^RTHENWAREfWmTEWARJDTABUl  A  KITCHEN  ARTTa,E8 

3«9  POTTFJIY  PRODUCTS,  NEC 

3421  CUTLERY 

34J3  HANDAEOOETOOIAEXCBPTMACHlNETOOIJJftMANDSAWS 

3425  SAW  BUDES  A  HANDSAWS 

J4»  HARDWARE,  NEC 

3431  ENAMELED  mON  A  METAL  SANITARY  WARE 

3432  PI>UMBINOnXTTfllEPrmNOS&TRlM 

3433  HEATING  EQUIPMENT,  EXCEPT  EI.ECIRIC  ft  WARM  AIR  FURNACES 
3442  METAL  DOORS,  SASH,  FRAMES,  MOIJ>INO  A  TWM 

3440  ARCHrnJCTURAI.AORNAMnNTALMBTALWORK 

J4S1  SCREW  MACHINE  PRODUCTS 

3*52  BOLTS,  NUTS.  SCREWS,  RJVirrS  A  WASHERS 

3<I2  SMALL  ARMS  AMMUNITION 

34M  SMALL  ARMS 

3497  METAL  FOB-  A  LEAF 

3524  ij^WN  A  GARDEN  TRACTORS  A  HOME  I.AWN  ft  GARDEN  EQUIPMENT 

3S4<  POWER-DRIVEN  HAND  TOOLS 

3S78  CAIXULATTNO  A  ACCOUNITNG  MACHINES,  EXCEPT  COMPIJIERS 

3831  HOUSEHOLD  COCHONO  EQUIPMENT 

3«32  HOUSEHOLD  REFRIGERATORS  ft  HOME  ft  FARM  FRBEZEAS 

3633  HOUSEHOUJIAUNDRY  EQUIPMENT 

3«34  PJJiCTlUC  HOUSEWARES  ft  FANS 

363S  HOUSEHtHJ)  VACUUM  ajlANERS 

3«39  H0USBH0IJ>APPIJANCE8,NEC 

3r,4)  BI.nCTRlCLAMPBUI,8SftTUI}ES 

364S  REBBJENTTAL  ELECTRIC  UGHTTNCFDCTURES 

3«6I  niOrOORAPHIC  EQWPMENT  ft  SUmJES 

3873  WATCHES.  CLOCKS,  CLOCKWORK  OPERATED  DEVICES  ft  PARTS 

3911  JEWELRY,  PREaOUSMETAl. 

391  i  Sn,VERWARIJ,  PLATED  WARE  ft  8TAINIJWS  STEEL  WARE 

39)5  jn.WEI.BRS' FINDINGS  ft  MATTtRlAU  A  lAPTOARV  WORK 

393 1  MUSICAL  INSTRUMENTS 

3942  DOU.S  A  STUFFED  TOYS 

39*4  GAMES,  TOYS  ft  CHnJJREN  S  VEHICLES,  EXCEPT  D0U.8  A  BICYa.E8 

3949  SPORTING  ft  ATHLETIC  GOODS,  IfliC 

39JI  PENS,  MECHANICAL  PENCIIJ  ft  PARTS 

3952  IJIAD  PENCILS,  CRAYONS  ft  ARTISTS- MATERIAL 

3953  MARKING  DI^CES 

3955  CARBON  PAPER  ft  n4KED  RIBBONS 

39« I  COSTUME  JI!WF-IJIY  A  COSTUME  NOVra.TITiS,  EXCEPT  PRECIOUS  METAL 

3965  FASTENERS,  BUTTONS,  NFJ5WJ5S  A  PINS 

3991  BROOMS  ft  BRUSHES 

3993  SIGNS  ft  ADVERnsmOSPECIALTIBS 

J99S  BURIAL  CASKETS 

3996  UNOLEUM,  ASPHALT^^T-BASEftOTH  HRD  StWACE  FLR  COVERNOSJflJC 

S02I  FURNTTURE 


NRC-Nal  RlwDltcrf  aiulM 
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BIC 


Cote 

RITTAIL  A  COSSUMGX  PIbODUCrS 

2731 

lUiTAlI.    CONSUMER  mOITUCTS 

2241 

STK 

Mn'ATL  A  C0NSUM131  PRODUCTS 

nsi 

571 

RRTAII,  &  CONSUMER  fRODUCTS 

list 

SIR 

ROTAII.  A  CONSUMHR  PRODUCTS 

nsi 

m 

RfST  AIL  A  CONSUMBR  PRODUCTS 

2254 

9*9 

RRTAlTy  *  CONSUMER  PRODUCTS 

2257 

RETAIL  k.  CONSUMER  PRODUCTS 

22SS 

7I» 

RCTAn.  A  COHSUMRR  PRODUCTS 

2259 

Vni 

RPTATT  A  CONSUMER  PRODUCTS 

22£l 

RETATI.  k.  CONSUMER  PRODUCTS 

2267 

MiTAIf  A  CONBUM12R  PRODUCTS 

22«9 

ITS 

MTAIT  A  CONBUMRR  PRODUCTS 

2273 

CM 

turTAtt  A  CONSUMER  PRODUCTS 

220) 

an 

flRTAITi  A  CONBUMRA  PHOIXJCTS 

22S2 

9ft 

RUTAII.  A  CONSTJMBR  PRODUCTS 

22M 

919 

ItRTAIT  A  CONSUMFR  PRODJJCTS 

2295 

9711 

RCTxTT  ifr  rONRLTMHR  PRODUCTS 

229« 

BRTAn  A  CONSUMER  PRODUCTS 

2297 

<n 

ftRTAir  A  rOMfnJMCft.  PRODUCTS 

tm 

JTo 

nnTATI  A  CONBUMI31  PRODUCTS 

tm 

971 

irnTAfT  A  rONflLfMnit  PRODUCTS 

full  J  nJI'  »  •^i^T^OW/'li*"  ■  f**^i*w*<f  I  V 

2511 

97a 

RirrArr  a  CONSUMER  PRODUCTS 

2)21 

mtail  a  consumer  products 

2)22 

■PTAiL  A  consumer  products 

2)23 

37" 

retaii-  a  consumer  products 

2)25 

RETAIL  A  consumer  PRODUCTS 

2)26 

571 

RETAJI.  A  CONSUMER  PRODUCTS 

2329 

571 

RETAIT.  A  CONSUMER  PRODUCTS 

2]>l 

57R 

RCTAIL  A  CONSUMER  PRODUCTS 

2335 

571 

RETAIT.  A  CONSUMER  PRODUCTS 

23)7 

RETAII'  A  CONSUMER  PRODUCTS 

2339 

5711 

RETAIL  A  CONSUMER  PRODUCTS 

2341 

571! 

RETAII.  A  CONSUMER  PRODUCTS 

2342 

3  /H 

RETAIL  A  CONSUMER  PRODUCTS 

2353 

RETAIT.  A  CONSUMER  PRODUCTS 

23ei 

57B 

ftPTATT  A  CONSUMER  PRODUCTS 

23«9 

(Tt 

RETAIL  A  CONSUMER  PRODUCTS 

2371 

<n 

RPTaII  a  consumer  PRODUCTS 

23RI 

9/n 

RETAIT.  A  CONSUMER  PRODUCTS 

23R4 

5711 

RETAIL  A  CONSUMER  PRODUCTS 

2)15 

S7I( 

RETAII^  A  CONSUMER  PRODUCTS 

23M 

571 

RETAII.  A  CONSTMEX  PRODUCTS 

23S7 

9  in 

RETAE<  a  CONSUMER  PRODUCTS 

Z»9 

571 

RETAlt.  A  OONSIMER  PRODUCTS 

2391 

RETAIL  A  CONSUMER  PRODUCTS 

2392 

RETAII.  A  CONSUMER  PRODUCTS 

2)93 

3711 

ART  An  Ml  CONSUMER  PRODUCTS 

2394 

37« 

BTTAIT  A  CONSUMER  PRODUCTS 

2)95 

Cf  ft 
37« 

fifTTAir  A  fYlWRtlMPft  PRODUCTS 

2396 

37R 

2397 

578 

DRT AIT  A-  mMlltikfPS  PRODUCTS 

2399 

Ma 

57II 

PPTATT  A  r/IMflllMER  PRODUCTS 

2511 

37B 

ftnTATT  A  mMfnvMfiR  PRODUCTS 

2512 

>7B 

RirTAlT  *  ttlNSUMCR  rRODUCTS 

2514 

57« 

RITAIL  A  CONSUMER  PRODUCTS 

2515 

571 

RRTATT  A  OONRtnbffiR  niODUCTS 

2517 

37" 

■DTAlt  A  CONSUMER  PRODUCTS 

2519 

RETAIL  A  CONSUMER  PRODUCTS 

2521 

RETAH.  A  CONSUMER  PRODUCTS 

2522 

in 

RETAE.  A  CONSUMER  PRODUCTS 

2531 

in 

RETAE^  A  CONSUMER  PRODi;CTS 

2541 

RBTAE.  a  CONSUMER  PRODUCTS 

2542 

ST* 

RRTAE.  A  CONSUMER  PRODUCTS 

2591 

S78 

RETAH.  A  CONSUMER  PRODUCTS 

2599 

RETAE.  A  CONSUMER  PRODUCTS 

im 

5711 

RETAE,  A  CONSUMER  PROWiCTS 

2£76 

5711 

RETAIL  A  CONSUMER  PRODUCTS 

2«4I 

EROADWOVEN  FABRIC  MIU.8,  WOOL  (INCLUDING  DYEINaAnNISIflNO) 

NARROW  PABRIC/OTHER  SMALLWaRE  Mnj;S:  COT/WOOlySLKWANMD  PER 

WOMEN'S  PUIJ-  LENGTH  A  KNEE  IJiNOTlf  HOSmRY.  EXCETT  SOCKS 

HOSIERY,  NBC 

ICNIT  OUTERWEAR  MIIXS 

KNIT  UNDERWEAR  A  NIOKTWEAR  MEiS 

WFJT  KNIT  FABRIC  mXS 

UCE  A  WARP  KNIT  FABRIC  MEJJS 

KNITT7N0MnJJ,NBC 

PINISHFJtS  OP  BROADWOVEN  FABRICS  OP  COnON 

FINISHERS  OF  BROADWOVEN  FABRICS  OF  MANMADE  FIBER  *  SILK 

FINISHERS  OF  TEXTTLES,  NPX 

CARPETS  A  RUaS 

YARN  SPINNING  ME  J  J 

YARN  TEXTURIZING,  THROWING,  TWISTINO  A  WINDING  MBJ J 
THREAD  MEJ^S 

COATTD  FABRICS,  NOT  RUBBERIZED 
TIRE  CORD*  FABRICS 
N0NW0VS4  FABRICS 
CORDAGE  A  TWINE 
TEXTILE  GOODS,  NEC 

MEN'S  A  BOYS'  SUITS,  COATS  A  OVERCOATS 

MEN'S  A  BOYS'  SHEITS.  FJCCEIT  WORK  SHIRTS 

MBfS  A  BOYS'  IfflDERWEAR  A  NIGHTWEAR 

MEN'S  A  BOYS'  NECKWEAR 

MEN'S  A  BOYS'  SEPARATE  TROUSERS  A  SI^CKS 

MEN'S  A  BOYS'  WORK  CLOTHING 

MEN'S  A  BOYS' CLOTHING,  NEC 

WOMEN'S,  MISSES'  A  EWIORS'  BI>OUSr>S  A  SHIRTS 

WOMEN'S,  MISSES'  A  JUNIORS'  DRESSES 

WOMEN'S,  MISSW  A  JUNTOM'  SUITS.  SKIRTS  A  COATS 

WOMEVS,  MISSFJ'  A  EJNIORS'  OUTPAWBAR.  NEC 

WOMBN'S*fl8SE«'/CHnj3W!N'8WFANTS  UNDFJlWEARANIGIfTWEAR 

BRAS8IER8.  GIRDLES  A  ALLIED  GARMENTS 

HATS,  CAPS  A  MEilNBRY 

OIRI.*,  CIELDREN'S  A  INFANTS'  DRESSES,  BI>OU5E8  A  SKIRTS 
GIRLS',  aHLBKEtrS  A  INFAhfTS'  OUTERWEAR.  7<EC 
FUR  GOODS 

DRESS  A  WORK  GLOVES,  EXCEPT  KNIT  A  ALT.  I.BATHER 

ROBES  A  DRESSING  GOWNS 

WATERPROOF  OUTERWEAR 

LEATHER  A  SHEEP  IJNED  CLOTHING 

APPAREI.BELTS 

APPAREL  A  ACCP.SSORJES,  NBC 

CJRTAINS  A  DRAPERIES 

MOUSEFURNISHINOS,  EXCEPT  CURTAINS  A  DRAPERIES 
TEXTE-EBAOS 

CANVAS  A  REI.ATED  PR<»UCTS 

PLEATTNOW^RATTVE  NOVELTY  STTrai/TUCKNO  FOR  THE  TRADE 

AUTOMOnVE  TRn*»MINOS,  APPARPX  FINDINOSAREI-TO  PRODUCTS 

SCHIFFIJ  MAOflNB  EMBRDTOERIES 

FABRICATED  TEXTE.E  PRODUCTS,  NEC 

WOOD  HOUSEHOLD  FURNITURE,  EXCEPT  UPHOI JTBRED 

WOOD  HOUSEHOLD  FURNTTURE,  UPHOWTERED 

MET«-  HOUSEHOLD  FURNITURE 

MArnuissES,  foundations  a  convertible  beds 

WOOD  TV.  RADIO,  PHONOGRAPH  A  SEWING  MACHINE  CABINETS 
H0USFJ40U)  FURNm«E,  NEC 
WOOD  OFFICE  FURNITURE 
OmCP.  FURNTTURE,  EXCEPT  WOOD 
PUBLIC  BUILDING  A  Rra.ATED  FURNTTURE 

WOOD  0FFICBA3T0RE  FDCTURBS,  PARTITIONS,  SHELVINO*l>X»CPJ« 
OPnCEASTORE  FDmEU}K.PARTinONS.SHELVIN0AI,OCKPJ« 
DRAPERY  HARDWARE  A  WINDOW  BUNDS  A  SHADES 
FURNTTURE  A  FIXTURES,  NEC 
FUSTICS,  POn,  A  COATED  PAPER  BAGS 
SANTTARY  PAPER  PRODUCTS 

SOAP  A  OTHER  DETERGENTS  EXCEPT  SPEOALTY  CWiANERS 
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Dwnlpfliwi 


577 

IN17UBT1UAI.  PRODUCTS  *  AUTOMOTrVIl 

sn 

INDUSTTIAI.  fROOUCTS  *  AIJTOMOTTVE 

sn 

WDUSIXIAI.  PRODUCTS  A  AUTOMOTTVE 

57T 

INDUSTRIAL  PRODUCTS  *  AIJTOMOTrvB 

577 

INDUSTRIAL  PRODUCTS  ft  AUTOMCmvn 

35111 

«7 

WDUSTRIAL  PRODUCTS  ft  AUTOMOTIVE 

3582 

S» 

INDi;STRJAL  PRODUCTS  A  AUTOMOTTVK 

35115 

577 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTTVl! 

35S6 

sn 

INIM;»TR1AL  PRODUCTS  *  AtrrOMOTTVE 

5519 

177 

INDUSTRIAL  PRODUCTS  ft  At/rOMOTIVE 

5592 

577 

INDU8TRJAL  PRODUCTS  ft  AtJTOMOTIvn 

3593 

J77 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTIVE 

3S9' 

J77 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTTVH 

359<; 

sn 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTTVE 

3599 

577 

INDUSTRIAL  PRODUCTS  *  AUTOMOTIVE 

3012 

577 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTIVE 

1621 

577 

INDUSTRIAJ.  PRODUCTS  ft  AOTOMOTIVE 

KiA 

577 

INDUSTRlAI.  PRODUCTS  ft  AUTOMOTTVE 

31125 

577 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTIVE 

3)>29 

577 

INDUSTRIAL  PRODUCTS  *  AUTOMOTIVE 

3643 

577 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTTVE 

3644 

577 

INDrjSTWAL  PRODUCTS  *  AUTOMOTIVE 

3$4C 

577 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTIvn 

if*l 

577 

INDIrtTRlAL  PRODUCTS  *  AUTOMOTIVE 

i(M 

577 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTIVB 

3671 

577 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTIVE 

3*75 

577 

INDUSTRJAL  PRODUCTS  ft  AUTOMOTIVB 

3676 

577 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTIVE 

3677 

577 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTIVE 

3671 

577 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTIVB 

3679 

577 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTTVE 

3691 

577 

FNDUSTRIAI.  PRODUCTS  ft  AUTOMOTIVB 

3692 

577 

INDUSTRIAL  PRODUCTS  *  AUTOMOTIVB 

JOT* 

577 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTTVE 

3W9 

577 

INDUSTRIAL  PRODUCTS  A  ATJTOMOTTVE 

37n 

577 

INDUSTRIAL  PRODUCTS  A  AUTOMOTTVE 

37)3 

577 

INDUSTRIAL  PRODUCTS  ft  AVrOMOTTVE 

3714 

577 

INDUSTRIAI,  PRODIJCTS  *  AUTOMOTIVE 

3715 

577 

INDUSTRIAL  PRODUCTS  ft  AIXrOMOTTVE 

J7I6 

577 

INDUSTRJAL  PRODUCnS  *  AUTOMOTIVE 

3751 

577 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTIVE 

3761 

577 

INDUSTRIAI.  PRODUCTS  A  AtJTOMOTlVE 

37M 

577 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTTVE 

3769 

577 

INDUSTRJAL  PRODUCTS  ft  AUTOMOTIVe 

3792 

577 

INDUSTRJAL  PRODUCTS  A  AUTOMOTIVE 

3795 

577 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTTVE 

3112 

577 

INDUSTRIAL  PRODUCTS  *  AUTOMOTIVE 

3S2I 

577 

INDUSTRIAL  PRODUCTS  A  AUTOMOTIVB 

3X22 

577 

INDUSTRIAL  PRODUCTS  A  AUTOMOTTVE 

3523 

577 

INDUSTRIAL  PRODUCTS  A  AOTOMOrrvP. 

31124 

577 

INDUSTRIAL  PR0D«;CTS  A  AUTOMOTTVE 

3R25 

577 

INDIfflTRIAI.  PRODUCTS  A  AOTOMOTTVB 

3826 

577 

INDUSTRIAL  PRODUCTS  A  AUTOMOTTVE 

3827 

177 

INDUSTRIAL  PRODUCTS  A  AIJTOMOTTVE 

3829 

577 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTTVE 

3999 

577 

INDUSTRJAL  PRODUCTS  ft  AUTOMOTTVE 

5012 

577 

nflXISTRIAL  PRODUCTS  A  AUTOMOTIVE 

5013 

577 

INDUSTRJAL  PRODUCTS  ft  AUTOMOTTVE 

5014 

577 

INDUSTRJAL  PRODUCTS  ft  Atnt>MOTIVE 

5015 

577 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTIVE 

5051 

577 

INDUSTRJAL  PRODUCTS  ft  AUTOMOTIVr. 

5063 

577 

INDUSTRJAL  PRODUCTS  ft  AUTOMOTIVB 

5082 

577 

INDUSTRIAL  PRODUCTS  A  AUTOMOTIVB 

5083 

577 

INDUSTRJAL  PRODUCTS  A  AUTOMOTTVE 

$0M 

577 

INDUSTRJAL  PRODUCTS  *  AUTOMOTIVE 

7353 

S7« 

RETAIL  A  CONSUMER  PRODUCTS 

2211 

571! 

RETAIL  ft  CONSUMER  PRODUCTS 

2221 

SPEED  a?ANOn»S.  INDUSTRIAL  HIGH-SPEED  DRIVPJ  ft  GEARS 
INDUSTTU AI-  PROCESS  FURNACES  ft  OVENS 
MBCHAMCAL  POWER  TRANSMISSION  EQUIPMraKT,  NEC 
OENERAL  INDUSTRIAL  MACHINERY  ft  P-QUIPMENT.  NEC 
AUTCWATIC  vending  MAailHPJ 

COMMERaAI.  LAUNDRY.  DRY  CLEANINO  ft  PRESSING  MACHINES 

AIR  COND/WARM  AIR  HEATING  EQUIP  ft  COMM  ft  INDUST  REFRIO  ROUIP 

MEASURING  ft  DISPENSING  PUMPS 

SERVICE  INDUSTRY  MACHINERY,  NEC 

CARBURCTORS,  WSTONS.  nSTON  RINGS  ft  VALVES 

FLUID  POWER  CYLINDERS  ft  ACTUATORS 

FLUID  POWER  PUMPS  A  MOTORS 

SCALES  ft  BALANCES,  PJtCEPT  I>BORATORY 

INDUSTRJAL  ft  OMMEROAL  MACT  ft  EOUIP,  NEC 

POWER,  DISTRIBUTION  A  SPECIALTY  TRANSFOR>*ERS 

MOTORS  A  GENERATniE 

CARBON  A  GRAPHITE  PRODUCTS 

R£I>Y8  A  INDUSTRIAL  CONTROL 

EI>PXTRJCAL  INDUSTRJAL  APPARATUS,  NEC 

CURRENT-CARRYING  WIRING  DEVICES 

NONCURRnNT/j«RYIN0  WIRING  DBVICUS 

OOMMERCIAMNDUST/TNSTrrunONAL  EIJJCTRIC  LIOfmNO  FDCTURIsS 

VEHICUI,AR  I-IOHTIHO  BpUIPMENT 

UOintNO  BpOlPMENT.  NEC 

ELECTRON  TUBES 

BLECnWNIC  CAPACITORS 

PJJJCTRONIC  RESISTORS 

ELPXTTU3NIC  OJE-S,  TRANSFORMERS  *.  OTHRR  INDUCTORS 

EI,BCTRONTC  CONNECTORS 

EI,ECTRONIC  COMPONENTS,  NEC 

STORAGE  BATTERJES 

PRIMARY  BATTERIES,  DRY  ft  WET 

EI-ECTRICAL  EQUIPMENT  FOR  INTERNAI.  COMBUSTTON  ENGINES 

EI-ECTRICAI.MACH,  EQUIP,  ft  SUPPUFJ!,NEC 

MOTOR  VF^Hia-eS  A  PASSENGER  CAR  BODIES 

TRUCK  ft  BUS  BODIES 

MOTOR  VEHIOJ}  PARTS  ft  ACCBSB0RJF.8 

TRUCK  TRAILERS 

MOTOR  H0MF4 

MOTORCYCLES,  BICyCI,F.8  ft  PARTS 
OUIDBD  MISSUJB  ft  SPACE  VEHia^.8 

aUIDPJ>  MTSSILEftSPACE  VEHTCI  J,  PROPUI-SN  UNITS/PBOPUI^  UNIT  PRT8 
GUIDED  MISSnXftSPACE  VEIf  ICIX  PARTSAAUXEJARY  EQUIPMENT.  NEC 
TRAVEL  TRAIIJIRS  ft  CAMPERS 
TANPCS  ft  TANK  COMPONENTS 

SEARCH/DETECT^AVJOAT/GUnJBAAERONAUTIONAUTICAI.  SYBTEM/IN8TRM 
l,ABORATORY  APPARATUS  A  FURNITURE 

AUTOMATIC  CNTRJ J  FOR  REOUI.ATC  RJ5S/C0MM  ENVIRDNMENTS/APPI JANCF.8 
INDUST  INSTRMNTS  FOR  MBAS/DISP/CNTRI,  PROC  VaRIaBLES/RBI-ATD  PROD 
TOTAUZINO  FLUID  METERS  ft  COUKTINO  DF.VICES 

INSTRUMENTS  FOR  MEA8  A  TESTTNO  RUBCTRJCrTY  A  ELECTRICAI,  8I0NAU 

LABORATORY  ANAI.YTICAI-  INSTRIMENTS 

OPTICAL  INSTRUMENTS  A  LENSES 

MEASURING  A  CONTROU.INC  DEVICES.  NEC 

MANUFACTURING  INDUSTRIES.  NEC 

AUTOM0B1TJ9S  ft  OTTIER  MOTOR  VPjna.ES 

MOTOR  VEHICLE  SUPPLIES  A  NBW  PARTS 

TIRES  ft  TUBES 

MOTOR  VEHICLE  PARTS,  USED 
METALS  SERVICE  CENTERS  A  OFFICES 

ELECTRICAL  AJTARATUS^QUIPrtVIRINO  SUPPUP-SACONSTIIUCTN  EQUIP 

CONSTRUCTION  A  MINING  (PJCCRTT  PETROLEUM)  MACH  ft  EQUIP 

FARM  A  GARDEN  MACHINERY  A  EQUIPMENT 

INDUSTTUAL  MACIflNERY  A  EQUIPMENT 

HEAVY  CONSTRUCTION  EQUIPMENT  RJ5NTAL  A  IJiASINO 

BROADWOVBN  FABRIC  MEJJ},  COTTON 

BRO  ADWOVEN  FABRIC  MILLS.  MANM  ADE  HOBR  A  BEX 
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m 
$w 

STT 

sn 
rn 

sn 

sn 

sn 

sn 

m 

sn 

sn 

sn 

sn 

m 

sn 

sn 
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sn 

sn 

sn 

sn 

sn 

sn 

sn 

sn 

in 

sn 

sn 

sn 

sn 

sn 

sn 

sn 

sn 

sn 

sn 

in 

sn 

sn 

sn 

sn 

sn 

577 
SI1 

in 
sn 
sn 
sn 
sn 
sn 
sn 
sn 

571 
577 
577 
577 
577 
577 
577 
5T7 
577 
577 
577 
577 
577 


INDlf  SnUAL  PRODUCTS  *  AUTOMOTIVE 
INWWTWAt,  PRODUCTS  A  AtjrOMOTTVB 
INWJSTRJAL  PROI7UCT8  ft  AUTOMOTrvE 
tUDUSTWAl.  PRODUCTS  k  AUTOMOTIVE 
INDUSTWAt  PRODUCTS  ft  AUTOMOTTWE 
IHDUSTWAI.  PRODUCTS  A  AUTOMOTIVE 
WDUBTRIAJ.  PRODUCTB  A  Ain-OMOTtVE 
INDUSTWAI.  PRODUCTS  A  AUTOMOTTVr. 
INDU871UAI.  PRODUCTS  A  AtrTOMOTTVP- 
rNDUSTRJAl- PRODUCTS  ft  AUTOMOTTVn 
INDUSTRIAI,  PRODUCTS  A  AUTOMOTIVE 
INDU8TWAI.  PRODUCTS  A  AtrTOMOTTVE 
IVDUSTWAL  PRODUCTS  A  A<JTOM0TIVe 
INDUSTRIAL  PRODIXTS  *  AITTOMOTTVE 
INDUBTRIAI.  PRODUCTS  A  AUTOMOTTVE 
nTOJSTRJAI-  PRODUCTS  A  AtJTOMOTIVE 
INDUSTRIAL  PROmJCTS  A  AUTOMOTTVB 
INDUSTRIAL  PRODUCTS  ft  AUTOMOTIVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOTTVE 
nroUSTRJAL  PRODUCTS  *  AUTOMOTIVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOTIVE 
INDUSTRIAL  PR0D>;CTS  A  AUTOMOTIVE 
INDUSTRIAL  PRODt  JCT«  A  AUTOMOTIVE 
INDUSTRIAL  PRODUCTS  A  AT/TOMOTIVB 
INDt;8TWAL  PRODUCTS  A  AUTOMOTIVE 
INDUSTRIAL  PRODt;CTS  A  AUTOMOTIVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOTIVB 
INDtJSTRlAL  PRODUCTS  ft  AUTOMOnviJ 
INDUSTRIAL  PRODUCT?  A  AUTOMOTTVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOTIVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOnvE 
INDUSTRIAL  PRODUCTS  A  AUTOMOTIVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOTTVE 
INDU8T1UAL  PRODUCTS  A  AUTOMOTIVE 
INDUSTRIAI.  PRODUCTS  A  AUTOMOTIVE 
INDUSTRIAL  PRODUCTS  ft  AUTOMOTIVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOTTVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOTIVE 
INDUSTRIAI.  PRODUCTS  ft  AinOMOTIVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOTTVE 
INDU8TRJAI.  PRODUCTS  A  AOTOMOTIVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOTTVE 
INDUSTRIAL  PRODUCT*  A  AUTOMOTTVE 
INDUSTWAL  PRODUCTS  ft  AUTOMOTTVE 
INDUSTTUALFROJUCTS  A  AUTOMOHVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOTTVT? 
INDUSnUAL  PRODUCTS  A  AimJMOTIVB 
INDUBTRIAI-  PR0DI;CTB  A  AUTOMOTTVE 
INDUSTRIAL  PRODUCTS  A  AITOMOTIVE 
IND1J8TRI AL  PRODUCTS  ft  AUTOMOTTVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOTIVE 
INDUSTRIAL  PRODUCTS  ft  AI/TOMOTIVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOTIVE 
INDUSTRIAI-  PRODUCTS  A  AUTOMOTIVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOTIVE 
INDUSTWAL  PRODUCTS  A  AUTOMOTIVE 
INDIrtTRlAI.  PRODUCTS  *  AUTOMOTTVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOTIVE 
INDUSTRIAL  PRODUCTS  A  AUrOMOTIVE 
INDUSTRIAL  PRODUCTS  ft  AUTOMOTIVE 
INDUSTRIAL  PRODUCTS  A  AtjrOMOTIVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOITVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOTIVE 
INDtJSTRIAL  PRODIJCTS  A  AUTOMOTIVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOTIVE 
INDUSTRIAL  PRODUCTS  ft  AUTOMOTIVE 
INDUSTRIAL  PRODUCTS  A  AUTOMOTIVB 
INDUSTRIAL  PRODUCTS  *  AUTOMOTIVE 


SIC 
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3339 
3341 
3331 
3353 
3iS* 
3355 
335« 
3357 
}3li3 
)3« 
33«S 
33M 
3369 
339? 
3399 

uu 

i*l7 

3441 

3443 

3444 

144R 

3449 

34«2 

34«3 

34«5 

34M 

34C9 

3471 

3479 

341)3 

34S9 

3491 

3492 

3493 

3494 

3495 

J49S 

349S 

3499 

3511 

3519 

3523 

3531 

3537 

3533 

3534 

3535 

3536 

3537 

3541 

3542 

3543 

3544 

3543 

3547 

354« 

3549 

3552 

3553 

3554 

3SS5 

3SSfi 

35S9 

3561 

3562 

35fi3 

3564 

35AS 


PRIMARY  8MELT1N0/REPININQ  OP  NONTHWIOUS  MTI.S,EX  COPPRAAIXIM 
SECONDARY  SMELTING  A  RETINTNG  OF  NONTP-RAOUS  METAI-S 
ROIXINO,  DRAWING  A  E3CTRUDIN0  OP  COPPPJl 
AUMINUM  SHEET.  PI^TP.  ft  POE, 
ALUMINUM  FJCTRUDEO  PRODUCTS 
AMMINUM  ROLLING  ft  DRAWING,  NEC 

ROaiNO/DRAWINOIiJCmUDING  OF  NONPERROUS  Mn.S,EX  COPPRAAUW 

DRAWING  A  INSULATING  OF  NONFEJWDUB  WIRE 

ALUMINUM  Dm-CASTINQS 

NONFTJWOUS  DIRCA8T1N0S,  EXCEPT  ALUMINUM 

AIJ*IINUM  FOUNDRIES 

COPPER  F01WDRIES 

NONFERROUS  P0UNI»nj8,  FJCCEPT  AIAIMIWJM  ft  COPPER 
METAL  HEAT  7REATIN0 
PRIMARY  METAL  PRODUCTS,  NFX 
METAL  CANS 

METAL  SHIPPING  i/MUUJS.  DRUMS,  KBOS  A  PAII-8 
FABRICATED  STUUCTURAL  METAL 
FABRICATED  PLATE  WORJC  (BOHJIR  SHOPS) 
SHrJ!T  METAL  WORK 

PRFJABR1CAT13D  METAL  BUILDINGS  A  COMPONENTS 

MISC  STUUCHJRAL  METAL  WORK 

nuON  ft  STEEI.  PORGINOS 

NONFERROUS  FOROINOS 

AUTOMOTIVE  STAMPINGS 

CROWNS  A  CLOSURES 

METAL  STAMPINGS,  NEC 

ELECTROPLATING,  PLATING.  POUSHINO,  ANODIZING  ft  COLORING 

COATTNO,  ENORAVINO  ft  AIJ  JP^  SERVICES,  NEC 

AMMUNITION.  EXCEPT  FOR  SMAIJ,  ARMS 

ORDNANCE  A  AOCBSSORIES,  mz 

INDUSTRIAl,  VALVES 

n-UID  POWER  VALVES  ft  HOSE  FimNOS 

STrmi-  SPRINGS,  EXCEPT  WIRE 

VAi-VFJ  A  PIPE  prrriNos,  nec 

WIRE  SPRINGS 

MISCRIXAMJOUS  PABRICATHD  WIRE  PRODUCTS 
PABRICATEO  PIPE  A  PIPE  FTTTINOS 
PAEftlCATBDMETALPRODUCTS,  NFX 

STEAM/CAS  A  HYDRAUIJC  TURBINnsmjRBINE  GENERATOR  SET  UNITS 

INTERNAL  COMBUSTION  ENOINP^,  NEC 

FARM  MACHINERY  A  EQUIPMENT 

CONSTHUCnON  MACHINERY  A  PjQUIPMBNT 

MERINO  MACH  A  EQUIP,  FJCCEPT  OE-  A  OAS  PIPXO  MAQI A  EQUIP 

OTI-  A  OAS  HELD  MACHINERY  A  EQUIPMENT 

PJXVAT0R8  A  MOVING  STAIRWAYS 

CONVEYORS  A  CONVEYING  EQUIP. 

OVERHEAD  TRAVBUNO  CRANES.  HOISTS  A  MONORAE-  SYSTEMS 
INDUSTRlAl-  TRUCKS,  TRACTORS,  TRAn.ARS  A  STACKERS 
MAOIINB  TOOU.  METAL  CUTTTNO  TYPES 
MACHINE  TOOLS,  MBTAI.  FORMING  TYPES 
INDUSTRIAL  PATTERNS 

SPECIAL  DIES  A  TOOU,  DIB  SETS.  DOS  A  FTXTVim  A  INIJt;STWAL  M0IJ>8 

a/TTINO/MACH  TOOW  ACCF458AMACHINISTS'  PRPXISN  MEASURING  DVC8 

ROLLING  Mnj.  MAOIINERY  A  EQUETfliWT 

EI-ECTRIC  A  OAS  WELDING  A  S0IJ5ERIN0  EOUJP 

METALWORJCINO  MACHINERY,  NFX 

TEJniU!  MACHINERY 

WOODWORKING  MACHINERY 

PAPPJl  DTOUSTWES  MACHINERY 

PRINTINO  TRADES  MAQUNERY  A  EQUIPMENT 

FOOD  PRDDTJCrS  MACHINERY 

SPPXIAL  INDUSTRY  MACHUfliRY,  NEC 

PUMPS  A  PUMPWG  EQUIPMENT 

BALL  A  ROLLER  BEARINGS 

AIR  A  GAS  COMPRESSORS 

INDtJSTRJALACOMMERCIAL  FANSABLOWERSftAIR  PURIPICATION  EQUIPMENT 
PACKAGING  MACHINERY 
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m 

POOD  4  PACKAQPJ)  GOODS 

2IIf 

CI0ARRTTE8 

sm 

POOD  it  PACKAOHD  GOODS 

2111 

dOARS 

m 

FOOD  *  PACXAOP-D  GOODS 

Zl]l 

CHEWING  A  SMOKING  TORACCO  A  SNTJPF 

M 

POOD  k  PACKAOBD  GOODS 

2141 

TOEACCO  STEMMING  A  REDRYINO 

s» 

POOD  *  PACKAOBD  GOODS 

SMI 

GROCPJURS.  GENTJtAL  LINE 

M* 

POOD  *  PACKA0PJ5  OOODS 

SM2 

PACKAGED  FROZEN  FOODS 

jsn 

POOD  A  PACKAGED  GOODS 

5>4) 

DAIRY  PRODUCTS,  (OCCRPT  DRIED  OR  CANNED 

5m 

POOD  ft.  PACKA0PJ5  OOODS 

S\u 

POUI.TRV  A  POULTRY  PRODUCTS 

MO 

POOD  *  PACKAGED  OOODS 

5145 

CONFECTIONERY 

MO 

POOD  *  PACKAGED  OOODS 

i\¥> 

nSHASP^APOODS 

MO 

POOD  *  PACKAOPJ)  OOODS 

5147 

MEATS  A  MEAT  mODUCTS 

M 

POOD  *  PACKAOnO  GOODS 

514S 

FRESH  FRUITS  A  VJJOETABI^S 

S« 

FOOD  *  PACKA0PJ5  OOODS 

5149 

GROCERIES  A  RELATED  PRODUCTS,  NEC 

MO 

POOD  A  PACKAGED  GOODS 

5155 

GRAIN  A  FIEI.D  BEANS 

MO 

POOD  A  PaCKAGHD  OOODS 

5154 

IJVESTOCK 

5« 

POOD  A  PACKAGBD  GOODS 

5139 

FARM-PRODUCT  RAW  MATEWAU,  NEC 

sm 

FOCMJ  A  PACKAOPJ)  OOODS 

SISI 

EEERAALB 

MO 

POOD  A  PACKAOnn  OOODS 

3IS2 

WINEADISTTIJ^  AIjCOHOIJC  BEVERAGES 

SM 

POOD  A  PACKAGED  OOODS 

519) 

FARM  SUPPLIES 

5M 

POOD  A  PACKAOPJ)  OOODS 

5193 

njOWERS,  NURSERY  STOCK  A  FliJWSTS'  SUPPLIES 

SM 

POOD  A  PACKAGED  OOODS 

5194 

TOBACCO  A  TOBACCO  PRODUCTS 

m 

POIUaTPRODIJCTS 

2AIT 

I^OOGING 

IK 

POWt8TPROD!JCT8 

242t 

SAWMnj.8  ft  PI.AHINO  MHJJ.  GENERAL 

SJS 

poiu!8tprodi;cts 

Wf> 

HARDWOOD  DIMENSION  ft  FI^OORINO  MTIiJ 

m 

PORMT  PRODUCTS 

2429 

SPEQ  AL  PRODUCT  SA  WMIIJ J,  NEC 

m 

PORJIST  PRODUCTS 

2431 

MnxwoRi: 

SM 

POIUaT  PRODUCTS 

2434 

WOOD  KITCHEN  CABINETS 

575 

poni»rpRODt;cTS 

2435 

HARDWOOD  VENEER  A  PI.YWOOD 

STS 

PORPJT  PRODUCTS 

2416 

SOFTWOOD  VENEER  A  PI.YWOOD 

fIS 

PORPJT  PRODUCTS 

2439 

STRUCTURAL  WOOD  MEMBERS.  NEC 

575 

PORnST  PRODUCTS 

2441 

NAILED  A 1XXX.  CORNER  WOOD  nOXP.S  A  SHOOK 

in 

P0RB8T  PRODUCTS 

244« 

WOOD  PALLETS  A  SKIDS 

sa 

P0RE8T  PRODUCTS 

2449 

WOOD  CONTAINFJU,  NEC 

m 

P0RB8T  PRODUCTS 

2452 

PREFABRICATE)  WOOD  BUn.DINOS  ft  COMPONENTS 

m 

FOREST  PRODUCTS 

2491 

WOOD  PRESERVING 

Hi 

PORPJT  PRODUCTS 

2493 

RECONSTrrUTPJ)  WOOD  PRODUCTS 

sn 

PORHST  PRODUCTS 

2499 

WOOD  PRODUCTS,  NBC 

s» 

PORBSTPRODtJCTS 

2<ll 

PULPKtUU/S 

sn 

P0RIS8T  PRODUCTS 

2«2I 

PAPER  MIU-S 

SfS 

FC»U!8T  PRODUCTS 

ZS3I 

PAPERBOARO  MIMJ 

STS 

PORRSr  PRODUCTS 

Viil. 

SET-UP  PAPERfiOARD  BOXES 

m 

FOREST  PRODCJCTS 

2£S3 

CORRUGATED  A  SOMD  FIBER  BOXES 

Its 

P0RP4T  PRODUCTS 

2655 

FIBER  CANS,  TUBES,  DRUMS  ft  8IMn.AR  PRODUCTS 

Its 

forhbtprodi;cts 

IMtt 

SANITARY  FOOD  OONTAINERJJ,  EXCEPT  FOtOINO 

Its 

PORPJT  PRODUCTS 

FOf JJING  PAPPJIBOARD  BOXES,  INCrJIDING  S  AXTITARY 

Its 

P0RJ!8TPRODt;CTB 

Vtl\ 

PACKAGING  PAPER  A  PLA8TKS  Fn,M.  COATED  A  UMINATED 

m 

PORF.ST  PRODUCTS 

im 

COATED  A I-AMINATED  PAPER.  NEC 

Its 

P0RB8T  PRODUCTS 

2S74 

WCOATED  PAPER  A  MULTIWAU.  BAGS 

Its 

FOREST  PRODUCTS 

im 

DI&CUT  PAPER  A  PAPERBOARD  A  CARDBOARD 

SM 

FOREST  PRODUCTS 

liV 

ENVBLOPPJ 

sn 

FOREST  PRODUCTS 

STATIONPJIY.  TABLETS  A  RELATED  PRODi;CTS 

SIS 

FOREST  PRODUCTS 

un 

CONVERTED  PAPER  A  PAPERBOARD  PRODUCTS,  NEC 

Itt 

MDUSTRTAL  PRODUCTS  A  AUTOMOTTVB 

2451 

MOBE.C  HOMES 

m 

ISDUSnUAL  PRODUCTS  ft  AUTOMOTIVE 

3011 

TTRE8  A  INNER  TUBES 

m 

INDUSTRJAr,  PRODUCTS  A  AUTOMOTTVB 

}2<4 

PORCELAIN  ELBCTWCAL  SUPPIJFJ 

iw 

mOtJBTRJAI-  PRODUCTS  A  AITOMOTTVE 

3312 

STEPJ.  WORKS,  BLAST  FURNACES  ONCL  COKE  OVENS)  A  ROM-ING  MIIXS 

sn 

INDUSTRIAL  PRODUCTS  ft  AUTOMOTIVE 

3313 

EI-PXTROMBTAliURfllCAL  PRODUCTS,  EXCEPT  STEPJ- 

sn 

INDUSTWAL  PRODUCTS  A  AUTOMOTIVE 

3315 

STEPJ.  WIREDRAWING  A  STEPJ.  NAE J  A  SPIKES 

sn 

INDUSTRIAL  PRODUCTS  A  AUTOMOTrVE 

331« 

COIJ).ROLU»J)  STPJU.  SHEET,  STRIP  A  BARS 

sn 

INDUSTWAl.  PRODUCTS  A  AUTOMOTIVF, 

3317 

STEEI.  PIPE  A  TUBES 

sn 

INDUSTRIAL  PRODUCTS  A  AUTOMOTIVE 

3321 

GREY  A  DUCTILE  IRON  FOUNDRIES 

577 

INDUSTWAL  PRODUCTS  A  AUTOMOTIVE 

3322 

MALLBABM!  WON  FOUNDRJP-8 

J7T 

INDUSTRIAL  PRODfXmi  A  AUTOMOTTVB 

3324 

STFJU.  INVESTMENT  FOUNDRIFJ! 

sn 

INDi;8TRlAL  PRODUCTS  A  AUTOMOTIVF. 

3325 

STEEI.  FOUNDRIES,  NEC 

sn 

INDUSTRIAL  PR0DIKT8  A  AUTOMOTIVE 

3331 

PRIMARY  8MEI.TIN0  A  REPJNING  OF  COPPER 

sn 

INDUSTWAl.  PRODUCTS  A  AUTOMOTIVn 

3334 

PWMARY  PRODUCTION  OF  AIXIMINUM 

NRC^«(  RlHPvlMn  OMtrnrf 
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SIC 


SIC 

HA 

POOD  *  PACKAOTSt)  OOODS 

0711 

M 

FOOD  A  FACKAOED  GOODS 

0721 

rooo  A  packaohd  goods 

0722 

lift 

FOOD  A  FACKAOED  GOODS 

0723 

MO 

POOD  A  FACKAOED  OOODS 

0724 

POOD  *  packaoed  goods 

0741 

MO 

FOOD  A  PACKAOGD  OOODS 

0742 

POOD  A  PACKAGED  OOODS 

0751 

Mft 
^■f 

FOOD  A  PACKAGED  GOODS 

0752 

MB 

POOD  A  Packaged  ooods 

0761 

POOD  A  PA  CKAOtiD  OOODS 

0762 

FOOD  A  PACKAGED  OOODS 

0781 

Mi 

FOOD  A  PACKAGED  OOODS 

0782 

FOOD  A  PACKAOED  OOODS 

07X3 

MB 

POOD  A  PACKAGED  OOODS 

0912 

M 

POOD  A  PaCKAOIS)  OOODS 

0»I3 

My 

0919 

CM 

v/vtn  A  VArvxnnn  noons 

092t 

MO 

0971 

rrv^n  Mr  fiArVAflPn  tlftOHR 

2on 

CM 

I'UUiy  at  1  Awl^KUM/  U^A/I'D 

20t3 

MP 

2015 

SM 

2021 

2022 

MV 

20U 

1024 

POOD  A  PACKAGED  GOODS 

202ft 

5M 

FOOD  A  PACKAGED  GOODS 

2012 

MO 

POOD  A  PACKAGED  OOODS 

20)] 

?w 

POOD  A  PACKAGRD  GOODS 

2034 

Mil 

POOD  A  PACKAGED  GOODS 

2035 

POOD  A  PACKAGED  OOODS 

2037 

560 

FOOD  A  PACKAGED  OOODS 

2A3R 

POOD  A  PACKAOBD  GOODS 

2041 

(ISA 

POOD  A  PACKAGED  OOODS 

204} 

POOD  A  PACKAGED  GOODS 

2tM4 

aw 

FOOD  A  PACXAOEI)  OOODS 

204S 

Ml 

FOOD  A  PACKAGED  OOODI 

204« 

WW 

FOOD  A  PACKAOCD  OOODS 

2047 

FOOD  A  PACKAOED  OOOTS 

204g 

POOD  A  PACKAGED  OOODS 

205t 

MO 

PAnn  A  PAncAOHD  GOODS 

2052 

4JSA 

FOOD  A  PACKAGED  OOODS 

205} 

aw 

POOD  A:  PACKAGED  GOODS 

2061 

5w 

2062 

560 

2063 

560 

fifvm  A  PAfTiTAnFn  noons 

2064 

5fiQ 

fUUl/  A  rAwJtAUIilJ  UUUI^o 

2066 

560 

0^%h  A>  ft  A  /*v  A  niTn  n^nnQ 

Y^jQiJ  A  t  ACKAUJil/  Vl^i^JMS 

2067 

560 

B.  f>  A     A  nif n  nomic 
FOvW  ft  rAC^AURI'  lAAJUft 

2061 

560 

2074 

560 

2075 

560 

POOP  ft  rACKAUIllJ  U<^k^i/B 

2076 

560 

vmn  jb  pArvAonn  fsooDK 

r*.^Jl/  IB.  rAl-«^^*Ji5iy  \J\^rfl/0 

2077 

2079 

pnrm  a  PAn^AORn  ooons 

ion 

560 

Ton 

5nO 

20(4 

560 

P/Vtn  A  f^AOf  AOTV)  OOOOS 

2085 

560 

POOn  A  PACICAai!7>  GOODS 

20t6 

i«0 

FOOD  A  PACKAOED  OOODS 

20117 

5M 

POOD  A  PAOCAOfiO  GOODS 

2091 

SM 

FOOD  A  PACKAGED  GOODS 

2092 

SM 

POOD  A  PACKAOED  OOODS 

2095 

^  5M 

POOD  A  PACKAGED  OOODS 

2096 

5W 

FOOD  A  PACKAOED  OOODS 

2097 

«<0 

POOD  A  PACKAOED  OOODS 

2098 

5M 

FOOD  A  PACKAGED  OOODS 

2099 

NKO-Nal  tittrtun  ClanIM 
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Code  Map 


son- PREPARATION  SERVICnS 

CROP  nj^KnuO,  CULTTVATWa  A  PROTHCTTNO 

CMP  HARVESTING,  PRJMAWT^Y  BY  MACIflVE 

CROP  PREPARATION  SERVICES  FOR  MARKET.  EX  (XmOH  ODflflNG 

COTTW  GINNING 

VETERINARY  SERVICES  FOR  I JVESTOCK 

VETERINARY  SERVICES  FOR  ANIMAL  SPEaAI.TIFJ 

UVE8T0CK  SERVICF-S,  EXCEPT  VETERINARY 

ANIMAL  SPEQALTY  SERVICES,  PJCCEPT  VETERINARY 

FARM  LABOR  CONTRACTORS  A  CREW  LEADERS 

FARM  MANAGEMENT  SERVICES 

LANDSCAPE  COUNSELING  A  PLANNING 

I^WN  A  GARDEN  SPJIVICES 

ORNAMENTAL  SHRUB  A  TREE  SBIVICF.S 

COMMERQAI- FISHING  -FINFISH 

COMMERaAL  PISHING  •  SHEMJ^SH 

MtSC  MARINE  PRCMWCTS 

nSH  HATCHPJUE8  A  PRESERVES 

HONTmO  A  TRAPPING  A  GAME  PROPAG  ATON 

MEAT  PACKING  PLANTS 

SAUSAGES  A  OTHER  PREPARED  MF-AT  PRODUCTS 
POUI.TRY  SLAUOinEfilNO  A  PRDCBSSINO 
CREAMERY  BUTTER 

NATURAL,  PROCESSED  A IMTTATION  afRESfi 

DRY,  CONDENSED  A  EVAPORATED  DAIRY  PRODUCTS 

ICE  OtEAM  A  niOZBN  DESSERTS 

FLUIDMILK 

CANNED  SPI5CIALTTES 

CANNED  FRUrrS,  VE0ETABI.E8,  PRESERVES,  JAMS  A  JEIJJPJS 

DRIED  A  DEHYDRATED  FRUITS,  VEGETABLES  A  SOUP  MTXPJ 

PICKU5D  FRUITS,  VBQ8,  VEO  SAUCRS«EASONINOS  A  SALAD  DRSNOS 

FROZEN  FRUITS.  FRUTf  WICES  A  VECETABLPJS 

FROZEN  SPnOALTTES,  NEC 

PLOUR  A  OTWIR  GRAIN  MlU.  PRODUCTS 

CEREAL  BREAKFAST  FOODS 

RICE  MILLING 

PREPARED  FIJOUR  MIXES  A  DOUGHS 
WET  COR>l  MILLING 
DOG  A  CAT  FOOD 

PREPARED  PEEOSAPEED  INGREDIENTS  FOR  ANIMAW,  EX  CATS  A  DOGS 
BREAD  A  OTHF-R  BAKERY  PRODUCTS.  EX  COOKHSS  A  CRACKFJIR 
COOKIES  A  CRACKERS 

FROZEN  BAKERY  PRODUCTS,  FJCCETT  BREAD 
CANE  SUGAR,  EXCPJT  REFINING 
CANE  SUGAR  REFINING 
BEET  SUGAR 

CANDY  A  OTHER  CONFECTIONARY  PRODUCTS 
a^OCOLATE  A  COCOA  PRODUCTS 
CMBWINOCUM 

SALTED  A  ROASTED  NUTS  A  SEEDS 
COTTONSBBD  OE,  MIIJ J 
SOYBEAN  OIL  MILLS 

VEGETABLE  OB.  MB JA  EXCEPT  CORN,  COTTONSEED  A  SOYBEAN 
ANIMAL  A  MARINE  PATS  A  OB-S 

SHORTENING,  TABIJt  OILS  MARGARINE  A  OTOER  EDIBLE  FATS  ft  On.S,  NEC 

MALT  BEVERAGES 

MAI.T 

Wn«E»,  BRANDY  A  BRANDY  SPIRITS 
DISTILLED  A  BI.BNDRD  UQUORS 

BOTn,ED  A  CANNED  SOFT  DRffOCS  A  CARBONATED  WATERS 
Hj^VORJNO  EXTRACTS  A  FLAVORING  SYRUPS,  NEC 
CANNED  A  CURED  FISH  A  8P>FOOD5 
PRJiPARED  FRESH  OR  FROZEN  FISH  A  SEAFOODS 
ROASTED  COFFEE 

POTATO  aflPS.  CORN  CWPS  A  SIMEJiR  BNACKS 
MANUFACTURED  1(2 

MACARONI,  SPAOHETn.  VERMICEUJ  A  NOODlJiS 
FOOD  PREPARATIONS,  NEC 
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■  PjplfL 


SIC 


m 

3272 

Ml 

3211 

CHEMICAU 

m 

cmMICMS 

ins 

5M 

3UI 

Ml 

3UI 

54* 

3Z92 

Ml 

32»j 

Iff 

QffiMICAU 

3296 

M 

CWBMICAU 

32?7 

Ml 

32?» 

5M 

OfBMICWJ! 

mi 

Ml 

4613 

Ml 

aiBMTCAU 

4«I9 

CHFMfCAU 

4911 

m 

afBMICAM 

4922 

5M 

a^RMICAtJ 

4973 

Ml 

4924 

541 

CHnMICAUS 

492S 

M 

UiIsMICAU 

4931 

m 

afBMICAU 

4932 

atmcMJS 

4939 

Ml 

atCMJCAU 

4941 

M« 

CHBMICAIJ 

49S7 

Ml 

CHeMICAI^ 

4953 

Ml 

CHEMICAIJ} 

4959 

Ml 

criBMrcALs 

49«) 

Ml 

CHRMICAU 

4971 

Ml 

CHnMICAU 

5052 

MR 

CHBMICAIJ 

5t62 

Mi 

afGMICAU 

5Jfi9 

5fiO 

root)  t  PACKAOP.D  OOODS 

QUI 

540 

FOOO  *  PACKAOBD  OOODS 

0112 

MO 

rOOR  ft  PACKAOBD  OOOM 

0115 

5«0 

roon  *.  r  ACKAOEn  ooous 

out 

s«o 

rooD  ft  PACKAonn  goods 

0119 

FOOD  ft  PACKAOBD  OOODS 

0131 

50) 

FOOD  ft  PACKAORO  OOODS 

DI32 

POOD  ft  PACKAOnO  OOODS 

0133 

m 

POOD  ft  PACKAOnn  goods 

0134 

Uf) 

POOD  ft  PACKAGED  GOODS 

0139 

SCO 

POOD  ft  PACKAOPJJ  OOODS 

0T61 

5(0 

POOD  ft  PACICAOED  OOODS 

0171 

5M 

POOD  ft  PACKAOBD  OOODS 

0172 

SM 

POOD  ft  PACKAOBD  OOODS 

0173 

Wl 

FOOD  A  PACKAGED  OOODS 

0174 

5« 

POOD  ft  PACKAOBD  OOODS 

0175 

$«a 

POOD  ft  PACKAQPJJ  OOODS 

0179 

5<0 

POOD  ft  PACKAOP.D  OOODS 

0111 

SM 

FOOD  ft  PACKAOBD  OOODS 

0112 

SM 

POOD  ft  PACKAOnD  OOODS 

0191 

SUl 

POOD  ft  PACKAOF-D  OOODS 

0211 

JM 

FOOD  A  PACKAOBD  OOODS 

0212 

SfiO 

FOOD  ft  PACKaGPJ)  OOODS 

0213 

j«0 

FOOD  ft  PACKAOBD  OOODS 

0214 

5M 

POOD  ft  PACKAOP,D  OOODS 

0219 

5«) 

FOOD  *  PACKAOBD  GOODS 

0241 

SM 

POOD  ft  PACKAOBD  OOODS 

02^1 

5ta 

FOOD  ft  PACKAOBD  OOODS 

0252 

S60 

POOD  ft  PACKAOBD  OOODS 

0253 

StO 

FOOD  ft  PACKAOBD  OOODS 

0254 

SM 

FOOD  ft  PACKAQPJ5  GOODS 

0259 

S«0 

POOD  ft  PACKAGED  OOODS 

0271 

5«0 

FOOD  ft  PACKAOBD  OOODS 

0272 

Sff) 

POOD  A  PACKAOBD  OOODS 

0273 

im 

FOOD  A  PACKAOnD  OOODS 

0279 

FOOD  A  PACKAGED  OOODS 

0291 

CONCRHTB  PRODUCTS,  EXCEPT  BIXICK  *  BRICK 
READY-MDCnD  OONCRBTE 

XJtm 

GYPSUM  PRODUCTS 
CUT  STONB  ft  STOhfE  PRODUCTS 
ABKAStVn  PRODUCTS 
ASBESTOS  PRODUCTS 

MINERAW  A  EARTHS,  GROUND  OR  OT«ER*TSB  TRBATWJ 

MINJaULWOOl- 

NONajkY  RTJTIACTORJES 

NONMBTAI-UC  MINERAL  PRODUCTS,  NEC 

CRUDE  PETRDUJUM  PIPPJJV  ES 

REFINED  PETROIJJUM  nPBIJVFJJ 

PIPra,TNES,NEC 

Cl^rTlUC  SBRVICB8 

NATURAL  OAS  TRANSMISSTON 

NATURAI-  OAS  TRANSMISSION  ft  DJSTRmimON 

NATURAL  OAS  OISTRIBUnON 

MIXED/MANUPACTURED/LIQUEFIED  PETROL  OAS  pRDDUCnON*;OR  DI8T1UB 

BLBCTRIC  ft  OTHER  SERVICES  COMBINED 

OAS  A  OnmR  SERVICPJ!  COMBINED 

COMBINATION  ITnUTIES,  NEC 

WATER  SUPPLY 

SEWERAGE  SYSTEMS 

REFUSE  SYSTEMS 

SANITARY  SERVICES,  NEC 

STEAM  ft  AIR  CONDITIONINO  SUPPLY 

IRRWATION  SYSTEMS 

COAL  ft  OTHER  MIMBRALS  ft  ORBS 

PI.A8TICS  MATERIAI-S  ft  BASIC  FORMS  ft,  SHAPES 

CHEMICAIJ!  ft  ALUFJl  PRODUCTS,  NEC 

WHEAT 

RICP. 

CORN 

SOYBEANS 

CASH  GRAINS.  NEC 

COTTON 

TOBACCO 

SUGAR  CANE  ft  SUGAR  BFJ!T6 
IRISH  POTATOES 

nra-o  CROPS,  except  cash  grains,  npx 

VBOETABI^J  ft  MBIi5NS 

BERRY  CROPS 

GRAPES 

TTOENVrS 

CITRUS  PRUTTS 

DECIDUOt;S  TREE  FRUITS 

PRUTTS  ft  TREE  NUTS,  NEC 

ORNAMENTAL  RjORICULTURE  ft  NURSERY  PRODUCTS 

FOOD  CROPS  GROWN  UNDER  COVIJR 

GENERAL  FARMS,  PRIMARILY  CROP 

BP.EP  CATTLE  FEEDLOTS 

BEEF  C  ATTI^,  FJCCP-PT  FFJEDLOTS 

HOGS 

SHEEP  ft  GOATS 

GENERAL  IJVESTOCK.  EXCEPT  DAIRY  A  POUI-TXY 
DAmV  FARMS 

BROn^  FRYER  A  ROASTER  CHICKENS 
CHICKEN  EGOS 
TURKEYS  A  TURKEY  EGGS 
POUI.TRY  HATCHERIES 
POUI.TRY  A  EGOS,  NBC 
FUR-BBARING  ANIMALS  A  RABBTTS 
HORSES  A  OTHBA  EQUINES 
ANIMAL  AOUACUI.TURB 
AN1MAI.  SpeClALTTES,  NEC 

GENERAL  FARMS,  PRIMARII.Y  IJWJ5T0CK  A  ANIMAL  SPEOALTIP^ 
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SIC 


QfCMICAU 

1099 

m 

ClftiMICAU 

1221 

v» 

OfBMTCAM 

1222 

m 

CHEMrCAU 

1731 

5a 

afRMICAU 

1241 

m 

till 

S4t 

1371 

541 

aiCMICAIJ 

1381 

M 

1382 

M 

cnmicAU 

1389 

S41 

aiRMICAU 

1411 

541 

CHBMfCAIJt 

U22 

M 

ClirSMfCAM 

1423 

54* 

QfHMICAIJ 

1429 

SM 

CHHMICAU 

!442 

54t 

aiBMICAU 

l*4fi 

«« 

aiBMICAl^ 

MS5 

54* 

CHBMfCAU 

f4$9 

amMiCALs 

1474 

M 

aiBMICAU 

1475 

SM 

aiBMICAIJ 

1479 

S4II 

ClfEMICAU 

148) 

Ml 

OTP-MICAIJ 

1*99 

S4t 

afBMICAU 

2812 

54* 

CMBM1CAU 

2813 

548 

CKHMICAIJ) 

2816 

541 

OfP-MICAU 

7JII9 

S4I 

CHBMICAU 

2*21 

541 

CimMICAU 

2822 

54t 

cinxicAu 

2823 

544 

CHnMICAW 

2824 

541 

ailiMICAU 

2861 

54* 

aiEMTCAl^ 

2865 

541 

CHIIMICAU 

28« 

541 

CMm\CM£ 

2871 

54« 

CHEMICAU 

2874 

5411 

CHBMICAIJ 

2875 

5411 

CIIRMICAU 

2879 

54* 

CHKMfCAl-S 

2891 

54* 

QfPXICAU 

2892 

541 

amMTCAU 

2893 

54* 

alBMICAIJ 

2895 

54* 

CI^WCAU 

2899 

54* 

alEMICAlJ 

29n 

54* 

CHBMICAU 

2951 

54* 

CKHMICAU 

29S2 

54* 

afCMICAU 

2992 

541 

aiEMICAtJ 

2999 

54* 

aiBMICAIJ 

3052 

548 

CHEHICAU 

3053 

54* 

3MI 

54* 

chbmtcau 

3081 

54* 

CMEMICAIJ 

3082 

548 

QfRMICAU 

3083 

54* 

CHHMICAW 

3084 

54* 

CF1BMICAIJ! 

30*5 

54* 

CHRMICAW 

3086 

54* 

CKHMICAU 

3087 

54* 

CI^RMICAU 

3088 

54* 

CHI!MrCAI>S 

3211 

54* 

omatMJS 

3229 

54* 

CffliMICAU 

3231 

548 

aiBMICAU 

3241 

548 

aiBMlCAIJ 

3251 

548 

OiBMICAU 

3253 

54* 

aiEMICAU 

3255 

54* 

CHnMICAU 

3259 

548 

CHBMICAU 

1271 

MJSC  METAI,  OW58,  NEC 

BmM?N0U8  COAL  *  UONITB  SURFACE  MINfHO 

BrrUMINOOS  OOAt,  UNDBROROUND  MfNWO 

AWTORACTTEMWWO 

COALMINING  SBRVICBS 

CRUDE  PBTROI-nUM  *  NATURAL  OAS 

NATURAL  OAS  UQUID5 

DRJIXINO  OIL  ft  OAS  WEI-U 

on-  *  OAS  FIBI^D  nXn/MlATTON  SBRVtCES 

on,  ft.  OAS  vma  services,  nec 

DIMENSION  STONE 

CRUSHED  ft  BROKEN  UMESTONE 

CRUSHED  ft  BROKEN  QRANrTE 

CRUSHED  ft  BROKEN  STONE>  NBC 

CONSTRUCnON  SAND  ft  GRAVBI- 

IN1JU8TRJAT.SAW) 

KAOMNftBAU.aj^Y 

CI-AY,  CERAMIC  ft  REPRACTORY  MINBRAW,  NEC 
POTASH.  SODA  ft  BORATE  MINERAU 
PHOSnUTEROCK 

CHEMICAL  ft  FERTTUZER  MINERAI-  MINING.  NEC 

NON>firrALIJC  MINERA5,S  SERVJCES,  EXCniT  FUBI-S 

MI8C  NONMETALUC  MINERAW,  EXCEPT  FUEI.S 

AIXAUBSftCHT/3R}NE 

INDUSTTtlAL  OASES 

INORGANIC  PIGMENTS 

INDUSTRIAL  INORGANIC  CHFXICAI J,  NBC 

PI.A8TICS  MATERJALS/BYNTIf  ETIC  RE8(NSy^0NVUli:ANIMnTJ!  EJ>STMERS 

SYNTHEnC  RUBBPJl  (VUIXANIZABU'.  nJASTOMERS) 

CELU;i.OSIC  MANMADE  FIEBRS 

MaNMADE  ORGANIC  PinBRS,  EXCEPT  CEU-UIiJSIC 

GUM  ft  WOOI>  ClfEMICAIJJ 

CYa.IC  ORGANIC  CRUDESWTERMEDIATnSrtJROANIC  DYES/PIOMENTS 

INDU8TWAL  OROANIC  ClfEMICAT^S,  NEC 

NriROOENOUS  FERTTUZERS 

PHOSPHATIC  FFJlTnjZBRS 

FBRnUZERS.  MDONQ  ONLY 

PESTICIOES  ft  ACRJCUI.TTJRAL  CHEMICAI-S,  NEC 

ADHE8IVE8  ft  SEALANTS 

BXPLOSIVPJJ 

PRINT1N0INK 

CARBON  BLACK 

OTEMICAL8  ft  CHEMICAL  PREPARATIONS.  NEC 
PBTROI-EUM  REFINING 
ASPHALT  PAVING  MIXTURES  ft  BIjOCKS 
ASPHAI,T  na.TS  ft  COATINGS 
lyUBRJCATING  OILS  ft  ORfiASP^ 
PR(M>UCTS  OF  PETROI J3UM  ft  COAL,  NEC 
RUBBER  ft  P1-ASTICB  HOSE  ft  BELTING 
0A8KBTS.  PACJONO  ft  SBAIJNG  DBVICES 

MOU>ED.  nXTRUDPJ3  ft  LATTflJCUT  MECHANICAL  RUBBER  GOODS 

UNSUPPORTED  H^ASTICS  TUM  ft  SHEET 

UNSUPPORTED  PLASTICS  PROFILE  SHAPES 

LAMINATED  n-A8TlCB  PIJVTF,  SHEETft  PROPIlJi  SHAPES 

PLASTICS  PIPE 

PI^ASTICS  BOTTLES 

PLASTICS  FOAM  PRODUCTS 

CUSTOM  COMPOUNDING  OP  PURCHABP-D  n.ASTlC8  RESfNB 

PLASTICS  PIAWBINO  HXTURF-S 

FI.AT0t.A8S 

PRP.SSBD  ft  BI/JWN  aT.jV8S.  NEC 

0LA8B  PRODUCTS  MADE  OP  PURCHASPJJ  0U8S 

CEMENT.  HYDRAUIJC 

BRICK  ft  STRUCTURAI-  CLAY  TILE 

CERAMIC  WAIX  ft  n.OOR  TILE 

d-AY  REFRACTORIES 

STRUCnffiAL  CLAY  PRODUCTS,  NPr 

CONCRETE  WJyX  A  BRICK 


NICC>Na(  RlMWhin  OmiIIM 
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SIC  Code  Map 
nc 


MANVPACTIWNC,  RXTAIUNO  *  DISTIUBUTION 


5I» 

TBANSPORTATIOW 

3721 

AIRCRAFT 

51 » 

■nUNSPORTATlON 

1724 

AIRCRAFT  EWOINEo  *  ENOirUi  PARTS 

519 

nUNSPORTATTON 

'  37M 

AIRCRAFT  PARTS  s.  Au^ulrl ARY  hQUirMBrrr,  n RC 

SI  9 

TRANSPORTATION 

3731 

Snip  BuiLDINO  ft  KKPAIRlNy 

SI» 

TRANSPORTATION 

3732 

BOAT  BUll-lJiNQ  *  RfiPAIRIfiO 

5r» 

TJIANSPORTATION 

374J 

RAILROAD  EQUlrMnKi 

M 

TRANSPORTATION 

3799 

TRAnBFURTATjyN  uQUjrWIiWfi 

5(9 

TRANSPORTATION 

4011 

RATLROADS^  LINE'llAUL  DrKKA  iTnw 

5)9 

TRANSPORTATION 

40(3 

RAILROAD  BWIT Cmnw  &  TliRMtn AL  BBTAJiU&nMliri  J  r) 

Sl» 

TRANSPORTATION 

4((9 

iJjQM-  PASSENGER  TRATCBrUKT A  Ijyrl,  fJiC 

519 

TRANSPORTATION 

4(2! 

TAXICAI3S 

519 

TRANSPORTATION 

4(31 

iKTERcrry  sc  rural  dus  transportation 

519 

TRANSPORTATION 

4I4( 

ijOCat.  dus  cff arter  service 

519 

TRANSPORTATION 

4142 

BUS  CHARTER  SERVICE,  EXCEPT  IjOCAL 

519 

TRANSPORTATION 

4I5( 

SCHOOL  BUSES 

519 

TRANSPORTATION 

4173 

TF-RMINALASVC  PACrUTlES  FOR  MOTOR  VT5JIC1-E  PASSENGER  TRANSPRT 

519 

TRANSPORTATION 

42(2 

TjOCAL  TRUCKJNO,  WITHOUT  STORAGE 

519 

TRANSPORTATION 

42(3 

TRUdCTNO,  EXCEPT  LOCAL 

519 

TRANSPORTATION 

42(4 

LOCAL  TRUCKING  WITH  STORAGE 

519 

TRANSPORTATION 

4215 

COURIER  SERVICES,  EXCEPT  BY  AIR 

519 

TRANSPORTATION 

4221 

Farm  product  warjjijousing  storage 

519 

TRANSPORTATION 

4222 

RJIFRiaBRATEO  WAREHOuBINC  A  STORAuii 

519 

TRANSPORTATION 

4225 

OENERAI^  WARBHOUSINO  A  STORAGE 

519 

TRANSPORTATION 

422/» 

a  »  tir  A  tt Btv/WT0^f/?  a.  flan's  A  niT  un/* 

SPECIAL  WAJl£iiOuBlNu  A  STORAUhi  rif!C 

519 

TRANSPORTATION 

4231 

7TJRMJN AL//NT  TBRMnI-  MAIrn  rAt-iLmHo  -  MUiuK  rKlilvIi  1  JUAPiarM 

519 

TRANSPORTATION 

4412 

DEEP  SIIA  rORIyuf*  TRANBTORTATIt/P'  vr  rKWOH  1 

519 

TRANSPORTATION 

4424 

DEEP  SEA  DOMESTIC  TRANSPORTATION  Or  FReioifi 

519 

TRANSPORTATION 

4432 

PRBIOHT  TRANSPRTATN  ON  THE  GREAT  LAKlio-  ST  LAWRltNCJ:  HliA  WAT 

TRANSPORTATION 

4449 

WATER  TRANSPORTATION  OF  FRWOHTr  NfSC 

r  5(9 

TRANSPORTATION 

4481 

DEEP  SEA  TRANSPORTATION  UP  rAoBRririljRBi  K^^it  f  if  J  I'liiocT 

519 

TRANSPORTATION 

44S2 

ril^RRlES 

519 

TRANSPORTATION 

4489 

WATER  TRANBfTOlTATION  Or  PASSBnursftS,  nnC 

519 

TRANSPORTATION 

4491 

MARINS  CAROO  HANDuNo 

519 

TRANSPORTATION 

4492 

■■j-uirfi_Tj~i  A  mv^nM  A  V  anm/i^f? 

TOWINO  A  TUGBOAT  SkkVICK 

519 

TRANSPORTATION 

4493 

MARINAS 

519 

TRANSPORTATION 

4499 

WATnR  TRANSPORTATION  BEKVICFiS,  nliC 

519 

TRANSPORTATION 

45(2 

AIR  TRANSPORTATION,  SCWBTJULEB 

519 

TRANSPORTATION 

45(3 

AIR  COIJRJfJR  SERVICES 

519 

TRANSPORTATION 

4522 

AIR  TRANSPORTATION,  NONSCHra>UIJ»0 

519 

TRANSPORTATION 

4724 

TRAVEL  AGENCmS 

519 

TRANSPORTATION 

4725 

TOUR  OPERATORS 

519 

TRANSPORTATION 

4729 

ARRANQEMPJfT  OP  PASSBNOI!R  TRANSPORTATION,  NBC 

519 

TRANSPORTATION 

473( 

ARRANCIiMGNT  OF  TRANSPORTATION  OF  FRETOHT  AND  CAROO 

519 

TRANSPORTATION 

474( 

RENTAL  OP  RAnJlOAB  CARS 

SI9 

TRANSPORTATION 

47«3 

PACKING  *  CRATING 

519 

TRANBPORTATIW 

47JI5 

nXl^nFACrLTTIES-INSPECnON/WEIGBINC  8VCS  FOR  MOTR  VRHICUJTRANSPRT 

519 

TRANSPORTATION 

4719 

TRANSPORTATION  SratVICES,  N1?C 

519 

TRANSPORTATION 

SOItIt 

TRANSPORTATION  EOUIPMENT  &  SUpPmES,  kX  MOTOR  VEif  ICLB 

5T9 

TRANSPORTATION 

7513 

TRUCK  RENTAL  *  (.EASINa  WITHOUT  ORIVBRS 

519 

TRANgPORTAllON 

7S14 

PASSENGER  CAR  RENTAL 

519 

TRANSPORTATION 

7515 

PASS(;NOrjl  CAR  LEASINO 

519 

TRANSPORTATION 

7519 

irriUTV  TRAILER  A  RECRJJATTON  AL  VOIICLE  RENTAL 

520 

CORP.  ACQUISITION 

«7I9 

OFnCES  OF  H0U5IN0  COMPANIES.  NBC 

54(1 

CHBMICAU 

mil 

TIMHER  TRACTS 

5411 

CHnMICAU 

0831 

FORBST  NURS(;RIBS  a  GATHERING  OP  FOREST  PRODUCTS 

5411 

CHI!MICAU 

085  ( 

rORl!STRY  SERVICES 

54t 

CHEMICAW 

(Oil 

IRON  ORES 

5411 

chbmicau 

(02( 

COPPER  ORF^ 

541 

CimMICAU 

(031 

LEAD  A  SNC  ORES 

54« 

chbmicau 

1041 

GO('DOR£S 

54» 

CHUMICATJ 

1044 

Sn^VERORP-S 

5411 

aiBMICAU 

lOfil 

FniUtOALUOV  ORES,  EXCEPT  VANADnW 

541 

CHP>nCAU 

I0«1 

METAL  MINING  SERVIOJS 

54g 

ailiMICALS 

1094 

URAN(UM-RARIUM-VANADIUM  ORES 

HtiC^M  Klinthtra  OniKM 
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SIC  Code  Map 


SIC 


PltCI1l>fl««_ 


Sn  RBTAtt  A  OONBlMnR  PRODUCTS 

sn  wrrAn-AcoNiiwrainioDiJCTs 

jn  WITAn-*00N«UMERPR<MJUCT8 

m  vsjKn.  k  cossoMnn  prowjcts 


7«I  lUMffHOIJSTEIlYAPURHmJRERBPAIR 

76W  WBJW0W3PADI 

7«4  ARMATURE  REWWDINO  SHOPS 

7fi99  RfiPAIR  SHOPS  A  RELAT13}  SRRVICBS,  NEC 


ilcrev«.il«7/I/«« 
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SIC  Code  Map 
ne 

 DtiMHiiwmrhiM  Cak   P*'^?fl  


571 

UTAH.  A  COVSUMER  PRODUCTS 

5719 

MISC  H0MEPURNISHINC8  STORES 

m 

KKTMl  *  CONSOMfiJt  PRODOCTS 

57». 

HOUSEHOLD  APPMANCB  STORES 

sn 

RETAIL  A  CON8UM8R  PRODUCTS 

STJl 

RADIO,  TV  A  CONSUMER  lUJSCTRONICS  STORES 

sn 

RBTAn,  L  CONSUMER  PROWJCTS 

J734 

COMPUTER  A  80PTWARE  STORES 

m 

RETAIL  *  CONBOMBR  PRODUCTS 

5735 

RECORD  A  PRERECORDED  TAPE  STORES 

571 

RETAIL  ft  CONWJMiai  PRODUCTS 

5736 

MUSICAL  INSTRUMENT  STORES 

RBTAIT,  *  CONSUMPA  PRODUCTS 

5812 

EAT1N0  PLACES 

vn 

RBTAIL  ft  CONSUMUR  PRODUCTS 

58)3 

DRINKING  PLACES  (ALCOHOUC  BBVERAOES) 

RETAII.  *  CONSUMER  PRODIKT8 

5912 

DRUO  STORES  A  PROPRIETARY  STORES 

ill 

RP,TAIL  ft  CONSUMER.  PRODUCTS 

5921 

LIQUOR  STORPJ 

sn 

RETAH-  A  CONSUMER  PRODUCTS 

5932 

USED  MERCIfANMSe  STORES 

m 

RP.TAn.  ft  CONSUMER  PRODUCTS 

5941 

SPORTING  GOODS  STORES  A  BICYCLE  SHOPS 

m 

RBTAn.  ft  CONSUMER  PRODUCTS 

S942 

BOOKSTXJRJIS 

m 

RETAH,  *  CONSUMER  PRODUCTS 

5943 

STATTONERY  STORES 

571 

RBTAn,  A  CONSUMER  PRODUCTS 

5944 

JEWELRY  STORES 

J7« 

RBTAR.  A  CONSUMER  PRODUCTS 

i9<S 

HOBBY,  TOY  ft  OAME  SHOPS 

571 

RJ!TAn.  A  CONSIWW  PRODUCTS 

59MS 

CAMERA  A  PHOTOORAPHIC  SUPPLY  STORliS 

J7« 

RETAIL*  CONSUMER  PRODUCTS 

5947 

CIPT  NOVbi.Tt  a  SOUVENIR  SHOPS 

571 

RETAH.  A  CONSUMER  PRODUCTS 

5948 

LUGGAGE  A  I.EATW13R  GOODS  STORES 

S7I 

RBTAIT.  *  CONSUMER  PRODUCTS 

5949 

SEWINO  NEEDLEWORK  A  PIECE  GOODS  STORES 

5711 

RETAIL  A  OONSUMBR  PRODUCTS 

5961 

CATALOG  A  MAEXJRDER  HOUSES 

5711 

RETAIL  A  CONSUMP-R.  PRODUCTS 

59«2 

AUTOMATIC  MERCHANDISING  MACIflNE  OPERATORS 

57« 

RBTAIL  A  CONSUMER  PRODtJCTS 

5903 

DmcCT  SEIXINO  ESTABUSHMENTS 

571 

RETAIL  A  CONSlWnR  PRODUCTS 

5983 

FUEL  OE.  DEALERS 

5711 

RETAE.  A  CONSUMER.  PRODUCTS 

5984 

UQUro  PETROLEUM  OAS  (BOTTLED  OAS)  DEALERS 

5711 

RETAIL  ft  COrrSUMER  PRODUCTS 

5989 

PUE(.DEAI.BRS,NEC 

5711 

RETAE.  ft  CONSUMPJl  PRODUCTS 

5992 

FTiSRISrS 

57)1 

RETAIL  ft  CONSIMBR  PRODUCTS 

5993 

TOBACCO  STORES  A  STANDS 

57« 

RCTAII-  A  CONStMER  PRODUCTS 

5994 

NKWS  DEAI,ERB  ft  NEWSSTANDS 

5711 

RETAE.  A  CONSUMER  PRODUCTS 

5995 

OPTICAL  GOODS  STORES 

57« 

RBTAE.  A  CONSUMER  PRODUCTS 

5999 

MISC  RETAE-  STORES,  NEC 

5711 

RBTAE^  A  CONSUMER  PRODUCTS 

7211 

POWER  LAUNDRIES,  PAME.Y  A  COMMERCIAI, 

5711 

RCTAE.  ft  CONSUMER  PRODUCTS 

7212 

GARMENT  PRESSINO  A  AOENTS  POR  LAUNDRJHS 

5711 

RETAIL  A  C0N8l>nai  PRODUCTS 

7213 

IJNEN  SUPPLY 

57« 

RETAB.  A  CONSUMER  PROWXTS 

7215 

COIN43PERATED  lAUNPRlRS  A  DRY^CLEANEfO 

578 

RETAIL  A  COTJSUMER  PRODUCTS 

7216 

DRYOJIANING  plants,  EXCEPT  RUO  a.EANINO 

57* 

RETAE.  A  CONSUMER  PRODUCTS 

7217 

CARPET  A  UPHOLSTERY  aJJANINO 

5711 

RETAE.  A  CONSUMER  PRODUCTS 

7218 

INDU8TRIAI,  LAUNDERERS 

5711 

RETAE.  A  CONSUMER  PRODUCTS 

7219 

WUNDRY  A  GARMENT  RERVICES,  NEC 

5711 

RETAir.  ft  CONSUMER  PRODtJCTS 

7221 

PlfOTOORAPHK  STUDIOS,  PORTRAIT 

5711 

RBTAIL  A  CONSUMER  PRODUCTS 

7251 

BEAUTY  SHOPS 

5711 

RETAE,  A  CONSUMER  PRODUCTS 

7241 

BARBERSHOPS 

57* 

RETAE.  A  CONSUMER  PRODUCTS 

7251 

SHOE  REPAEt  SHOPS  A  BH0E8HINE  PARLORS 

5711 

RETAE.  A  CONSUMER  PRODUCTS 

72«I 

FUNERAL  SERVTCE  A  CREMATORIES 

578 

RETAIL  A  CONSUMER  PRODUCTS 

7299 

MISC  PERSONAL  SERVICES 

5711 

RETAE.  A  CONSUMER  PROOtKTS 

73J4 

PHOTOCOPYING  A  DUPIJCATINO  SERVICES 

57« 

RETAE.  A  CONSUMER  PRODUCTS 

7342 

DISINFECTING  ft  PEST  CONTROL  SPJIVICES 

57X 

RETAE^  A  aWSUMER  PRODUCTS 

7349 

BUILDMG  CLEANING  ft  MAINTENANCE  SERVICES,  NEC 

5711 

RETAE.  A  CONSUMER  PRODUCTS 

7359 

EQUIPMENT  RBNTAL  A  LEASING,  NPX: 

5711 

RETAIL  A  CONSUMER  PRODUCTS 

7361 

EMPr,OYMEWT  AOENCIBfl 

571 

RETAE.  A  CONSUMER  PRODUCTS 

7363 

HELP  SUPPI.Y  SERVICPJ! 

5711 

RETAE.  A  CONSUMER  PRODUCTS 

738J 

DETECTIVE,  GUARD  ft  ARMORED  CAR  SERVK3i8 

5711 

RETAE.  A  CONSUMER  PRODUCTS 

7382 

SECURmr  SYSTEMS  SERVICES 

571 

RETAE.  A  CONSIDER  PRODUCTS 

7384 

PH0T0F1NI8HIN0  LABORATORIP.S 

sn 

RETAIL  A  CONSUMER  PRODUCTS 

7521 

AUTOMOBILE  PARICINO 

in 

RETAIL  ft  CONSUMER  PRODUCTS 

7532 

TOP.  BODY  ft  UPHOLSTERY  REPAIR  SHOPS  ft  PAIVT  SHOPS 

J7« 

RETAIL  *  CONSUMER  PRODUCTS 

7SJ3 

AUTOMOTIVE  EXHAUST  SYSTEM  REPAIR  SHOPS 

57« 

RETAE.  A  CONSUMER  PRODUCTS 

7534 

Tnm  RETRFJIDINO  A  REPAIR  SHOPS 

57« 

RETAE.  A  CONSUMER  PRODIXTS 

753S 

AUTOMOTIVE  GI.ASS  RHPLACEMENT  SHOPS 

578 

RETAIL  A  CONSUMER  PRODUCTS 

7537 

AUTOMOnVB  TRANSMISSION  REPAIR  SHOPS 

57K 

RETAE.  A  CONSUMER  PRODUCTS 

7538 

GENERAL  AUTOMOTIvn  REPAR  SHOPS 

5711 

RBTAIL  A  CONSUMER  PRODUCTS 

7539 

Aim»<OrnVEREPAm  SHOPS,  NEC 

5711 

RETAE,  A  CONSUMER  PRODUCTS 

7542 

CARWASHES 

5711 

RBTAIL  A  CONSUMER  PRODUCTS 

7549 

ATJTOMOTTVB  SPJIVICBS.  F,XCnPT  REPAIR  ft  CARWASHES 

571 

RBTAIL  A  CONSUMER  PRODIXTS 

7622 

RADIO  A  TEJJJVISION  REPAIR  SHOPS 

578 

RETAIL  A  CONSUMBR  PRODUCTS 

7623 

REFRIGERATION  A  AIR  CONDITIONINQ  SERVICE  A  REPAIR 

578 

RETAIL  A  CONSUMER  PRODUCTS 

7629 

EI.P.CnUCAL  A  FJJKTRONTC  REPAEl  SHOPS,  NEC 

578 

RETAE.  A  CONSUMER  PRODUCTS 

7631 

WATCH,  CLOCK  A  JEWEJAY  REPAIR 

NEC^At  mmUmn  CtaMUlid 
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CONNECTION  TEL  16123379457 

CONNECTION  ID 

START  TIME  10/31  16:49 

USAGE  TIME  09 "32 

PAGES  22 

RESULT  OK 


IT  Intelligence  Services 


400  Frani<  W.  Burr  Blvd. 
Teaneck.  NJ  07666 
Tel.  (201)801-0050 
Fax  (201)801-0441 


FAX  TRANSMITTAL  FORM 


To:  Name: 
TeiyLocation: 
Co.: 


33/ 

K  (r 

Confidential:  Y/N 
Urgent:  Y/N 


Page:  1  of 


File:  Chron 
Contact 
Othen 


2"L- 
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INPUT 


INPUT  , 

Staff:  Init.  Init. 


CONFIDENTJAL-Pmoertv  of  INPUT 

CONTACT  REPORT 

□  INPUT  office  □  Ciient  Office  □  Other 


Contact  Date:  / 
Date  Written:  / 


Company 


DISTRIBUTION: 
Action      Info.      By  When 


Prog./Proj.  ID . 


Describe  Action-F/U 


Name 


Title 


Address 


Phone:  ( 


Fax:  ( 


all  -  '  At/'         ^  ^ 


God 


1^  if^  fK 


Jill 


□  Continued  over 


M&S  30(M)1  a^l  (R) 


Mail  List  Change  Order  1.  □  Update    □  correction    □  Deletion    □  Addition*   Seriai  Number  

2.  Customer  Type:  □  Vendor     □  Otiiers     □  Media     □  User 

3.  Newsletters:  □  EDI    □  Field  Service    □  Other 

4.  Vendor:  Vendor  Type —  □  Client    □  Fornier/Report  Client    □  Prospect 

•  Contact  Level —  □  Executive     □  Acquisition    □  International     □  Other 

•  If  Exec,  or  Other  Contact  Level —  □  Maintenance   □  Equipment   □  Communications   □  Others   □  Info.  Svc. 

•  If  Info.  Services — □  Turnkey  &  Software     □  Network  &  Processing    □  Systems  Integration    □  Professional  Svc. 

5.  If  User:  User  Type —  □  Client    □  Former/Report  Client    □  Prospect 

•  Comm.  Contact  Level —  □  Executive    □  IS  Mgmt.    □  Other  f  . 

•  Fed.  Contact  Level — □  Executive    □  Acquisition    □  Prog.     □  Manager/Technical    □  Other 

•  If  Fed.  Executive — □  Info.  Resource  Mgr.    □  Asst.  Secretary    □  Commander  (Military)    □  Agency  Head 

•  If  Fed.  Other— □  Laboratory    □  NIS    □  Users    □  GSA 

*  No  names  will  be  added  without  a  completed     Program  Manager 

change  order  and  program  manager  approval.  Authorization  


CONTACT  REPORT  company 
Continuation 

Name  


INPUT 


INPUT 

Staff:  Init. 


Init. 


CONFIDENTIAL-ProDertv  of  INPUT 

CONTACT  REPORT 

□  INPUT  office  □  Client  Office  □  Other 


Contact  Date: 
Date  Written: 


/  / 


Company 


Name 


Title 


9o  S  V 


}  3r 


Address 


DISTRIBUTION: 
Action      Info.      By  When 


Prog./Proj.  ID . 


Describe  Action-F/U 


Phone 


5yo 


Fax:  ( 


Y 


M&S  30001  8/91  (R) 


Mail  List  Change  Order  1.  □  Update    □  correction    □  Deletion    □  Addition*   Serial  Number 


2. 

Customer  Type:  □  Vendor     □  Others     □  Media     □  User 

3. 

Newsletters:  □  EDI    □  Field  Service    □  Other 

4. 

Vendor:  Vendor  Type— □  Client    □  Former/Report  Client    □  Prospect 

•  Contact  Level—  □  Executive     □  Acquisition    □  International     □  Other 

•  If  Exec,  or  Other  Contact  Level—  □  Maintenance   □  Equipment   □  Communications   □  Others 

□  Info.  Svc. 

•  If  Info.  Services—  □  Turnkey  &  Software     □  Network  &  Processing    □  Systems  Integration  □ 

Professional  Svc. 

5. 

If  User:  User  Type—  □  Client    □  Former/Report  Client    □  Prospect 

•  Comm.  Contact  Level—  □  Executive    □  IS  Mgmt.    □  Other 

•  Fed.  Contact  Level— □  Executive    □  Acquisition    □  Prog.     □  Manager/Technical    □  Other 

•  If  Fed.  Executive— □  Info.  Resource  Mgr.    □  Asst.  Secretary    □  Commander  (Military)    □  Agency  Head 

•  If  Fed.  Other— □  Laboratory    □  NIS    □  Users    □  GSA 

*  No  names  will  be  added  without  a  completed  Program  Manager 
change  order  and  program  manager  approval.  Authorization 


CONTACT  REPORT  company 
Continuation 

Name  


IT  Intelligence  Services 


400  Frank  W.  Burr  Blvd. 


Teaneck,  NJ  07666 


Tel.  (201)  801-0050 
Fax  (201)801-0441 


October  30,  1995 


To:     Liz  Thompson 
KPMG 

90  S.  7th 

Minneapolis,  MN  55402 
Re:     Our  Telephone  Conversation 


As  we  discussed,  INPUT  will  be  submitting  a  proposal  on 
supplying  KPMG  with  a  market  study  on  the  Food  industry. 

As  I  promised,  I  am  sending  you  some  additional  information 
about  the  firm  by  separate  cover. 


Sincerely, 


Tom  O' Flaherty 


Enclosure 


FRANKFURT    -    LONDON    •    NEW  YORK    •    PARIS    •    SAN  FRANCISCO    ■    TOKYO    •    WASHINGTON,  D.C. 
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ACTIVITY  REPORT  **« 

TRANSMISSION  OK 

TX/RX  NO. 

9985 

CONNECTION  TEL 

16094396028 

CONNECTION  ID 

START  TIME 

11/09  10:54 

USAGE  TIME 

00'53 

PAGES 

2 

RESULT 

OK 

INPUT 


CONFIDENTIAL— Property  of  INPUT 

CONTACT  REPORT 


Non  Client/Prospect  File:  □  Media  □  Financiai     □  Otiier 


INPUT 
Staff:  Init 


Init. 


□  INPUT  office  □  Client  Office  □  Other 


□  MAIL  LIST  -  SEE  BACK 


Contact  Date:  f^/  /  f'  I  ^L, 
_Pate  Written:  y 


Peat  Marwick  llp 

Strategic  Services  Consulting 

John  H.  Abernathy 

Director 

303  East  Wacker  Drive 
Chicago,  IL  60601 
312  240  2488 
312  938  0449  Fax 
j.abernathy@fcbbs.ss.kpmg.com 


Action 

Info. 

By  When 

Describe  Action-F/U 

2-  LV-e^eit/O— 


fwr  .f-  n^.^ 


? 


'^dbo-  coo 


□  Continued  over 


M&S  300/01   6/94  (R) 


Mail  List  Cfiange  Order    □  update    □  correction    □  Deletion    □  Addition*    Serial  Number 


U.S.  COI\/ll\/IERCIAL 

1.  TYPE          □  Vendor    □  User    □  Investor  /  Financial    □  Media /Press    □  Other    □  EDI  Newsletter 

2.  LEVEL         □  Executive    □  Manager    □  Analyst    □  Acquisition 

□ 

International     □  Other 

3.  INTERESTS    □  c/s    □  Computer  Systems    □  Networks    □  EC  [ 

Information  Services  — 

□   EIS/ CIS /Multimedia    □  Other 

-□  Software  Products 

-□  Professional  Services,  SI 

n  Industry 

-□  Outsourcing,  Processing,  Network  Services 

U.S.  FEDERAL    □  MMAR     □  FPAP    □  FPAW    □  FPFA    □  other 

EUROPE              □  CSPR     □  MAAP    □  MSSP    □  MVPP    □  BIRR 

□  OSPR    □  U.S.A.    □  Other 

*  No  names  will  be  added  without  a  completed  Program  Manager 
change  order  and  program  manager  approval.  Authorization 
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PROPOSAL 


Submitted  to 


KPMG 


OaoberSl,  1995 

Prepared  by 
INPUT 

Atrium  at  Glenpointe 
400  Frank  W.  Burr  Boulevard 
Teaneck^NJ  07666 

201-801-0050 
Fax:  201-801-044). 
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IT-RELATED  MARKETS  AND  OPPORTUMTIES 
IN  THE  FOOD  INDUSRTY 

L  OBJECTIVES 

The  prindptd  objectives  of  the  proposed  study  are: 

•  To  size  the  software  and  services  maricet  in  the  U.S.  food  industry  from  1995  lo 
2000. 

•  To  identify  high  priority  appEcations. 

•  To  assess  the  portion  of  major  suppliers 


IL  SCOPE 

The  following  issues  will  be  addressed  in  the  course  of  the  study: 

•  Wlmt  is  the  size  of  the  overall  market  in  1995?  What  wll  be  the  major  fectois 
behind  its  changes  and  growth  to  2000? 

•  What  are  the  size  and  growth  of  the  major  delivery  se^etrts  in  the  same  tune 
period?  Segments  include  (subject  to  potential  redefinition  and  adjustment); 

IT-related  consulting  services 

System  development  services 

Systems  integmtion 

ApplicadoDS  software  products 

Software  product  customization  and  installation 

Applications  management/maintenance 
Coiiiputer/ncrtwork  operations  tnaitagement  ("outsourcmg") 
Rdftied  buaness  advisory/consulting  services  (not  necessarily  directly 
linked  to  the  above  IT  savices) 

•  What  are  the  major  applications  being  replaced  or  receiving  significant  up^ades? 
What  is  the  average  spending  anticipated  by  application,  taking  comparty  size  into 
account? 

•  Are  there  significant  differences  (eg.,  applications  or  expected  market  growth) 
between  different  parts  of  the  food  industry. 

For  example,  consumer  products  suppliers  may  have  a  different  set  of 
needs  than  companies  that  perform  intermediate  steps  in  food  processing. 

Note:  During  the  analysis  phase  of  the  project,  data  will  be  analyzed  from 
this  standpoint. 
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•  When  looking  ai  an  outside  supplier,  what  are  the  key  selection  factors  by 
customers? 

•  How  are  the  mdor  suppliers  Oflcluding  KPMG)  rated  by  customers  and  prospects? 
What  can  supphers  do  to  improve  their  chances  for  selection? 

III.    METHODOLOGY  AND  CONDUCT  OF  WORK 
A>      Approach  und  Methodology 

rNPUr  will  use  market  data  and  analy^s  already  in  its  possession  as  the  foundation  fbr 
this  sttjdy.  In  addition,  INPUT  will  interview  100  food  companies  by  telephone  for  their 
apphcaaons  plans  and  views  on  vendors. 

Based  on  discussions  with  KPMG,  INPUT  defines  the  universe  of  the  food  industry  as 
follows: 

•  Food  processors/manu&cturers  (SIC  group  20)  fr-lasj".  .  Uoc)-'"  ^ 

•  Tobacco  manufecturers  *^  ^<sd 

•  Warehousing/wholesale  operations  supporting  the  above  •'—^v^  r>  " 

Exclusions  include: 

.     Qioiitii ji  and  ullici  retail  establiflhmgnt^ 
^       Agiicuitural  producers 

•  Direct  marketing  (as  separate  entities) 

Note;  Given  the  patterns  and  changes  in  the  producer/retail  sectors,  there  will  be 

overia^js  and  fuazy  areas  between  compames/fimctions  included  and  exduded. 

These  induaons  and  exduaons  can  be  discussed  further  before  research  and  analyais 
begins. 

INPUTS  analysis  and  research  will  divide  the  market  into  two  size  groups: 

•  Medhim-sized  companies  (revenues  between  $250-999  million) 

•  Large  companies  (revenue  over  SI  billion) 

If  KPMG  has  other  aze  cut-offs,  these  can  be  discussed  prior  to  project  initiation  and,  if 
feasible,  incorporated  into  the  study. 

INPUT  will  review  its  questionnaire  with  KPMG.  INPUT  will  test  the  questionnaire  and 
make  modifications  as  required,  After  the  intendews  are  completed,  the  resuhs  will  be 
reviewed,  tabulated  and  analyzed. 
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In  preparing  its  overall  anatysis,  INPUT  will  take  into  account  infonnaJion  collected  for 
otiier  studies  Cboth  subscription  studies  and  the  non-proprietary  parts  of  custom  research 
studies).  Examples  of  this  kind  pf  infonnation  incluae; 

•  Impact  of  technology  on  business  and  applications. 

•  Custom  vs.  semi-custom  vs.  packaged  software 

•  Diffefeot  types  and  flavors  of  outsourcing 

•  The  impact  of  electronic  comm^ce  ^ 

•  Direct  maiketiog  and  promotion  initiatives 

•  Supply  diain  management 

•  Integrated,  distributed  accountiDg  systems 

INPUT  will  prepare  a  written  rqxjrt  of  its  Mn^.  INPUT  will  answer  questions 
involving  clarifications  of  this  research  and  analysis  for  60  days  after  delivery  of  the  report. 

INPUT  will  make  a  presentation  of  its  findings  in  the  New  York  area.  If  KPMG  wishes  a 
presentation  made  in  another  location,  INPUT  will  quote  a  separate  price. 


B.  Schedule 

This  study  will  take  8  weeks  to  complete,  from  the  time  of  initiation  to  the  delivery  of  the 
written  report.  The  nuyor  activities  and  their  timing  are  summarized  below. 


Week         Asama:   — ^  3-=-. . 

1  Project  initiation:  Define  coverage  m  terms  of  industry  dennrtJOn,  company 
size  groups,  delivery  mode  coverage  and  definition 

INPUT  prepares  and  KPMG  reviews  the  draft  questionnaire 

2  Questionnaire  tested  and  modifications  made  as  necessary 
3-5  Food  industry  interviews 

6  Data  review,  tabulation  and  analysis 

7  Rq)ort  prepared 

8  Report  delivered 

9  INPUT  delivers  presentation 


INPUT  can  begin  work  within  one  week  of  authorization. 


800/8001^ 
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IV.  QUALIFICATIONS 

INPUT  brings  several  unique  qualifications  to  this  project: 

•  INPUT  is  the  only  research  firm  with  a  subscription  program  covering  aU  vertical 
markets  from  a  software  and  IT  services  perspective.  (See  E^diibit  1.) 

•  INPUTS  market-focussed  analysis  is  based  on  primary  research.  This  primary 
research  is  generally  based  on  personal  interviews  (either  face-to-fece  or  by 
tel^hone). 

•  INPUTS  services  are  both  technology-aware  and  market-focussed. 

•  INPUT  regulariy  extends  its  subscription  research  by  means  of  targeted  research 
and  analysis  to  fill  the  needs  of  specific  clients. 

Exhibit  2  descrtt)cs  INPUTS  research  methodology. 

Exhibit  3  contwns  summaries  and  profiles  of  projeas  whose  scope  was 
similar  to  this  project 

The  project  will  be  directed  by  Thomas  OTlaherty,  Vice  President,  who  has  managed 
many  similar  studies. 


800/i00[g) 


ZSiiKl  TVfO  108  TOZO        0C:9T  S8/TC/0T 

:o.l  lifi'D  mn  \.07.  :W0Hd        5661.  9S:si  IC/Ot 


fiPR-12-1996  15:03 


KPMG  PERT  MflRUICK 


612  305    5041      P. 07/07 


V.  FEES 


INPUTS  fee  for  the  project  will  be  $22,000.  One-half  of  the  amount  ($11. 000)  is  due  and 
payable  upoa  authorization.  The  remamder  is  due  upon  submission  of  the  report. 

This  fee  includes  all  inddental  project  expenses.  Other  costs,  such  as  a  presentatioa 
outside  of  the  New  York  area,  will  be  quoted  separately. 


VI.  AUTHORIZATION 

To  authorize  the  project  as  specified,  please  sign  and  return  one  copy  of  this  proposal, 
along  with  the  initial  fee.  Upon  acceptance  by  INPUT,  a  counteragned  copy  of  the 
proposal  wfll  be  returned  to  KPMG. 

AUTHORIZED  BY:  ACCEPTED  BY: 

KPMG  _  INPUT 


Name 
Title 


4^ 


Date 


Name  / 

Title 

A 

Date 

800/800lg| 
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400  Frank  W.  Burr  Blvd. 
'  teaneck.  NJ  07666 
Tel.  (201)801-0050 
Fax  <201)  801-0441 


FAX  TRANSMITTAL  FORM: 


Date: 

To:  Name: 
TeliLocation: 
Co.: 
Fax  No: 


From:  Name:   

|c  p/w  (r-  15". 


Subject: 


Confidential:  Y/N- 
Urgent:  Y/N 


Pag)^ 


File:  Clhron 
Contact 
Othen 


W{C  <  y  *ifJ  o  f-h^  i£^.--<^\--.  


ADM  3i ''tis  a'SS 


MAJOR  CRITICAL  APPLICATIONS  STUDY 


My  name  is  .  I'm  with  INPUT,  a  research  and  consulting  firm  in  Teaneck, 

New  Jersey.  We  are  conducting  a  study  on  why  and  what  cycle  companies  replace  their  major 
applications.  All  the  information  you  provide  will  be  kept  confidential,  as  well  as  your  name  and 
your  company's  name.  In  return  for  your  assistance,  we  will  send  you  a  summary  of  the 
completed  study  at  no  charge. 

la.      First  of  all,  what  are  your  five  most  important  applications  today?  (in  order  of  importance) 

lb.      How  will  this  list  change  in  five  years,  either  in  terms  of  their  order  on  the  list,  or  by  the 
adding  of  new  applications? 


1996  2001 

1.    

 I    

2.    

3.    

4.    

5. 


Ic.      What  are  the  reasons  for  these  changes? 


2.       Next,  I  would  like  to  understand  more  about  four  of  these  applications.  (Select  the  top 
four  in  2001.) 

Use  one  of  the  attached  "Applications,  Questions  Attachment"  for  each  application. 
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3.       Now  I  would  like  to  ask  a  few  more  general  questions. 

A.      What  would  you  say  is  the  relative  weight  of  the  decision  making  authority  between  IS 
and  users  when  replacing  or  changing  applications  software?  (Must  add  to  100%) 

IS   %  Users   Vo 


B.       What  do  you  see  as  the  relative  weight  of  technology  requirements  versus  business  needs 
when  replacing  or  changing  application  software?  (Must  add  to  100%) 

Technology   %  Business   % 


4:       Could  you  give  me  a  breakdown  of  your  expenditures  for  the  following  outside  services? 
(Check  the  box  that  applies.) 


Outside  Expenditure 

<100K 

100- 
250K 

250- 
500K 

500K 
-  IM 

>1M 

Amt. 

IT-related  consuhing  services 

Systems  development  services 

Systems  integration 

Application  software  products 

Pkg.  software 
customization/installation 

Applications 

management/maintenance 

Computer/network  operations 
mgmt.  (outsourcing) 

Related  business  advisory/consulting 
services  (not  necessarily  linked  to  IT 
services  above) 

Total  budget  for  outside  services 

2 
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5.       Would  you  rate  the  importance  the  following  criteria  in  terms  of  selecting  an  outside 
vendor  for  your  IT  projects,  using  a  scale  of  1  -  5? 


Criteria 

Rating 

Knowledge  of  the  latest  technology 

On-time  delivery 

Performance  guarantees 

Application  experience 

Industry  knowledgee 

Contract  flexibility  &  risk  sharing 

Industry  knowledge 

Skills  to  complement  in-house  staff 

Other 

6.       On  a  scale  of  1  -  5,  how  would  you  rate  the  following  vendors  of  IT  services  in  terms  of 
being  able  to  successfully  complete  a  project  for  you?  ( l=Low,  5=High) 


Vendor 

Ability  rating 

No  experience 

Booz  Allen 

Andersen  Consulting 

Digital  Equipment  Corp. 

IBM/ISSC 

AT&T  Solution 

CSC 

Deloitte  &  Touche 

Price  Waterhouse 

KPMG  Peat  Marwick 

EDS 

Ernst  &  Young 

Coopers  &  Lybrand 

Unisys 

Other  vendors 

7.       What  do  think  will  be  the  major  trends/issues  in  the  IT  market  over  the  next  few  years? 


8.       Do  you  have  any  other  comments  on  the  trends  of  major  applications,  either  in  your 
organization  or  generally? 
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Application:    Questions  Attachment 

A.  What  is  the  source  of  this  application? 

In-house  developed   

Custom  developed   

A  commercial  software  package   

(Name  -  ) 

Other  (e.g.,  combination  of  above,  developed  by  parent  company) 
[describe] 

B.  What  year  was  it  installed? 

C.  Approximately  how  much  were  the  implementation  costs?  [Use  ranges  below  as  prompts, 
if  necessary.] 

Under  $100,000   $1-5MM  

$100K-500K    $5-10MM  

$500-$lMM    OverSlOMM  


Does  this  amount  include/exclude  hardware?  If  included,  about  what  percent  was  for 
hardware?  % 


D.  How  well  were  initial  expectations  for  this  application  met?  (Use  a  scale  of  1  to  5,  with  5 

being  highest)  ^Why?  How  would  you  rate  the  performance 

of  the  application  now?  Why? 

E.  Do  you  expect  to  replace  or  make  major  modifications  to  this  application  in  the  next  five 
years? 

No     (go  to  the  next  application  sheet  or,  if  this  is  the  last  application,  go  to  question  3) 
Yes 

•  Will  this  be  a  replacement  or  a  major  modification  ? 

•  When  do  you  expect  or  want  to  make  this  change? 


Confidential  -  INPUT 


Application: 


Questions  Attachment 


F.  Why  are  you  making  the  change? 

G.  What  type  of  hardware,  software  and  communications  environments  do  you  expect  to 
use? 

•  Hardware  environment[s]  (e.g.,  Intel,  Sun,  Alpha,  etc.): 

•  Software  environment[s]  (e.g.,  UNIX,  NT  OS/2,  ETC.) 

•  Communications/network  environment[s]  (e.g.,  Novell,  DCE,  Worldwide  Web,  etc.) 

•  Do  you  plan  to  use  object  technology?  If  yes,  in  what  way? 

•  What  other  new  technologies  do  you  expect  to  use? 

H.  How  do  you  expect  to  implement  this  application  change,  that  is,  will  you  use 

•  Custom  software  development 

Using  in-house  staff  

Using  vendor  staff  

Using  a  mixture  of  in-house  and  vendor  staff  

•  Software  package 

Oflf-the  shelf,  with  few  modifications   

With  many  modifications   

Which  packages  are  being  considered? 

•  Systems  integration  (i.e.,  where  an  outside  supplier  supplies  a  fiiU  business  solution) 

•  Outsourcing 

•  Other 

I.  Approximately  how  much  do  you  expect  this  new/revised  application  to  cost?  [Use  ranges 
below  as  prompts,  of  necessary  .] 

Under  $  1 00,000   $  1 -5MM   

$100K-500K   $5-10MM   

$500-  SIMM   Over  $10MM   

Does  this  amount  include/exclude  hardware?  If  included  about  what  percent  would  be  for 
hardware?  % 

Go  to  next  application  or  Question  3 
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IT  Intelligence  Services 


400  Frank  W.  Burr  Blvd. 


Teaneck,  NJ  07666 
Tel.  (201)801-0050 
Fax  (201)801-0441 


KPMG 
10319  Jade  Forest  Drive 
St.  Louis  63123 


Lisa  San  Filipo 


January  26,  1996 


r 


via  fax  3 14  444-1523  ^ 
Dear  Lisa: 

Attaclied  is  a  proposal  describing  INPUT'S  market  study  on  the  Industrial  Products  and 
Automotive  Sector  for  KPMG. 

We  will  be  happy  to  adjust  the  scope,  if  that  will  meet  KPMG's  needs  better. 
1  have  also  sent  general  information  about  the  firm  by  separate  cover. 
Please  call  me  with  any  questions  and  comments 


Sincerely, 


Thomas  O'Flaherty 
Vice  President 
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IT-RELATED  MARKETS  AND  OPPORTUNITIES 
IN  THE  INDUSTRIAL  PRODUCTS  AND  AUTOMOTIVE  SECTOR 


Submitted  to 


KPMG 


January' 26,  1996 


Prepared  by 
INPUT 


Atrium  at  Glenpointe 
400  Frank  W.  Burr  Boule\  ard 
Teaneck,  NJ  07666 

201-801-0050 
Fax:  201-801-0441 


IT-RELATED  MARKETS  AND  OPPORTUNITIES 
IN  THE  INDUSTRIAL  PRODUCTS  AND 
AUTOMOTIVE  SECTOR 

I.  OBJECTIVES 

The  principal  objectives  of  the  proposed  study  are: 

•  To  size  the  software  and  services  market  in  the  U.S.  industrial  products  and 
automotive  sector  from  1995  to  2000. 

•  To  identify  high  priority  applications. 

•  To  assess  the  position  of  major  supphers 


II.  SCOPE 

The  following  issues  will  be  addressed  in  the  course  of  the  study: 

•  What  is  the  size  of  the  overall  market  in  ]996'^  What  will  be  the  major  factors 
behind  its  changes  and  growth  to  200 1  ? 

•  What  are  the  size  and  growth  of  the  major  delivery  segments  in  the  same  time 
period?  Segments  include  (subject  to  potential  redefinition  and  adjustment): 

IT-related  consulting  sei"vices 

System  development  sen/ices 

Systems  integration 

AppHcations  software  products 

Software  product  customization  and  installation 

Applications  management/maintenance 

Computer/network  operations  management  ("outsourcing") 

Related  business  advisory/consulting  semces  (not  necessarily  directly 

linked  to  the  above  IT  sei"\'ices) 

•  What  are  the  major  applications  being  replaced  or  receiving  significant  upgrades? 
What  is  the  average  spending  anticipated  by  application,  taking  company  size  into 
account? 


•         Are  there  significant  differences  (e.g.,  applications  or  expected  market  growth) 
between  different  pails  of  the  sector. 
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•  When  looking  at  an  outside  supplier,  what  are  the  key  selection  factors  by 
customers? 

•  How  are  the  major  suppliers  (including  KPMG)  rated  by  customers  and  prospects? 
What  can  suppliers  do  to  improve  their  chances  for  selection? 


III.    METHODOLOGY  AND  CONDUCT  OF  WORK 
A.      Approach  and  Methodology 

INPUT  will  use  market  data  and  analysis  already  in  its  possession  as  the  foundation  for 
this  study.  In  addition,  INPUT  will  interview  180  companies  by  telephone  for  their 
applications  plans  and  views  on  vendors. 

Based  on  discussions  with  KPMG,  INPUT  will  divide  this  sector  as  follows; 

•  Industrial  equipment 

•  Metals 

•  Automotive  (manufacturers  and  parts) 

Sixty  companies  will  be  interviewed  from  each  segment  above. 

These  inclusions  and  exclusions  can  be  discussed  further  before  research  and  analysis 
begins. 

INPUT'S  analysis  and  research  will  divide  the  market  into  two  size  groups; 

•  Medium-sized  companies  (revenues  between  $250-999  million) 

•  Large  companies  (revenue  over  $1  billion) 

In  the  course  of  the  study  INPUT  may  suggest  modifications  to  this  segmentation. 

INPUT  will  review  its  questionnaire  with  KPMG.  INPUT  will  test  the  questionnaire  and 
make  modifications  as  required.  After  the  inteiviews  are  completed,  the  results  will  be 
reviewed,  tabulated  and  analyzed. 

In  preparing  its  overall  analysis,  INPUT  will  take  into  account  information  collected  for 
other  studies  (both  subscription  studies  and  the  non-proprietary  pails  of  custom  research 
studies).  Examples  of  this  kind  of  information  include; 

•  Impact  of  technology  on  business  and  applications. 

•  Custom  vs.  semi-custom  vs.  packaged  soitware 

•  Different  types  and  flavors  of  outsourcing 

•  The  impact  of  electronic  commerce 

•  Direct  marketing  and  promotion  initiati\'es 

•  Supply  chain  management 

•  Integiated,  distributed  accounting  sy,stems 


INPUT  will  prepare  a  written  report  of  its  findings.  INPUT  will  answer  questions 
involving  clarifications  of  this  research  and  analysis  for  60  days  after  delivery  of  the  report. 

INPUT  will  make  a  presentation  of  its  findings  in  the  New  York  area.  If  ICPMG  wishes  a 
presentation  made  in  another  location,  INPUT  will  quote  a  separate  price. 

B.  Schedule 

This  study  will  take  8  weeks  to  complete,  from  the  time  of  initiation  to  the  delivery  of  the 
written  report.  The  major  activities  and  their  timing  are  summarized  below. 

Week  Activity  .  

1  Project  initiation:  Define  coverage  in  terms  of  industry  definition,  company 
size  groups,  delivery  mode  coverage  and  definition 

INPUT  prepares  and  KPMG  reviews  the  draft  questionnaire 

2  Questionnaire  tested  and  modifications  made  as  necessary 
3-5  Industry  interviews 

6  Data  review,  tabulation  and  analysis 

7  Report  prepared 

8  Report  delivered 

9  INPUT  delivers  presentation 

INPUT  can  begin  work  within  one  week  of  authorization. 


IV.  QUALIFICATIONS 


INPUT  brings  several  unique  qualifications  to  this  project: 

•  INPUT  is  the  only  research  firm  with  a  subscription  program  covering  all  vertical 
markets  fi"om  a  software  and  IT  services  perspective. 

•  input's  market-focussed  analysis  is  based  on  primary  research.  This  primary 
research  is  generally  based  on  personal  interviews  (either  face-to-face  or  by 
telephone). 

•  INPUT'S  services  are  both  technology-aware  and  market-focussed. 

•  INPUT  regularly  extends  its  subscription  research  by  means  of  targeted  research 
and  analysis  to  fill  the  needs  of  specific  clients. 


The  project  will  be  directed  by  Thomas  O'Flaherty,  Vice  President,  who  has  managed 
many  similar  studies. 
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V.  FEES 


INPUT'S  fee  for  the  project  will  be  $30,000.  One-half  of  the  amount  ($1 5,000)  is  due  and 
payable  upon  authorization.  The  remainder  is  due  upon  submission  of  the  report. 

This  fee  includes  all  incidental  project  expenses.  Other  costs,  such  as  a  presentation 
outside  of  the  New  York  area,  will  be  quoted  separately. 


VI.  AUTHORIZATION 


To  authorize  the  project  as  specified,  please  sign  and  return  one  copy  of  this  proposal, 
along  with  the  initial  fee.  Upon  acceptance  by  INPUT,  a  countersigned  copy  of  the 
proposal  will  be  returned  to  KPMG. 

AUTHORIZED  BY:  ACCEPTED  BY: 

KPMG  INPUT- 


Name  Name 


Title  Title 


Date  Date 
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IT  Intelligence  Services 


400  Frank  W.  Burr  Blvd. 


Teaneck,  NJ  07666 


Tel.  (201)801-0050 
Fax  (201)801-0441 


January  26,  1996 

Lisa  San  Filipo 
KPMG 

10319  Jade  Forest  Drive 
St.  Louis  63123 

via  fax  314  444-1 523 

Dear  Lisa: 

Attached  is  a  proposal  describing  INPUT'S  market  study  on  the  Industrial  Products  and 
Automotive  Sector  for  KPMG. 

We  will  be  happy  to  adjust  the  scope,  if  that  will  meet  KPMG's  needs  better. 
I  have  also  sent  general  information  about  the  firm  by  separate  cover. 
Please  call  me  with  any  questions  and  comments. 


Sincerely, 


Thomas  O'Flaherty 
Vice  President 


Enclosure 
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IT-RELATED  MARKETS  AND  OPPORTUNITIES 
IN  THE  INDUSTRIAL  PRODUCTS  AND 
AUTOMOTIVE  SECTOR 


I.  OBJECTIVES 

The  principal  objectives  of  the  proposed  study  are: 

•  To  size  the  software  and  services  market  in  the  U.S.  industrial  products  and 
automotive  sector  from  1995  to  2000. 

•  To  identify  high  priority  applications. 

•  To  assess  the  position  of  major  suppliers 


II.  SCOPE 

The  following  issues  will  be  addressed  in  the  course  of  the  study: 

•  What  is  the  size  of  the  overall  market  in  1996"^  What  will  be  the  major  factors 
behind  its  changes  and  growth  to  200 1 

•  What  are  the  size  and  growth  of  the  major  delivery  segments  in  the  same  time 
period?  Segments  include  (subject  to  potential  redefinition  and  adjustment): 

IT-related  consulting  services 

System  development  services 

Systems  integration 

Applications  software  products 

Software  product  customization  and  installation 

Applications  management/maintenance 

Computer/network  operations  management  ("outsourcing") 

Related  business  advisory/consulting  services  (not  necessarily  directly 

linked  to  the  above  IT  services) 

•  What  are  the  major  applications  being  replaced  or  receiving  significant  upgrades? 
What  is  the  average  spending  anticipated  by  application,  taking  company  size  into 
account? 


•        Are  there  significant  differences  (e.g.,  applications  or  expected  market  growth) 
between  different  parts  of  the  sector. 


•  When  looking  at  an  outside  supplier,  what  are  the  key  selection  factors  by 
customers? 

•  How  are  the  major  suppliers  (including  KPMG)  rated  by  customers  and  prospects? 
What  can  suppliers  do  to  improve  their  chances  for  selection? 


III.    METHODOLOGY  AND  CONDUCT  OF  WORK 
A.       Approach  and  Methodology 

INPUT  will  use  market  data  and  analysis  already  in  its  possession  as  the  foundation  for 
this  study.  In  addition,  INPUT  will  interview  180  companies  by  telephone  for  their 
applications  plans  and  views  on  vendors. 

Based  on  discussions  with  KPMG,  INPUT  will  divide  this  sector  as  follows; 

•  Industrial  equipment 

•  Metals 

•  Automotive  (manufacturers  and  parts) 

Sixty  companies  will  be  interviewed  from  each  segment  above. 

These  inclusions  and  exclusions  can  be  discussed  further  before  research  and  analysis 
begins. 

INPUT'S  analysis  and  research  will  divide  the  market  into  two  size  groups; 

•  Medium-sized  companies  (revenues  between  $250-999  million) 

•  Large  companies  (revenue  over  $1  billion) 

In  the  course  of  the  study  INPUT  may  suggest  modifications  to  this  segmentation. 

INPUT  will  review  its  questionnaire  with  KPMG.  INPUT  will  test  the  questionnaire  and 
make  modifications  as  required.  After  the  interviews  are  completed,  the  results  will  be 
reviewed,  tabulated  and  analyzed. 

In  preparing  its  overall  analysis,  INPUT  will  take  into  account  information  collected  for 
other  studies  (both  subscription  studies  and  the  non-proprietary  parts  of  custom  research 
studies).  Examples  of  this  kind  of  information  include; 

•  Impact  of  technology  on  business  and  applications. 

•  Custom  vs.  semi-custom  vs.  packaged  software 

•  Different  types  and  flavors  of  outsourcing 

•  The  impact  of  electronic  commerce 

•  Direct  marketing  and  promotion  initiatives 

•  Supply  chain  management 

•  Integrated,  distributed  accounting  systems 
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INPUT  will  prepare  a  written  report  of  its  findings.  INPUT  will  answer  questions 
involving  clarifications  of  this  research  and  analysis  for  60  days  after  delivery  of  the  report. 

INPUT  will  make  a  presentation  of  its  findings  in  the  New  York  area.  If  KPMG  wishes  a 
presentation  made  in  another  location,  INPUT  will  quote  a  separate  price. 

B.  Schedule 

This  study  will  take  8  weeks  to  complete,  from  the  time  of  initiation  to  the  delivery  of  the 
written  report.  The  major  activities  and  their  timing  are  summarized  below. 

Week  Activity  

1  Project  initiation:  Define  coverage  in  terms  of  industry  definition,  company 
size  groups,  delivery  mode  coverage  and  definition 

INPUT  prepares  and  KPMG  reviews  the  draft  questionnaire 

2  Questionnaire  tested  and  modifications  made  as  necessary 
3-5  Industry  interviews 

6  Data  review,  tabulation  and  analysis 

7  Report  prepared 

8  Report  delivered 

9  INPUT  delivers  presentation 

INPUT  can  begin  work  within  one  week  of  authorization. 
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IV.  QUALIFICATIONS 


INPUT  brings  several  unique  qualifications  to  this  project: 

•  INPUT  is  the  only  research  firm  with  a  subscription  program  covering  all  vertical 
markets  fi'om  a  software  and  IT  services  perspective. 

•  input's  market-focussed  analysis  is  based  on  primary  research.  This  primary 
research  is  generally  based  on  personal  interviews  (either  face-to-face  or  by 
telephone). 

•  input's  services  are  both  technology-aware  and  market-focussed. 

•  input  regularly  extends  its  subscription  research  by  means  of  targeted  research 
and  analysis  to  fill  the  needs  of  specific  clients. 


The  project  will  be  directed  by  Thomas  O'Flaherty,  Vice  President,  who  has  managed 
many  similar  studies. 


4 


V.  FEES 


INPUT'S  fee  for  the  project  will  be  $30,000  One-half  of  the  amount  ($1 5,000)  is  due  and 
payable  upon  authorization.  The  remainder  is  due  upon  submission  of  the  report. 

This  fee  includes  all  incidental  project  expenses.  Other  costs,  such  as  a  presentation 
outside  of  the  New  York  area,  will  be  quoted  separately. 


To  authorize  the  project  as  specified,  please  sign  and  return  one  copy  of  this  proposal, 
along  with  the  initial  fee.  Upon  acceptance  by  INPUT,  a  countersigned  copy  of  the 
proposal  will  be  returned  to  KPMG. 


VI.  AUTHORIZATION 


AUTHORIZED  BY: 
KPMG 


ACCEPTED  BY: 
INPUT 


Name 


Name 


Title 


Title 


Date 


Date 
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IT  Intelligence  Services 


400  Frank  W.  Burr  Blvd. 


Teaneck,  NJ  07666 


Tel.  (201)801-0050 
Fax  (201)801-0441 


January  26,  1996 

Lisa  Sanfilippo 
KPMG 

1010  Market  Street 
St.  Louis,  MO  63101 

via  fax  3 14  444-1 523 

Dear  Lisa: 

Attached  is  a  proposal  describing  INPUT'S  market  study  on  the  Industrial  Products  and 
Automotive  Sector  for  KPMG. 

We  will  be  happy  to  adjust  the  scope,  if  that  will  meet  JCPMG's  needs  better. 
I  have  also  sent  general  information  about  the  firm  by  separate  cover. 
Please  call  me  with  any  questions  and  comments. 


Sincerely, 


Tynomas  O'Flaherty 
Vice  President 


Enclosure 
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IT-RELATED  MARKETS  AND  OPPORTUNITIES 
IN  THE  INDUSTRIAL  PRODUCTS  AND 
AUTOMOTIVE  SECTOR 

I.  OBJECTIVES 

The  principal  objectives  of  the  proposed  study  are: 

•  To  size  the  software  and  sei"vices  market  in  the  U.S.  industrial  products  and 
automotive  sector  from  1996  to  2001. 

•  To  identify  high  priority  applications. 

•  To  assess  the  position  of  major  suppliers 


II.  SCOPE 

The  following  issues  will  be  addressed  in  the  course  of  the  study: 

•  What  is  the  size  of  the  overall  market  in  1996''  What  will  be  the  major  factors 
behind  its  changes  and  growth  to  200  P 

•  What  are  the  size  and  growth  of  the  major  delivery  segments  in  the  same  time 
period?  Segments  include  (subject  to  potential  redefinition  and  adjustment): 

IT-related  consulting  services 

System  development  services 

Systems  integration 

Applications  software  products 

Software  product  customization  and  installation 

Applications  management/maintenance 

Computer/network  operations  management  ("outsourcing") 

Related  business  advisory/consulting  services  (not  necessarily  directly 

linked  to  the  above  IT  services) 

•  What  are  the  major  applications  being  replaced  or  receiving  significant  upgrades? 
What  is  the  average  spending  anticipated  by  application,  taking  company  size  into 
account? 

•  Are  there  significant  differences  (e.g.,  applications  or  expected  market  growth) 
between  different  parts  of  the  sector. 
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Mail  List  Change  Order  1.  □  update    □  correction    □  Deletion    □  Addition*   Serial  Number 


2. 

Customer  Type:  □  Vendor     □  Others     □  Media     □  User 

3. 

Newsletters:  □  EDI    □  Field  Service    □  Other 

4. 

Vendor:  Vendor  Type — □  Client    □  Former/Report  Client    □  Prospect 

- 

•  Contact  Level —  □  Executive     □  Acquisition    □  International     □  Other 

•  If  Exec,  or  Other  Contact  Level — □  Maintenance   □  Equipment   □  Communications   □  Others 

□  Info.  Svc. 

•  If  Info.  Services —  □  Turnkey  &  Software     □  Network  &  Processing    □  Systems  Integration  □ 

Professional  Svc. 

5. 

If  User:  User  Type —  □  Client    □  Former/Report  Client    □  Prospect 

•  Comm.  Contact  Level—  □  Executive    □  IS  Mgmt.    □  Other 

•  Fed.  Contact  Level — □  Executive    □  Acquisition    □  Prog.     □  ManagerA'echnical    □  Other 

•  If  Fed.  Executive —  □  Info.  Resource  Mgr.    □  Asst.  Secretary    □  Commander  (Military)    □  Agency  Head 

•  If  Fed.  Other—  □  Laboratory    □  NIS    □  Users    □  GSA 

*  No  names  will  be  added  without  a  completed  Program  Manager 
change  order  and  program  manager  approval.  Authorization 
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